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N= BULLETIN 


DUNIS DIES...Lou Dunis, president and founder of Dunis Distributing, 
died Jan. 21 after a lengthy illness. Dunis is one of the honorees at the up- 
coming American Amusement Machine Charitable Foundation Dinner, held 
in conjunction with ACME ’91. He is survived by three daughters, one son, 
and two granddaughters. 


Sharing the honors at the dinner will be Dunis’ partner Ray Galante, who 
said, “Lou has been a good friend and partner for many years. | will miss 
him as will his many friends in the industry.” 


Play Meter’s Valerie Cognevich, who is writing stories on both Galante and 
Dunis for the Charitable Foundation program booklet, visited with Dunis in 
Portland, Ore., on Jan. 16. According to Cognevich, “Although he was in the 
hospital and obviously very ill, he smiled often as he recalled his early days 
in the industry. He spoke fondly of men such as Bob Breither and Paul 
Calamari and was looking forward to the dinner. So many of his friends will 
be sad that he did not live to enjoy it.” 


CRAVENS LEAVES CAPCOM, FORMS OWN COMPANY ...Bill 
Cravens has left his position as vice president of sales and marketing at Cap- 
com USA to start his own company, Leprechaun Inc. Based in Bellevue, 
Wash., Leprechaun Inc. will focus on video game kits and some redemption 
pieces. 


The company will show Bowl-O-Rama at ACME. It’s an enhancement kit for 
Capcom Bowling, changing the long-time favorite into three different bowl- 
ing games. ‘The game has a '50s theme with ’50s music,” Cravens said. 
“It breathes fresh new life into Capcom Bowling. Locations are reporting twice 
the income they used to bring in on Capcom Bowling.” 


Cravens’ oldest son Todd is working part time with his dad at Leprechaun 
Inc. Atlas Distributing’s Ed Pellegrini worked closely with Cravens on Bowl- 
O-Rama and plans to help with future projects, Cravens said. 


DEAL BETWEEN IGT, VLC OFF... International Game Technology has 
discontinued discussions regarding its proposed acquisition of Video Lot- 
tery Consultants. It isn’t certain whether talks will be resurrected in the future. 


A previously announced letter of intent had been signed by the parties in 
mid-December. ‘It became evident that a definitive agreement could not be 
reached,’ said Raymond Pike, senior vice president of IGT. 


GILBERT RETURNS TO INDUSTRY... Joe Gilbert, who’s been away 
from the coin-op industry for awhile, has returned as executive vice presi- 
dent of T.0.P. Distributing in Rochester, N.Y. He’s previously worked for At- 
lantic/N.Y., National Vendors, Rowe, Belam, Nintendo, and Williams. 


T.O.P. is expanding its scope, with the parts department taking on added em- 
phasis. Besides the day-to-day operations, Gilbert will be responsible for de- 
veloping the parts department, with the goal of elevating it toa national scale. 


T.0.P’s supplemental winter catalog is now available. For a copy, call (800) 
222-8671 or (800) 872-5656; the FAX is (716) 248-8777. 


BROWN PASSES AWAY... Paul Brown, who founded Western Automatic 
Music (Chicago) in 1937, passed away Jan. 3 at age 77. His son-in-law, Kem 
Thom, heads the company and has been active in local and national associ- 
ation work, as was his father-in-law. Brown was a member of the AMOA board 
during the 60s and served his state association well. He retired in 1979 but 
continued to keep tabs on industry happenings. We offer our condolences 
to Brown’s entire family. 


BAN ON CIGARETTE VENDING... In mid-January, the Chicago City 
Council voted to ban cigarette vending machines from all public places ex- 
cept taverns. Violators could face penalties up to $1,000 and/or loss of 
licenses. A move to raise the legal smoking age to 19 was not passed. 


DATA EAST WORKING ON NEW TECHNOLOGY... Data East USA 
is developing video games that produce graphics with imagery approach- 
ing film quality, according to the company. The games will be based on In- 
tel’s digital video interactive (DVI) technology (using Data East’s own 
proprietary hardware and software). 


The first game using this new technology will be Thunderstorm, a helicopter 
action game shown in prototype form in Japan last October. It will be exhibit- 
ed at ACME next month. 


“Over the past few years, arcade video games have lost some of their tech- 
nological edge over home entertainment systems,’ Keenan said. ‘‘DVI tech- 
nology returns that advantage. It makes immediately available a highly ad- 
vanced, multi-media computer technology that will be found in arcade sys- 
tems long before entry into the home marketplace.” 


SMS GAME APPROVED...SMS Manufacturing Corp. has secured ap- 
proval to operate its Player's Touch multiple game video lottery system in New 
Brunswick, Canada. Approval came from the Atlantic Lottery Corp., the ad- 
ministrative body entrusted with overseeing video lottery in New Brunswick. 


Player's Touch, housed in an all-steel, casino-style cabinet, utilizes advanced 
touch-screen technology to facilitate interaction between player and machine. 
It will come configured with three variations of Draw Poker games and one 
Keno game. Other games are currently being developed for the system. Play- 
er’s Touch is being distributed by Montreal’s Laniel Automatic Machine. 


SEGA/NAMCO BUY DEITH LEISURE...According to British trade 
publication Coin Slot, Sega Enterprises Ltd. and Namco Ltd. have jointly ac- 
quired London-based distribution company Deith Leisure PLC. 


Awritten statement said the following: “Sega Enterprises Ltd., jointly with 
Namco Ltd., entered into a contract to acquire Deith Leisure PLC on Dec. 
20, 1990. (The two companies) will now provide all necessary support and 
assistance to maintain and expand Deith Leisure PLC’s business. 


“In addition, we take this opportunity to confirm that our good relationship 
with other manufacturers and distributors will not be affected by this 
acquisition.” 


USAA ADDS AUCTIONS...United States Amusement Auction Co., 
which has been auctioning games and jukeboxes since 1983, will add more 
sites this spring. Among them are Anaheim, Calif., on Feb. 23; Tampa in 
March; Dallas and New Jersey (city still undecided) in April; and Indianapo- 
lis and Columbus, Ohio, later in the spring. For more information, contact 
Ric Stephan at (812) 333-9939. 


R & M EXPANDS...R & M Distributing Corp. has added Louie Gutierz- 
Rummenigge and Roberto Hernandez to its Export Sales Division. Rum- 
menigge will be traveling periodically to Europe, Asia, and parts of Latin Ameri- 
ca, while Hernandez will cover South America and the Caribbean. Both will 
be based in the company’s West Hempstead, NY., office. Call (800) 229-4FUN 
for more information. 


SUPER BOWL ARCADE SET UP... Southeast Game Brokers of Tam- 
pa, Fla., one of the largest operating companies on the west coast of Flori- 
da, provided an arcade with all football-oriented video and pinball games 
as part of the Super Bowl’s 25th anniversary. 


The arcade was located in the 250,000-square-foot Town Square, part of the 
Super Bowl Village produced by the NFL. Special tokens were minted by | 
Roger Williams Mint for those visiting the arcade between Jan. 24-27. Midway- 
style games were provided by local charities. 


BUSHNELL TO APPEAR AT ACME...Nolan Bushnell, who is often 
called ‘The Father of Video,’ will deliver a speech on “The Future of Coin- 
Op” during ACME ’91 at the Sands Expo & Convention Center in Las Vegas, 
which takes place March 22-24. This session is free to all registered attendees. 


In addition to Bushnell’s speech, there will be an impressive list of seminars, 
including ‘Video Lottery and Gaming Outlook for “91,” “Redemption Trends 
in the ’90s,” “Bowling Centers and Other Gold Mines,” “Arcade Security,” 
and the much anticipated “Manufacturer Firing Line.’ Business management 
and technical seminars are also on the agenda. 


As we went to press, there were 612 booths sold for the show, with more to 
be added later (592 booths were sold last year). Some 153 companies plan 
to exhibit, and that figure is expected to grow. For more information, contact 
WT. Glasgow Inc. (708) 333-9292. 
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“F-15 Strike Eagle is a top earning piece 
with long term staying power!” 


— Steve Epstein, Broadway Arcade 
New York. 











Sports Bar and Nightclub 
Reading, CA. 





¢ Sept. 5 - 9, 1990 
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Pit Fighter 








Magic Sword 





Moonwalker 








Earnings $ 


From The Grand Prix, Ft. Lauderdale, FL 


VOOTUOOOOCuUD SS tree 


Siaeins eve 


eRine 175 


“F-15 Strike Eagle is doing 
three times more than 
any other game that | 
have in my nightclub.” 


ea — Russ Ketchum, Doc’s Skyroom 


Top 5 Earners ¢ Dec. 17 - 24, 1990 
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Team 
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i —— a - eB Hunt Valley, MD 21030 
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entail POLL 


Buying the right game can be a ‘‘make-or-break’”’ proposition for the operator. This chart is based 


on operator evaluations and is designed to provide information needed to make prudent game pur- 
chases. The longevity points indicate a game's staying power. 





VIDEO & PINBALL COMBINED 


MONTHS MONTHS 
POINT ON IN 

GAME MFG. VALUE CHART TOP 10 
1. Race Drivin’ (Atari) 9.30 4 4 
2. Hard Drivin (Atari) 9.08 22 22 
3. Simpsons (Data East) 8.83 3 S 
4. Fun House (Williams) Bo 1 1 
5. High Impact Football (Williams) 8.70 1 1 
6 Final Lap (Atari) 8.29 21 20 
7. Final Fight (Capcom) 8.19 12 12 
6. Elvira (Bally/Midway) 8.16 15 15 
o rit Fignter (Atar/) S.11 4 4 
1. TIMING (Konami) 8.08 14 14 
11. Whirlwind (Williams) 8.06 12 12 
12. Dr. Dude (Bally/Midway) 792 3 3 
1a. G-Loc (Sega) 1.62 ‘ 6 
14. Space Gun (Taito) 7.60 a 1 
mo. lrack-Pak (Leland) 7,08 9 8 
16. Super Off Road (Leland) V.o7 Ze 20 
17. Magic Sword (Capcom) 7.54 4 4 
18. Earthshaker (Williams) 7.90 Ze ae 
19. Cyberball 2072 (Atari) 7.80 15 i2 
20. Oper. Thunderbolt (Taito) 7 36 21 16 
21. lurbo Out Aun (Sega) 7.36 21 20 
72. Chase 1.0. (Taito) Liat 20 10 
23. WWF Super Stars (American Technos) Tee 19 18 
24. Smash TV (Williams) aig 9 6 
Galaxy Force (Sega) iif 4 3 





REDEMPTION 


POINT 
VALUE 
ALLEY BOWLERS NOVELTY REDEMPTION 


1. Skee-Ball (Skee Ball) 8.14 1. Pop-A-Ball (SMS/Coasta/) 
BASKETBALL 2. Rock-N-Bowl (Bromley) 


1. Shoot To Win (Smart) 7.20 SGN) Miece WROD (Gapcom) 





8 PLAY METER/February 1991 


QUIPMENT POLL 


VIDEO KITS 


POINT LONGEVITY POINT LONGEVITY 
GAME VALUE POINTS GAME VALUE POINTS 


. High Impact Football 8.70 . Combatribes 6.20 
(Williams) (American Technos) 
. Final Flight (Capcom) 8.19 . DJ Boy 6.00 
. Track-Pak (Leland) 7.58 (American Sammy) 
. Magic Sword (Capcom) 7.54 . Ataxx (Leland) 5.93 
. Cyberball 2072 (Atari) 7.50 . Hammerin’ Harry (Fabtek) 5.83 
. Turbo Out Run (Sega) . 136 . Hydra (Atar/) 5.80 
. WWF Super Stars Tat . All American Football 5.80 
(American Technos) (Leland) 
. Smash TV (Williams) elie . Gate of Doom (Data East) ay 
. Arch Rivals (Bally/Midway) 7.10 . Buster Bros. (Capcom) 5.70 
. Hit The Ice (Williams) 7.00 . Capcom Bowling (Capcom) 5.60 
. Rai Den (Fabtek) 6.86 . U.S. Classic (Taito) 5.60 
. Golden Axe (Sega) 6.83 . M.V.P. (Sega) 5.07 
. Tetris (Atari) 6.83 . Cadash (Taito) 5.57 
. Aliens (Konami) 6.64 . Moonwalker (Sega) 5.33 
. Roadblasters (Atari) 6.61 . Crime City (Taito) 5.09 
. Championship Sprint 6.55 . Thunder Fox (Taito) 5.00 
(Atari) . U.N. Squadron (Capcom) 4.80 
. Champion Wrestler (Taito) 6.50 . Snow Bros. (Romstar) 4.40 
. Blood Bros. (Fabtek) 6.33 


VIDEO DEDICATED 


POINT LONGEVITY POINT LONGEVITY 
GAME VALUE POINTS GAME VALUE POINTS 


. Race Drivin’ (Atari) 9.33 196 . Oper. Thunderbolt (Taito) 7.36 
. Hard Drivin’ (Atari) . Chase H.Q. (Ta’to) 1.31 
. Final Lap (Atar/) . . Galaxy Force (Sega) TAL 
. Pit Fighter (Atari) . Beast Busters (SNK) 7.00 
TMNT (Konami) . Mechanized Attack (SNK) 6.75 
G-Loc (Sega) . Out Run (Sega) 6.63 
Space Gun (Taito) ; . Pigskin 621 A.D. 6.63 
Super Off Road (Le/and) (Bally/Midway) 


ONOTRWh 


PINBALLS 


POINT LONGEVITY POINT LONGEVITY 
GAME VALUE POINTS GAME VALUE POINTS 


. The Simpsons 8.83 147 . Back to the Future 7.00 68 
(Data East) (Data East) 

. Fun House (Williams) : 47 . Rollergames (Williams) 6.67 

. Elvira (Bally/Midway) 620 . Radical (Bally/Midway) 6.50 30 

. Whirlwind (Williams) 510 . Mousin’ Around 6.14 

. Dr. Dude (Bally/Midway) 125 (Bally/Midway) 

. Earthshaker (Williams) 927 . Taxi (Williams) 6.13 

. Cyclone (Williams) ; 780 . Jokerz! (Williams) 5.79 

. Phantom of the Opera 314 . Pinbot (Williams) 5.76 
(Data East) 
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any other name 


e have boldly stated in several re- 
cent articles that video poker will be 
playing a bigger part in the coin-op in- 
dustry in the future. We have also said that 
we can’t predict whether that is good or 
not so good. It doesn’t matter what we 
think will happen. What does matter is 
that we are prepared for it when it hap- 
pens, if it does. All we can do is inform the 
industry as to what the developments are 
along the way. We are all learning right 
now and are thirsty for all of the informa- 
tion we can get from all corners. 

This issue is devoted to several aspects 
of the video poker industry. One thing 
that has been said is that there is a problem 
in some areas with the term video 
‘‘pokers’’ or video ‘‘gaming.’’ The in- 
dustry is learning that perception is 
important—perception from governmen- 
tal bodies and from the public in general. 
So other terms are coming into being. 
One such term—the one most prevalent in 
South Dakota—is video “‘lottery.’’ 

What you call it may seem like the least 
of our worries. Wrong. Look at what the 
movie industry has done with the familiar 
‘*X’’ rating: they have changed it. Now 
even though it is the very same thing and 
the movies with the different rating are 
just as raunchy as those with the old **X’’ 
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A rose by 


term, it seems that even newspapers can 
deal with advertising them now. 

Regulator John Willems sums up that 
no matter what you call it, ‘‘it is still a 
form of gambling. No name will change 
the fact that we are talking about slot 
machines.’’ With many states accepting 
a lottery, it seems that video lottery is a 
term that is familiar and not quite as un- 
palatable to the public as gambling. 

We talked to several game manufac- 
turers about their view of the future of 
video lottery. It was extremely in- 
teresting. These guys have spent many 
hours traveling and researching the 
potential of video lottery. One common 
thread running through these opinions is 
their plea to operators to pull together if 
they hope to be a part of the video lottery 
industry, should legislation pass in their 
states. There is always the possibility that 
outside entrepreneurs could wrangle their 
way into the positions that operators 
should dominate. 

Another vital point is for operators to be 
aware of opposing groups that have a 
vested interest in seeing video lottery shot 
down. Whenever something this signifi- 
cant is being considered, there are those 
that see it as negative to their interests, 
whatever they may be. Knowledgeable 





and informed operators, through their 
state associations, can do wonders in 
pointing out the advantages of their side. 

Even distributors are concerned about 
the effects of legalized video gaming on 
their businesses. As one pointed out, this 
is not the amusement industry. 
Distributors could be out of business if 
they are not careful and discerning about 
the issue. 

I would like to invite our readers to call 
us with any questions that may be 
unanswered. We will do our very best to 
address them as soon as possible. Don’t 
sit back thinking that your opinion does 
not count—it does. Operators, you need 
each other, probably now more than ever. 
Join your association. If you don’t, so- 
meone else will be glad to take over what 
should have been yours. 


Valerie Cognevich 
Editor 
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e NO ASSEMBLY REQUIRED 

e NO AIR COMPRESSOR NEEDED 
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Loves blackberries 
and coin-op 


I just read Valerie’s January editorial 
[‘‘Down on the vine’’]. As a lover of 
blackberry jam and blackberry cobbler, 
let me say, ‘‘great job!’’ Her words 
were both eloquent and true. 

When the industry is experiencing a 
downturn, as we have been lately, it is 
especially true. If we don’t support our 
industry and re-invest in it, we won’t 
have an industry. And I am much too 
young and too poor to consider 
retirement! 

Talk to operators who have invested 
in CD jukeboxes and they will tell you 
that the lounge patrons will put a dollar 
into a jukebox. Operators who have in- 


CLASSIFIED vested in the top end simulators — 


Atari’s Race Drivin’ or Four Trax, 
DEADLINES Microprose’s F-15 Eagle, Sega’s GP 


te) annals Rider or Betson’s Mad Dog McCree — 
have discovered that it is possible to go 
ACME Show Issue 


. beyond 25 cents per play. However, we 
will be x 4 
ETC emel Bal \ 
“ 


can reap only what we sow. 
(not the usual 15th) 


VARI-TECH (YT, 
INTERNATIONAL F& 
4520 Spartan Industrial Dr., S.W. Sage 
P.O. Box 739, Grandville, Ml 49468 616-538-4088 


1-800-245-2737 





Our industry can survive the slow 
times. As an industry, we may even 
grow during times of economic strife. 
When the economy is poor, families 
may put off the vacation to Barbados or 


bs The April 91 Issue the purchase of a new car. But a trip to 
) will be at the ACME Show the local Dairy Queen (with a stop at the 
& on March 22. 23. 24 arcade on the way home) or an evening 
Ny on: at the miniature golf course (with a visit 
\ontact Carol Lea to the attached redemption center) is an 


affordable diversion. We will survive 


by phone 02 3) 4338-7003 these tough times if we work together. 


And, above all, don’t panic! 


or by Fax (504) 488-7083 John Margold 


before March 8th for this Special Issue Betson Enterprises 


DON’T MISS IT! eee 


by qe © 


LEADS THE WAY 
WITH 


TOP MONEY 





MAKERS! 


16 EDGEBORO ROAD im ; ’ - 
EAST BRUNSWICK, N.J. 08816 REBOUND ¢ JR. ALL AMERICAN « TOSS 'EM JUMBO ELEPHANT * STAR BURST 
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Jukebox licensing deadline nears 


March 15 is the deadline for the Jukebox 
Licensing Office to receive completed 
jukebox licensing applications for 1991. 
After this date, operators won’t be able to 
get licenses for 1991 and 1992, according 
to AMOA president Jim Trucano. They 
will have to wait until 1993 to apply again. 

In a joint statement, the three U.S. per- 
forming rights societies—ASCAP, BMI, 
and SESAC—said: ‘‘The jukebox license 
agreement issued by the Jukebox License 
Office permits the lawful performance of 
virtually all the copyrighted music in the 
world, including the copyrighted music in 
the vast repertories of ASCAP, BMI, and 
SESAC and over 40 affiliated societies. 


‘*The Jukebox License Office agree- 
ment is the most convenient and 
economical way to license jukeboxes. 
After March 15, 1991, the Jukebox 
License Office will no longer accept ap- 
plications from jukebox operators to 
license any jukeboxes which have been on 
location. Following the deadline, 
ASCAP, BMI, and SESAC will each 
begin licensing the establishments where 
the unlicensed jukeboxes are located.”’ 

Said John Schumacher, AMOA ex- 
ecutive vice president, ‘‘AMOA continues 
to strongly encourage all jukeboxes 
owners and operators to license their 
jukeboxes. They can’t afford not to be 





Tapping an untapped market in Poland 


Imagine if a large oil company had 
knowledge of land with massive oil 
reserves, ready to be tapped, yet opted to 
stand aside while a competitor reaped the 
rewards. It’s analogous to the staggering 
business opportunities now available in 
Poland that are being ignored, for the most 
part, by Americans in the vending, music, 
and games industry. 

That’s the opinion held by George Her- 
man of ABP, based in Calabasas, Calif. 
He’s show chairman of the first-ever coin- 
op expo to be held in Poland, set to take 
place in Warsaw on April 3-6. The site for 
this gathering of vending machines, coin- 
op amusement games, jukeboxes, and out- 
door amusement rides is the Palace of 
Culture and Science, the largest building 
in Warsaw. It’s a 35-story building erected 
on orders from Josef Stalin. 

‘*The reaction to this show has been 
tremendous in Japan, Britain, Germany, 
France, and other European countries,’’ 
Herman said. ‘‘Companies there have 
rushed to take the 125 maximum exhibit 
spaces. Only about 15 or 20 percent of the 
booth space has been taken by Americans. 
That’s shocking to me. 

‘*There are thousands of new businesses 
opening every month in Poland. The 
average age of the population is 28 years 
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old, and they’re very well-educated. But 
the people have been deprived of goods for 
so many years. For example, everybody in 
Poland smokes, but there isn’t one 
cigarette vending machine! This is going 
to change in the next year or two, because 
exhibitions of all kind are going to provide 
the source of supply that’s been missing all 
these years. 

‘*American companies are blowing a 
golden opportunity. I’ve _ heard 
distributors gripe about not being able to 
sell used equipment. This show is the 
answer! Poland is the place to unload used 
equipment. It’s like a giant flea market.’’ 

Herman says the show will be attended 
by people from the Soviet Union, 
Czechoslovakia, Hungary, and other 
Eastern European countries. Show ex- 
hibitors will have access to meeting and 
conference rooms, and interpreters will be 
provided for language translation. Hotels 
are within walking distance; meals are dirt 
cheap. Herman, a native New Yorker, 
says the climate is similar to New York 
City. 

Again, booth space is at a premium. 
Those interested in exhibiting or just go- 
ing to observe should contact Herman im- 
mediately at (800) 735-4APB. 


licensed.”’ 

Strong operator compliance in 1990 led 
to a $3 reduction in fees per jukebox for 
1991. Increased compliance will bring 
further reductions in the future. 

Operators wishing to report unlicensed 
jukeboxes, or requiring jukebox license 
application materials, should contact the 
JLO, P.O. Box 5458, New York, NY 
10185-0044; (800) 955-5853. 


Fletcher joins 
Bonita Marie 


Rhonda Fletcher has joined the staff of 
Bonita Marie International, a merchandise 
supplier based in Toms River, N.J. She 
worked most recently as a sales represen- 
tative for Coin Concepts, a redemption 
game manufacturer and distributor in East 
Brunswick, N.J. 

At Bonita Marie, Fletcher will devote 
her attention to the computer division, 
where the company has developed an 
amusement redemption management 
system called ARMS. Designed for arcade 
redemption centers, ARMS covers the full 
spectrum of management, from printing 
receipts to keeping track of outstanding 
points. It also handles inventory control 
and employee management. 

‘*The biggest benefit to this system is 
that it lets you issue VIP cards for prefer- 
red customers,’’ she said. ‘‘Points for the 
companies are stored in the computer, and 
it then runs on a credit/debit system.”’ 

In addition to ARMS, Bonita Marie sup- 
plies jewelry, plush, electronic items, 
prize capsules, and other merchandise 
suitable for cranes and redemption 
centers. Fletcher can be reached at (201) 
349-1994 or (800) 272-6375. 


Show cancelled 


The premiere National Amusement and 
Vending Expo, scheduled for April 12-14 
in Louisville, Ky., has been cancelled. 
Show organizers say they’re unsure 
whether it will be rescheduled at a later 
date. 


N EWS 


New Brunswick’s video lottery off and running 


The continued uncertainty regarding 
‘“gray area’ games in New Brunswick, 
Canada, was the apparent springboard for 
the provincial government’s implementa- 
tion of video lottery in December 1990. 
We thought now would be a good time to 
review how video lottery is set up there 
and update its early progress. 

The private sector owns and services the 
video lottery terminals. The Atlantic Lot- 
tery Corp. owns and operates the central 
computer system, as well as approves 
which video lottery terminals will be made 
available. The expected revenue to be 
generated—$20 million for the year—is to 
be used to create an environmental trust 
fund. 

Also, owners of these regulated 
machines are expected to assist in the 
eradication of ‘“‘gray area’’ machines. 

The regulations for video lottery in New 
Brunswick include: 

* The maximum payout is $500. 

* The maximum bet at any one time can- 
not exceed $2.50. 

* The payout must range between 80 and 
90 percent. 

* No more than five terminals are allow- 
ed in establishments with liquor licenses. 

* No more than two terminals are allow- 
ed in establishments without age control. 

* No owner can possess more than five 
percent of the province’s terminals. 


* No owner can be a siteholder. 

* Players must be 19 years old 
(Canada’s legal drinking age) or older. 

The terminals accept either dollar coins 
or quarters, and credits can be valued at 
five, 10, or 25 cents (the latter being the 
majority). Games currently available in- 
clude poker, blackjack, keno, bingo, line 
games, and others. 

At the end of any game, the player can 
decide to cash his remaining credits. When 
the refund button is pushed, the terminal 
totals the cash value of the remaining 
credits and issues a receipt. The player 
then takes the receipt to the attendant for 
payment. 

The money left in the terminals after 
prize payout is distributed as follows: 35 
percent to the siteholder, 35 percent to the 
owner of the terminals (members of the 
Coin Machine Operators Association of 
New Brunswick own them), and 30 per- 
cent to the government of New Bruns- 
wick. 

The Atlantic Lottery Corp.’s main res- 
ponsibilities in the video lottery program 
include approval of the manufacturer and 
terminal type; terminal acceptance; enroll- 
ment (making sure the terminals are pro- 
perly linked to the central computer via 
telephone lines); and polling (keeping an 
accurate record of each machine’s transac- 
tions). 


The first video lottery terminal was in- 
stalled on Dec. 1, 1990. As of Jan. 11, 
1991, 1,114 terminals have been installed 
in 644 locations. The gross sales figure 
(cash into the terminals) totalled slightly 
over $3 million; over $1.3 million was 
paid in winnings. Installations are being 
conducted at the rate of about 30 a day. 

Sixty-five operators have been approv- 
ed by both the CMOANB and the Atlantic 
Lottery Corp. The latter has also approv- 
ed five manufacturers of video lottery ter- 
minals: Bally Gaming Inc., International 
Game Technology, Merit Industries, SMS 
Manufacturing, and Video Lottery Con- 
sultants Inc. Approved distributors in- 
clude Hi Tech Games, Laniel Automati- 
que, and Winning Combinations Inc. 

In late November 1990, the New- 
foundland and Labrador government an- 
nounced plans to regulate a video lottery in 
that province—with one major difference 
from New Brunswick: the private sector 
(operators) isn’t involved. Location 
owners receive 35 percent of the net 
revenue. 

The first video lottery terminal was in- 
stalled in St. John’s, Newfoundland, on 
Dec. 27, 1990. To date, 93 have been in- 
stalled in 26 locations. The gross sales 
figure is $48,330, with players’ winnings 
totalling $23,000. 





Pursuing the silver ball in New York 


The Professional and Amateur Pinball 
Association (PAPA) will conduct a 
regional championship in New York City 
on Feb. 2, the first in a series to take place 
nationally. PAPA was founded almost a 
decade ago by Steve Epstein of the Broad- 
way Arcade, who still serves as associa- 
tion president. 

Sanctioned PAPA players from New 
York and New Jersey will face off in 
preliminary qualifying competition at the 
Broadway Arcade. The finalists will then 
relocate around the corner to the Lone Star 
Roadhouse, dubbed ‘‘The Official Texas 
Embassy to New York City.”’ 


In addition to the pinball action, the 
World Famous Blue Jays band will per- 
form, and contestants will savor some of 
the city’s best Tex-Mex cuisine, courtesy 
of PAPA. 

‘*Players will be challenged by the hot- 
test machines from the industry’s four 
leading companies: Williams, Bally/Mid- 
way, Premier Technology, and Data 
East,’’ Epstein said. ‘‘We look forward to 
the best pinball wizards on the East Coast 
squaring off in this regional champion- 
ship. 

‘*This major event is the first step 
leading to the crowing of a national cham- 


pion at PAPA’s Ist Annual National Pin- 
ball Championship, planned for the spring 
of 1992. Championships are strong visual 
evidence of the renaissance in pinball in- 
terest.”” 

Said Frank **The Crank’’ Seninsky, 
East Coast promotion coordinator for 
PAPA, ‘‘We expect to quickly create a 
base of some 2,000 to 3,000 loyal players, 
coming from all age and income brackets. 
The possibilities are explosive.’”’ 

For more information, contact PAPA at 
(908) 754-0934, or the Broadway Arcade 
at (212) 247-3725. 
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AAMA names Powell 


Liz Powell has been appointed to the 
position of AAMA programs coordinator, 
according to executive vice president Bob 
Fay. She comes to AAMA from the 
United Fresh Fruit and Vegetable 
Association in Alexandria, Va. 

Powell’s duties will include coor- 
dinating the Location Trade Show Pro- 
gram, editing the ‘‘CoinGram’’ and 
‘*Loose Change’’ publications, and handl- 
ing a variety of association public relations 
programs. 

‘*Liz was exactly who we were looking 
for to fill this position,’’ Fay said. ‘‘She 
has all the necessary qualifications, as well 
as a personality that will mesh well with 
the staff and membership. We are very 
lucky to have found her.’’ 





Liz Powell 





Colorado cities get gaming 


Gaming via slot machines, blackjack, 
and poker will be legal for operation on 
Oct. 1 in the Colorado cities of Cripple 
Creek, Blackhawk, and Central City—a 
development that’s sprung the state 
association into action. 

At the Rocky Mountain Amusement and 
Music Operators Association’s (RMA- 
MOA) most recent board meeting, its lob- 
byist, Betsy Clark, suggested that a com- 
mittee be formed to meet with members of 
the Gaming Commission. The commis- 
sion will regulate gaming in these cities 
and possibly all of Colorado, should a 
gaming measure be placed on the ballot for 


state referendum. 
Chosen for the committee were Tom 


‘Wyscaver, Gary Benson, Gus Pantelo- 


poulos, Rich Babich, and Gus Hartgrove. 
They recently met with Roger Morris of 
the Department of Revenue, Liquor En- 
forcement Division, who expressed a 
desire to meet with distributors and 
operators for educational purposes. 

Morris is in the process of gathering in- 
formation for the Gaming Commission, 
which will be used to formulate rules and 
regulations for the licensing of this limited 
gaming. 





Star* Tech adds dates 


Star*Tech Journal has announced the 
first series of dates for its 1991 seminars, 
designed for the advancing game techni- 
cian. Each seminar consists of two full 
days of inside repair tips and hands-on 
labs. Advance registration is $250, witha 
10 percent discount for multiple registra- 
tions from the same company. Late 
registration (less than seven days before 
the seminar) is $275. 

Here are the dates and sites: Feb. 9-10 
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at American Vending Sales in Elk Grove 
Village, Ill. (suburb of Chicago); Feb. 
23-24 at Shaffer Distributing in Colum- 
bus, Ohio; March 9-10 at Rowe Interna- 
tional in Dedham, Mass. (suburb of 
Boston); May 11-12 at Eastern 
Distributors in Philadelphia; and June 8-9 
at H.A. Franz & Co. in Houston. 

For more information, contact James 
Calore at StarTech Journal, (609) 
662-1080; FAX (609) 662-0537. 


Dilks joins 
1002 Distributing; 
school planned 


Phil Dilks has joined Wisconsin-based 
1002 Distributing, with his responsibilities 
to include all customer service areas 
relating to parts, service, and delivery. 

‘*We began our search for a top-notch, 
experienced technical person in late Oc- 
tober and were pleased to attract a person 
of Phil’s experience and organizational 
abilities,’’ said Jim Buckner of 1002. 

Dilks’ industry experience spans a 
period of over 10 years. He has, in the 
past, managed a tech lab, supervised a 
customer service hot-line, and acted as 
service manager of an operation with over 
18,000 games. 

In other news concerning 1002 Distri- 
buting, it will play host to a Got- 
tlieb/Premier service school on Feb. 7. 
There will be two sessions. The first will 
take place between 10 a.m. and noon and 
cover basic familiarity with Gottlieb/ 
Premier products, systems, and 
mechanical playfield adjustments. 

The second session begins at 1 p.m., 
following a buffet lunch. It will be ded- 
icated to the electronic packages that 
power the Gottlieb/Premier game sys- 
tems, troubleshooting, and technical 
assistance on the games. Premier’s Bob 
Wilson will conduct the school. 

There will be a voluntary contribution 
box for attendees to donate $1 each, with 
the proceeds going to support Wisconsin’s 
state association, WAMO. 1002 Distri- 
buting is planning another service school 
for March. 

For more information, contact 1002 
Distributing Inc., 1421 Racine St., 
Delavan, WI 53115; (414) 728-1477; 
FAX (414) 728-1205. 


Eldorado moves 


Eldorado Games Ltd. has relocated; the 
new address is 3385 E. Artesia Blvd., 
Long Beach, CA 90805. The telephone 
and FAX numbers are (213) 630-3300 and 
(213) 630-1566, respectively. 
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Illinois lobbyist 
gets top post 


Kirk W. Dillard, a Republican lobbyist 
formerly employed by the Illinois Coin 
Machine Operators Association (IC- 
MOA), has been named Chief of Staff by 
Gov.-elect Jim Edgar. 

Although Dillard will no longer be in- 
volved with ICMOA activities—including 
the association’s endeavor to gain legaliz- 
ed video gaming—he does understand the 
issues, background, and benefits of such 
legislation for Illinois. 

ICMOA will be seeking another 
Republican lobbyist to work with lobbyist 
John O’Connell (a Democrat) on associa- 
tion programs. O’Connell is preparing a 
video gaming bill for introduction in the 
current legislative session, which began in 
mid-January. 


AMOA-NY elects 
new officers 


Robert Herman of Ace Amusements has 
been re-elected president of AMOA-NY, 
a move that took place at the association’s 
annual meeting on Nov. 27. Other officers 
elected were Ralph Ceraldi of C&C Ven- 
ding, vice president; Frank Calland of 
E&S Music Corp., treasurer; Scott Tar- 
taglia of Shamrock Vending, secretary; 
and Al Mizrahi of Scientific Entertain- 
ment, sergeant-at-arms. 

Elected to three-year terms on the board 
of directors were Joe Bossolina Jr. of 
McGee Amusements and Richard 
Hohman of Royal Leisure Inc. 





Robert Herman (I) and Ralph Ceraldi at AMOA-NY’s 
annual meeting. 
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CMIA president Rick Kirby with his wife Daryl. 





From left: Nintendo’s Chuck Arnold, his wife Millie, Linda 
Publicover, and Mike Publicover of Rowe International. 


CMIA raises over $10,000 


A Nov.30 auction at Joe Tecce’s 
Restaurant in Boston netted in excess of 
$10,000 for the Coin Machine Industries 
Association of New England, according to 
association president Rick Kirby. New 
video kits, pinballs, golf clubs, and other 


Representing Manchester Music, (I-r): Bo and Linda Har- 
ris, Jane and Elliott Sirkin. 


valuable goods were auctioned. 

The night’s festivities also included a 
play, ‘‘Impeach the Governor,’’ that 
featured a popular Boston radio personali- 
ty. ‘‘It was a fun, successful night enjoyed 
by all in attendance,’’ Kirby said. 





From Dream Machine Arcades: Geri and John Maus 
(standing), Jackie and George Smith. 





Atlantic City readies for INTER-GAM ’91 


The Public Gaming Research Institute 
of New Jersey has announced plans for 
INTER-GAM ‘91, a consortium of con- 
ferences and exhibits related to the gaming 
field. Atlantic City is the host city for the 
event, which takes place May 28-June 1. 

Host facilities include the Taj Mahal, 
Showboat, and Resorts International. All 
three hotels are connected and make up 
one of the largest casino complexes in the 


world. 

Upscale resorts and manufacturers of 
gaming equipment will be among the ex- 
hibitors. The seminar topics include pro- 
per marketing strategies and gaming in- 
vestments in such diverse markets as 
Eastern Europe and Latin America. 

For more information on exhibiting or 
attending, contact the Institute at (301) 
330-7600; FAX (301) 330-7608. C1 
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When it comes down to it, the 
measure of a game is *‘ the 
bottom line ’”’ 


Kaneko, manufacturer of clever 
video products since 1980, 
changed one of the rules to 
successful ‘‘ Street Games’’. 


Keep them, 
1) Simple 
2) Simple 
3) Simple Sexy 


Players will be intrigued by the 
shadow, breaking through reveals 
a beautiful girl, breaking through 
again exposes her. 


That is just 1/6™ of the story! 


There are six different girls each 
one with her own strategy. 
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erhaps Charles Kuralt put it best in 

his newest book, ‘‘A Life on the 
Road,’’ when he said: ‘‘If the traveler ex- 
pects the highway to be safe and well 
graded, he might as well stay home.’’ 

That’s clearly the sentiment of those 
who have undertaken the journey along 
the road to legalized video gaming. The 
process requires many years (up to five is 
not uncommon), much patience, and 
mega-bucks to sustain the momentum and 
carry the torch. 

The year 1990 was supposed to be a 
banner one for these games, but it has not 
come to pass. Although the general 
population has embraced lotteries with 
enthusiasm, video poker games have not 
enjoyed the same acceptance. 

Listed among the gambling diversions 
considered ‘‘harmless’’ are office foot- 
ball pools, horse and dog track betting (on 
and off the premises), and friendly games 
of cards among friends. The latter is fine 
as long as there is no “‘house’’ getting a 
cut. In these economic times, if video 
poker games become legal, it’s not a 
‘*house’’ that would get a cut, but the state 
and local businesses that would be the 
prime beneficiaries of video gaming 


- revenues. 


Vocal opposition is not always sup- 
ported by actual follow-through. That 
was discovered in Louisiana, where ver- 
bal outcries against a lottery in some 
districts were in sharp contrast to the 
voting tallies when all was said and done. 

It reminds me of an incident many years 
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The long and winding 


road to legalization 


ago, when my father was in the motel 
business. A large group of relatives book- 
ed several rooms when they came to town 
for a wedding. It just happened that these 
folks were members of a religion that pro- 
fessed abstinence from drinking alcoholic 
beverages. At the wedding itself only 
punch was served as liquid refreshment. 
You can image what type of beverage 
containers were later found in the rooms 
of the wedding party. For all the outward 
expressions, inwardly there must have 
been conflicts. 

Clearly, what we espouse in public 
does not necessarily reflect our true feel- 
ings on a subject. How anyone could ad- 
vocate some regulated gambling activities 
but not all regulated gambling activities is 
beyond me. Why would video poker 
games be more corrupt than placing bets 
on a horse race? Paychecks can be spent 
on a basket full of lottery tickets just as 
quickly as on a video poker game, if an in- 
dividual were so inclined. 

A particularly funny segment of TV’s 
‘Designing Women’’ centered around 
purchasing lottery tickets out of state. 
Dixie Carter’s character refrained from 
participating, righteously saying: ‘‘Peo- 
ple who would start foaming at the mouth 
at the mere mention of a tax will crawl 
buck-naked through a minefield for a 
chance to spend their money on lottery 
tickets.’’ Inthe end, she put up $20 in the 
hopes of winning the jackpot. 

Much of the past month has been spent 
exploring the present standing of legaliz- 


ed video poker in this country. AMOA, 
state associations, lobbyists, distributors, 
manufacturers, a Louisiana legislator, a 
gaming regulator, and operators who 
preferred to remain anonymous all con- 
tributed to this issue’s update on the 
matter. 

After the last phone call in search of 
more data to add to the growing file on 
legal video gaming, I am left with a few 
outstanding thoughts: 1) the economic 
climate is ripe for legalized video gaming, 
2) opposition will come out of the wood- 
work once your objectives are outlined, 
3) earnest efforts will have no effect if you 
don’t have the right people pressing the 
issue in your behalf, 4) even after a bill 
passes both the House and Senate com- 
mittees you are not home free, and 5) 
education is our best ally in this struggle. 

Many states have lined up for the ‘91 
legal video gaming race. Now that 
legislative sessions have convened, it will 
not be long before we see who crosses the 
finish line, if any. It is my sincere hope, 
for the health of the industry as a whole, 
that several states see the light of 
economic reason and pass favorable 
legislation. J 


| ee Lear 2 


Bonnie Theard 
Managing Editor 
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Report defends British 
coin-op industry 





A nother key battle has been won in the 
war against misinformation in the 
games business. For the second time in a 
year, the British industry has come out 
smelling like a rose when faced with in- 
dependent research into whether playing 
coin-op games is harmful for adults and 
juveniles. 

This time it was research compiled by 
the Centre for Leisure Research, taken 
from thousands of interviews with 
machine players. The information was 
recorded in two major cities and two ma- 
jor seaside resorts. 

The CLR report comes less than a year 
after the publication of major research by 
the government’s own research unit. It 
was set up in response to a gathering storm 
of opposition from anti-arcade groups, 
which had become stronger in Parliament 
and the press. That report not only gave the 
coin machine industry a clean bill of 
health, but it also suggested that arcades 
were positively therapeutic for teenagers. 

A similar message has come across in 
the CLR report, published last September 
after two years of work. It was commis- 
sioned by the British Amusement Catering 
Trades Association, the United 
Kingdom's version of AMOA. 

Part of the commission was that CLR 
would not take on the research unless it 
was given acompletely free hand by BAC- 
TA, and that BACTA would permit the 
CLR to publish its report in total— 
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irrespective of the conclusions in that 
report. BACTA could have effectively 
been paying for its own destruction, but it 
was sufficiently convinced that the out- 
come would disprove many of the half- 
baked theories about coin machines. 


David Snook 








other interested parties. The results were 


fascinating. 
Looking at the motivations for playing 
machines, the report concludes: 


**Although playing the machines is the 
primary entertainment provided in amuse- 


“For those trapped in between child-like and adult 
forms of leisure, the arcades were important social 


venues. ”’ 


The 200-page report has been titled 
‘*Playing the Machines—A Study in 
Human Behavior.’’ It is available from the 
Centre for Leisure Research, Moray 
House College of Education, Cramond 
Road North, Edinburgh EH4 6JD, United 
Kingdom. The cost is $50, plus postage. 
The results 

In an effort to cover the widest spectrum 
of machine playing (gambling and non- 
gambling), as well as all age groups, social 
classes, and environments, the researchers 
utilized two major cities and nearby 
seaside resorts that served them. 

They chose Newcastle upon Tyne, in the 
north of England, and the seaside resort of 
Whitley. The findings were cross- 
referenced by conducting similar research 
in another northern city, Sheffield, and the 
resort of Bridlington. Thousands of peo- 
ple were interviewed: players, their 
families, local politicians, the police, 
social workers, teachers, and a myriad of 


ment arcades and centers, it was not 
always the main reason why people visited 
these venues. The in-depth interviews with 
a small sample of regular players 
highlighted the importance of amusement 
arcades as social venues, both for young 
teenage males and older women. 

‘*Young males viewed school and 
family-centered activities as increasingly 
unattractive, but they were not yet able to 
use pubs and clubs. Therefore, they 
regarded amusement arcades as one of the 
few available relevant leisure venues. For 
those ‘trapped in between’ child-like and 
adult forms of leisure, the arcades were 
important social venues. 

‘*For both groups of players, compa- 
nionship was an important aspect of their 
regular use of arcades. Both groups claim- 
ed to exercise restraint on the sums of 
money they committed to playing the 
machines, often regarding the money they 
lost on the machines as an acceptable price 
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—— NEWS 


to be paid for fun or entertainment.’’ 

The report noted that there were mark- 
ed differences between the two groups in 
the meanings which they attributed to 
playing machines. For the.young male 
players, the subjective elements of control 
and self-testing were important, which 
helped to explain the centrality of rational 
calculation in their playing. 

For the older women, fun and sociabili- 
ty were more important motivations than 
control. Indeed, they emphasized the 
limitations of their skills—compared with 
younger male players—and preferred the 
older, more familiar, and less complex slot 
machines. Said the report, ‘‘What the data 
does emphasize is that for the two groups 
studied, amusement arcades were valued 
social venues. Playing the machines was a 
source of sociability, fun, and excite- 
ment.”’ 

Views on gambling 

Some curious public attitudes were 

observed, leading to the illustration of a 
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complex relationship between attitudes 
toward gambling and gambling behavior. 
A household interview survey found that 
negative attitudes to gambling are 
widespread, irrespective of whether or not 
the individuals themselves gambled. In 
other words, as in other areas of social 
behavior, such as smoking and drinking, 
negative attitudes to gambling do not 
necessarily prevent participation. 

For example, though 87 percent of those 
sampled agreed that *‘gambling is addic- 
tive and leads to theft and crime,’’ 54 per- 
cent had played slot machines at some time 
in their lives. Further, 79 percent had par- 
ticipated in a raffle or lottery in the 
previous 12 months, 39 percent had com- 
pleted football pools, and 34 percent had 
played slot machines. Over 25 percent had 
either placed a bet on a horse race or 
played bingo. 

Despite relatively widespread participa- 
tion in a variety of gambling forms, there 
nevertheless remains a popular belief in its 
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potentially harmful effects. Such beliefs 
inevitably lead to a negative evaluation of 
the consequences of playing gambling 
machines. Eighty-four percent regarded 
slot machines as ‘‘a waste of time and 
money.’’ 

Even playing video games, which 
wasn’t viewed as gambling, was believed 
to be *‘addictive.’’ Half of the respondents 
expressed the belief that video games were 
harmful because people get hooked on 
them. In particular, young people are 
believed to be especially vulnerable to 
such perceived dangers. 

The study revealed that the police did 
not regard arcades and machine-playing as 
constituting a special policing problem, 
relative to the problems posed by youth 
and alcohol abuse. Those from the educa- 
tion service were generally agreed that 
though amusement arcades may provide 
an accessible ‘‘hide-out’’ for truants, they 
were not a direct cause of truancy. 

Probation officers and youth workers 
did, however, entertain an unproven belief 
in some relationship between playing 
machines and criminality. According to 
the report, ““This was based on an asser- 
tion that relevant prosecutions were only 
the tip of the iceberg. More generally, they 
opposed the use of arcades and machine- 
playing as an unproductive use of leisure 
time.”” 


Conclusion 

*?An important contribution of this 
research has been made to highlight the 
positive aspects of playing machines from 
the player’s point of view,’’ the report 
states. “‘Amusement arcades and centers 
provide relevant leisure opportunities for 
certain groups of young people and older 
women, for whom few other relevant 
recreational opportunities are accessible. 

‘‘In such circumstances, punitive 
measures which restrict young people’s 
access to this form of leisure provision 
may deprive them of a valued leisure 
resource. Any future reviews of current 
legislation and controls on amusement 
machines or arcades must take into ac- 
count the leisure needs and relevant alter- 
natives accessible to young people and 
older women.”’ [1] 


Can the amusement 
industry play 
its cards 














(ff * 
/: 


“ ive elements make up a winning hand in the 

critical game of legalizing video poker: 1) a 
unified state association prepared to make the long- 
term commitment, 2) an experienced lobbyist(s) to 
open political doors, 3) an education program to dispel 
unfavorable images, 4) political activism on a local 
level, and 5) the elimination of ‘gray area’’ games to 
make way for a new era in video poker. 

The following special section contains several interviews and ar- 
ticles focusing on this issue from these standpoints: legislative, 
regulatory, distributing, and manufacturing. As many states pursue 
legal video gaming, it will be interesting to see who remains standing 
when the ‘91 legislative process is concluded. (1 
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Cut the cards—time 
for political action 
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- ew operators are in a position to stand 
by and watch the blossoming of a 


market without wanting to participate. 
Such is the case with video gaming, a suc- 
cess story in Montana and South Dakota, 
and a close call in several other states. 


Bonnie Theard 


(NAGRA), sees the video gaming industry 
as an ‘‘exploding market.’’ Lottery- 
related organizations, such as Lotto 
America, consider video poker an option 
for future expansion of lottery products. 
Mature lottery markets continue to seek 





“Operators consider this issue integral to the con- 
tinued growth and health of the industry. ”’ 


Following the passage of the South 
Dakota Video Lottery in October 1989, in- 
dustry predictions ran high that 1990 
would be the year of acceptance for video 
gaming. The start of a new decade came 
and went, yet only defeats were listed in 
the debits column of video gaming in the 
United States. Canada took a step forward 
with a video lottery in New Brunswick, ef- 
fective Dec. 1, 1990. 

It’s anyone’s guess which state(s) will be 
the next to legalize video poker machines. 
No less than 18 are pursuing the issue; 
many are in the very early stages. All those 
unsuccessful last year are regrouping and 
making a renewed effort. 

Roger Franke, president of the North 
Atlantic Gaming Regulators Association 


ways to entice more play from citizens. 
States with dwindling financial resources 
are more likely to opt for video gaming in- 
stead of increased taxes. 

What’s the bottom line? More states 
continue to contact the South Dakota Lot- 
tery Commission for information on their 
program. The Amusement and Music 
Operators Association (AMOA) supplies 
operators with a video tape and a copy of 
its ‘‘Standards on Coin-Operated Video 
Gambling Devices,’’ which was prepared 
in conjunction with NAGRA. State 
associations seek full membership from 
area operators to help sustain the push for 
legalization. The ranks of the *‘hopeful”’ 
continue to rise, not fall. 





f= GAMING OUTLOOK 


Of all the states that have been working 
to legalize video gaming, Wisconsin is one 
of the best organized and may be poised on 
the brink of success. 

According to Tom Coenen, lobbyist for 
the Wisconsin Amusement and Music 
Operators (WAMO), as of Dec. 31, 1990, 
the state’s bill was undergoing a second re- 
draft for technical details. The substance 
of the bill the association formulated in 
1990 is unchanged. WAMO plans to ap- 
proach the legislature during the first floor 
period, or budget session, that runs from 
the third week of January through June 30. 

Said Coenen: ‘‘We expect to make pro- 
gress during the budget period. Although 
budgets are the primary concern, 
members do act on other legislation.’’ 

Briefly, here are the major points of the 
Wisconsin bill: 

1. Only the game of video draw poker to 
be approved. 

2. Maximum bet, $2. 

3. Maximum payout, $1,000. 

4. Video poker machines only in Class 
B locations with liquor licenses (the legal 
drinking age is 21). There are an estimated 
12,000-14,000 Class B locations in 
Wisconsin. 

5. Number of machines dependent upon 
location occupancy (set by fire regula- 
tions), from 1-3 units for the first 18 
months and 2-6 units thereafter. 

6. Statute enforcement by the Lottery 
Board. 

7. Dial-up system in which all games are 
tied into a central computer system via 
modems (the same method used for the 
Mega Bucks Lottery). 

Said Coenen, “‘By legalizing the game 
of draw poker, we are still looking to 
create another exception to our state 
gambling statutes. For Wisconsin, this is 
the best avenue to pursue. Our gambling 
statutes allow for exceptions, provided 
that skill can be proven. That element of 
skill does apply to the game of draw 
poker.”’ 

Wisconsin’s bill does not refer to the 
games as “‘video lottery machines,’’ since 
the definition of the term “‘lottery’’ is a 
controversial one at present. This situation 
could change at a later date. 


Wisconsin has enjoyed a state lottery for 
several years. When the lottery passed, 
pari-mutuel betting also passed. Subse- 
quently, four dog tracks opened—the 
state’s first major venture into gaming ac- 
tivities. A fifth track is due to open this 
year. Coenen commented, “‘It’s obvious 
that the public perceives this as a way to 
spend some of their entertainment 
dollars.’’ 

He also noted that negotiations are 
ongoing with the Indian compacts in the 
state. WAMO hopes that a positive resolu- 
tion there would be helpful to efforts for 
legalized video poker. 


‘“‘We’ve been told by 
several legislators that 
one of our biggest pro- 
blems is education 
about the coin-op 
amusement industry. ”’ 


What can Coenen suggest to other states 
involved in similar efforts? ‘‘One of the 
things we’re doing from the lobbying 
standpoint is asking WAMO members to 
invite legislators into their places of 
business. This shows the legislators they 
are legitimate businessmen with a substan- 
tial investment in equipment and 
employees with technical backgrounds. 
It’s been very helpful. We’ ve been told by 
several legislators that one of our biggest 
problems is education about the coin-op 
amusement industry.’’ 

In terms of cost, he explained that in 
Wisconsin’s political climate, the effort 
has involved the salary of a qualified lob- 
byist and a grass roots program from the 
operator standpoint. This includes par- 
ticipating in local fund-raisers and suppor- 
ting legislators—getting to know them. In 
some other states, it may take a great deal 
more to get the attention of the legislators. 


Illinois is a state that embarked on a con- 
centrated education effort last November. 


It involved machine demonstrations and 
explanations of the positive aspects of 
legalized video gaming during a veto ses- 
sion of legislators. 

It was hoped that a bill could have been 
included in another one being redrafted for 
a second chance, but it didn’t happen. 

The Illinois Coin Machine Operators 
Association (ICMOA) plans to continue its 
campaign for legalized video gaming this 
legislative session. Said Adonna Jerman, 
executive director of ICMOA, ‘‘All the 
comments we received from legislators in- 
dicated interest. It is perceived as a good 
‘money stream’ from the legislators’ 
viewpoint.’’ 

Jerman emphasized the importance of 
hiring an experienced lobbyist to assist in 
a State association’s efforts. ‘* You can be 
well-organized, know what you are doing 
and what you are saying, but if you can’t 
talk to the right people you can’t advance 
your cause. Our lobbyists (one Republi- 
can, one Democrat) have opened many 
doors for us.”’ 


Although Nebraska was not able to suc- 
ceed in obtaining legalized video gaming 
through a constitutional amendment last 
November, the Nebraska Operators Asso- 
ciation (NOA) is redrafting its original 
proposal and continuing to press for 
passage of such a bill. The association 
recently hired a lobbyist. 

The amendment attempt did sway some 
of the senators to change their minds about 
the issue. Mardy McCullough, executive 
director of NOA, explained that Nebraska 
has a unicameral system with only 49 
senators, which makes each one’s vote ex- 
tremely critical to the success or failure of 
any legislation. ‘To add Senators Jacklyn 
Smith and David Landis (both committee 
chairmen) to our side is a real boost for 
video lottery,’’ said McCullough. 

Also in the credits column for Nebraska 
is Gov.-elect Ben Nelson, whose cam- 
paign slogan was, “‘Isn’t it time Nebraska 
had a governor who can deliver?’’ One of 
the items Nelson plans to deliver is a state 
lottery. 

It is believed that he will advocate an 
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Iowa-type lottery and earmark proceeds 
for education. He predicts up to $30 
million a year raised for schools. During 
his campaign, Nelson blasted incumbent 
Gov. Kay Orr for breaking her promise to 
not raise taxes. | 

If a state wants to refrain from imposing 
taxes, it becomes clear that new areas of 
revenue enhancement will definitely be 
considered. Legal video gaming fits 
perfectly into the picture and should be 
easier to obtain when a state lottery already 
exists. 


Economic pressures are being felt in the 
Northwest, especially Oregon, where a 
ballot measure passed in November 1990 
has mandated a reduction in property 
taxes. The state now must consider 
measures to make up the estimated $680 
million that will be lost for the years ’91 
and ’92. The state operates on a two-year 
(biannium) system. 

Gary Williams, contract officer for the 
Oregon State Lottery, said, ‘“The driving 
force right now is how to deal with the 
Ballot #5 issue. I can certainly see that this 
would increase interest in video lottery.’’ 

The state currently has the only legal 
sports betting game in the country on a lot- 
tery basis. A video lottery could offer the 
state some financial help, although not the 
total $680 million figure. 

In the last legislative session a law 
passed that allowed video lottery, but it 
was very open-ended and did not ban 
‘‘gray area’’ games. The attorney general 
made it known that he would not accept it. 
New governor Barbara Roberts does not 
appear to have leanings one way or the 
other on this particular issue. 

Several lobbyists have contacted the 
State Lottery on behalf of the amusement 
industry. The legislative session conven- 
ed Jan. 14 and will certainly make this 
revenue shortfall a top priority. 


‘*Operators in Wyoming have worked 
five long years toward the goal of passing 
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a video poker bill,’’ said Jim Mason of 
High Country Games, president of the 
Amusement and Music Operators Assoc- 
iation of Wyoming. 

While there has not been much press 
about their efforts, association members 
have been working hard. Said Mason, 
‘Last year during the budget session we 
were within three votes of a two-thirds 
vote coming out of committee. We are 
continuing to pursue passage of our bill. 
We’re better off than we’ve ever been.”’ 

Supporters of the association’s bill in- 
clude taverns and the liquor associations. 
The operator’s association recently ob- 
tained the services of respected lobbyist 
Dick Skinner (Republican), to ensure that 
state legislators are fully and correctly in- 
formed about the positive aspects of video 
poker. 


Wyoming’s population is 469,557 
(1980 Census) and land area is 96,988 
square miles. Its close proximity to Mon- 
tana and South Dakota may be in its favor. 
Midwestern states with large land masses 
and smaller populations have been more 
successful than other states launching 
similar efforts. 


‘“‘You can be well- 
organized, know what 
you are doing and what 
you are saying, but if 
you can’t talk to the 
right people you can’t 
advance your cause. ”’ 


Vermont is among those states making 
a bid for passage of a video lottery bill. 
Said Anthony Otis, attorney and lobbyist 
for the Vermont Vending Amusement and 
Music Operators Association (VVA- 
MOA), *‘We think the political climate is 
very good. The Northeast is in a severe 
economic recession, especially Vermont. 
We’re faced with revenue shortfalls, 


which means program cuts and tax 
increases. 

‘*We have obtained sponsors to in- 
troduce our video lottery bill again this 
legislative session, which began Jan. 9. 
Our operators are working well together 
and working hard. We’re going to do our 
best to push it through this year.”’ 

The association has brought in several 
South Dakota-approved machines for 
demonstration purposes. The most recent 
demonstration was held on Legislative 
Day, Jan. 24. 

Vermont’s video lottery bill for ’91 is 
essentially the same as the one introduced 
in 90, with a few different elements. 
Basically, the provisions are: 

1. Video lottery to fall under the 
jurisdiction of the State Lottery 
Commission. 

2. No vertical integration (manufac- 
turers could not distribute games, 
distributors could not operate, etc.—each 
level would be separate). 

3. Maximum wager, $2. 

4. Maximum payout, $800. 

5. Payback value range, 80-92 percent. 

6. All licensing and application fees go 
to the State Lottery Commission for ad- 
ministrative purposes. 

7. The net machine income (or net 
governmental share) to be divided this 
way: 22.5 percent to the municipality, 
46.5 percent to the coin machine operator, 
and 31 percent to the location. 

8. Machines to be placed only in first 
and third class licensed liquor establish- 
ments (those licensed to sell beer, wine, 
liquor, and food). The legal drinking age 
recently changed from 18 to 21 years of 
age. 

9. The maximum number of machines 
per location, 4. 

Vermont’s present governor is one who 
was not in favor of the state lottery in the 
past. It is hoped that the economic situation 
may influence his acceptance of video 
lottery. 

The VVAMOA is a relatively new asso- 
ciation, formed in September 1989. 
Members have quickly learned the correct 
approach in the preparation and presenta- 
tion of a bill. 

‘*Now everyone knows who we are and 
what we do,”’ said Otis. ‘‘We think the 
time is right this legislative session. In the 
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House we have support from the chairman 
of the House Appropriations Committee 
and the chairman of the House Ways and 
Means Committee. Both are strong sup- 
porters of the bill.”’ 


The Indiana Amusement Operators 
Association (IAOA) recently decided to 
commit the time, money, and effort need- 
ed to campaign for passage of a video lot- 
tery bill. In just three short months the 
association has conducted numerous 
meetings, obtained legal counsel, and 
hired a lobbyist to help propel the effort 
forward. 

According to Dave Sheehan, president 
of the association, ‘‘We will not have 
anything prepared for the upcoming legis- 
lative session. We’re getting everything in 
line to present in 1992.’’ He recognizes 
that time and patience are required. 

‘‘Our biggest effort so far has been to 
recruit more operators to join the associa- 
tion,’’ said Sheehan. ‘‘This presents a 
commanding force. Next, we want to 
engage in initial dialogue with the State 
Lottery Commission and get their views 
on the issue.”’ 

One of the biggest hurdles facing the 
association may be the governor, who is 
not in favor of any type of gambling. 
However, he abstained from commenting 
on the lottery, which passed just over one 
year ago and has proven to be very suc- 
cessful. The governor also does not want 
to raise taxes, a tough stand in today’s 
economic doldrums. 


The Minnesota Operators of Music and 
Amusements (MOMA) have been work- 
ing on a video lottery bill for introduction 
in the ‘91 legislative session. It is model- 
ed after the South Dakota law, and pro- 
vides for a dial-up system of terminals con- 
nected to a central computer system. 

Provisions include machine placement 
only in locations with ‘‘on-sale’’ liquor 
licenses; the legal drinking age is 21. The 
State Lottery Commission would have 
jurisdiction. 
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According to Robert Latz, attorney and 
lobbyist for MOMA, ‘‘We are making a 
major move. We have beefed-up the lob- 
bying team and are working in concert 
with the Minnesota Licensed Beverage 
Association to get the bill passed. 

‘‘One of the major groups opposing our 
bill are the Indian gaming interests. Min- 
nesota has more Indian compacts and full- 
blown casinos than any other state in the 
nation. This means more organized Indian 
gambling than anywhere else in the coun- 
try. Gaming activities occur on the reser- 
vations and areas designated as ‘Indian 
land.’ 

**With the approval of the Secretary of 
the Interior and the governor of the state, 
Indians can go off the reservation and 
designate a location as ‘Indian land.’ This 
has occurred in Duluth, where an Indian 
Casino is now situated in a former retail 
store outlet.’’ 

Other gaming activities in the state in- 
clude a state lottery, just one year old, that 
offers scratch tickets and membership in 
Lotto America. 


‘‘If a state wants to 
refrain from imposing 
taxes, it becomes clear 
that new areas of 
revenue enhancement 
must be considered. ”’ 


Operators in Michigan feel the video 
gaming issue is a critical one. According 
to Candace Super, executive director and 
lobbyist for the Michigan Coin Machine 
Operators Association (MCMOA), 
‘*Association members are looking at this 
as part of their salvation. It’s viewed as in- 
tegral to the continued growth and health 
of the industry.”’ 

The association has been studying the 
issue for several years and assessing the 
legislative status. Now, with Gov.-elect 
John Engler, MCMOA is hoping he and 
his staff will look favorably on a video lot- 


tery as a possible option in raising addi- 
tional revenues for the state. Like many 
other areas, Michigan is in serious finan- 
cial straits. 

Said Super, ‘‘We’ve contacted our 
Bureau of State Lottery, the governing 
body that would oversee a video lottery 
program. We consider the change in ad- 
ministration as positive, because the past 
administration didn’t give us much hope. 

‘‘We’re optimistic but cautious. The 
association board considers video lottery 
an extremely important issue on our agen- 
da, especially this year.”’ 


Another new governor, Ann Richards 
of Texas, is bound to have an affect on the 
future of legalized video gaming there. 
She has said she would make a lottery a 
priority measure during her administra- 
tion. 

The Amusement and Music Operators 
of Texas (AMOTX) have twice before 
proposed a bill for legal gaming. 

The legislative session for 1991 started 
on Jan. 8; the governor was sworn-in on 
Jan. 15. A lottery bill in generic form has 
been introduced and could encompass an 
instant video lottery. 

Bob Hughes, attorney and lobbyist for 
AMOTX, explained, ‘“The way we have 
designed the bill, it would include instant 
video lottery, scratch-off tickets, and other 
lottery products. The bill is pre-filed; 
we’re working on legislation we hope to 
pass. 

‘*We have an excellent state organiza- 
tion, one of the largest active organizations 
of coin machine operators in the country. 
The operators understand what this could 
mean to them. It would keep money in 
Texas and keep the local citizens involved. 
It would be beneficial to the state, the local 
economy, and our industry in gen- 
efal.”’ L 


This column will continue to explore the 
efforts to legalize video gaming. Any 
operators, state associations, distributors, 
or manufacturers who have information 
that would be helpful may call (504) 
488-7003 or send a FAX to (504) 
488-7083. 
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“Window of opportunity ’’ 


won't last forever 


ames Trucano, president of the 

Amusement and Music Operators 
Association (AMOA), is an experienced 
operator with Collins Music Co. in North 
Charleston, S.C., and an able spokesman 
for the association and the industry as a 
whole. We sought out his views on the cur- 
rently hot issue of legalized video gaming 
and were rewarded with concise and 
detailed information that all our readers 
will appreciate. 

Said Trucano: “‘I personally think that 

we currently have a window of opportuni- 
ty for legalized video gaming in the United 
States that won’t last forever.”’ 
What are the first steps operators 
should take in the effort to work 
toward legalized video gaming in 
their state? 

There are really two things that should 
be done simultaneously before anything 
else. First, get organized with a key group 
of operators and business leaders in the 
state to openly discuss the pros and cons of 
what is to be proposed and to analyze the 
best avenue through which to submit 
legislation. 

The state association should look within 
its ranks to those who have shown interest 
in working with state legislators and have 
taken the time to work with the legislative 
process. 

Know who the *‘movers and shakers”’ 
are in the general business community and 
contact them to help in the legislative ef- 
fort, because legalized video gaming 
positively affects all segments of the 
economy. 

Ideally, this group should total no more 
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James Trucano 


‘The passage of Video 
Lottery legislation will 
forever change the way 
people in our industry 
conduct business. ’’ 


than six or eight people and should objec- 
tively determine which legislative avenue 
should be pursued. It may be that tailgating 
the state lottery will be the avenue, or it 
may be that a free-standing bill will have 
the best chance for success. South Dakota 
took the former route, Montana the latter. 

Secondly, the operator has to go out and 
secure his existing locations with con- 


tracts. From the standpoint of long term 
benefit to the individual operator as a 
business person, this is probably even 
more important. 

The operator needs to contact his at- 
torney and have a contract drawn up bet- 
ween him and his location owners for ex- 
clusive rights to operate coin-operated 
equipment of all kinds in the location. In 
the final analysis this is the ONLY security 
the operator has. Even if the video gaming 
initiative fails, it’s still smart business. Do 
get contracts signed commensurate with 
the legislative push; it certainly won’t get 
any easier after word hits the newspaper 
that the business community will be trying 
to implement legal video gaming. 

There is a story in South Dakota about 
the longtime operator who always did 
business with a handshake. He was a fair- 
ly large operator in many locations. Right 
now he’s not nearly as large and will never 
again do business without a contract. Even 
his brother-in-law, who owned a tavern, 
went out and cut a better deal. Sad, but 
true. And no matter how many times those 
of us who have seen it happen tell the tale, 
there will still be some otherwise street 
smart operator who will believe it ‘‘can’t 
happen to me!”’ 

Expectations will be high but pa- 
tience is required. How much time 
could it take? 

The South Dakota Video Lottery took, 
from the start of discussions to the place- 
ment of machines on the street, a total of 
five years. It can be frustrating because the 
process can take a long, long time. I can of- 
fer this advice to all who are trying to get 
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bills passed: When the state starts arguing 
about the money, you are almost there! 
Is there a common thread in Mon- 
tana and South Dakota that has con- 
tributed to the success in those 
states? 

There are many differences in the 
system currently used by Montana and 
South Dakota. If I had to choose one com- 
mon element it would be the relatively 
rural demographics of the two states, and 
the importance of the coin-operated Video 
Lottery dollars to the state’s financial 
health. 

The money returned to the state of South 

Dakota from the Video Lottery is very im- 
portant. That same dollar amount to a 
more populated state could be viewed as 
less significant. 
Is there an equally common thread 
in North Dakota, Nebraska, Loui- 
siana, and Pennsylvania that con- 
tributed to the lack of success in 
those areas? 

There were some concerns about the 
particular bills in those states and how they 
were different from the South Dakota 
system. Whether ultimately that had 
anything to do with the lack of success, one 
can only guess. 

I have spoken to operators from perhaps 
15 states about the Video Lottery and the 
success in South Dakota. In every instance 
the operator had an exact copy of the South 
Dakota bill for reference, yet in each case 
modifications were made to allow for 
‘‘local conditions.’’ 

Did these variances make a substantial 
difference? I don’t know. What I can say 
is that the bill that finally passed in South 
Dakota was very different from the 
original bill. Let’s hope those other states 
will be successful the second time around. 
There is a monetary commitment 
that has to be made to fund this ef- 
fort. Is there an estimate of what a 
state association should have in its 
coffers before starting? What about 
enlisting the expertise of a lobby- 
ist? 

In South Dakota the financial resources 
were attained by an assessment of each 
operator who felt strongly that the Video 
Lottery system would be in the best in- 
terests of both the state and the private sec- 
tor. This assessment process was repeated 
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many times over the life of the effort. 

I think each state will be different in the 
total resources needed. Pennsylvania, 
should it try again, will require more 
dollars than Wyoming would need. How 
many? It’s impossible to say exactly. 

As regards a lobbyist, I certainly would 
retain one, but only for access to the 
system that would be denied a regular con- 
stituent. When the ball really gets rolling, 
no one will push for the bill more than 
those most affected. I think it’s a mistake 
to hire several lobbyists and then go back 
home and wait for the bill to pass. 

There will be many who disagree with 
me, but this is my recommendation. Re- 
tain the state association lobbyist and, in 
addition, the services of an outside person 
well acquainted with our industry who will 
derive no direct gain from the outcome. 


“‘A three-way guideline: 
be up front and honest, 
be ready to com- 
promise, and be profes- 
sional. ’’ 


There is a great fear that other 
amusement equipment will take a 
back seat to legal video pokers. 
While understandable at first, when 
operators are meeting demand, the 
program should make operators 
more healthy and therefore better 
able to invest in other new equip- 
ment. As an operator, do you agree 
or disagree? 

The passage of Video Lottery legisla- 
tion will forever change the way people in 
our industry conduct business. True, 
Video Lottery will make operators 
healthier financially. But it’s not 
necessarily true that once the program has 
been in effect for some time that operators 
will have much more investment capital 
for other types of coin-operated 
equipment. 

Look at it this way: If you have the 
choice of placing a new CD jukebox with 
an ROI of five percent, or another Video 
Lottery terminal with an ROI of 75 per- 
cent, which are you going to choose? 

Sure, there will be instances where cer- 
tain locations will demand new auxiliary 


coin-op equipment to augment the equip- 
ment mix, and the operator will buy it. But 
a concerted investment in other types of 
equipment? Hardly. (I can hear the 
gnashing of teeth right now!) 

To see it firsthand, go to Montana, 
where video gaming has been in operation 
for five years. Or go to South Dakota, 
where they are working on the second 
year. There has not been a major invest- 
ment in other kinds of coin-op equipment 
as yet. 

South Carolina is unique in its video 
poker operation. Could you explain 
it briefly? 

A video poker game in South Carolina 
is no different than any other amusement 
video game. We are unusual in that they 
are heavily taxed (along with everything 
else). Down here they are in the product 
mix offered to locations right along with 
jukeboxes, pins, and pool tables. 

Do you have any closing thoughts 
on this subject? 

This whole issue pivots around timing. 

Wally Bohrer, a past president of AMOA 
and chairman of the Government Rela- 
tions Committee, is a bit of a historian. His 
research indicates that gaming in the 
United States has historically gone through 
stages of implementation and then 
prohibition. 
We have, as acountry, legalized this type 
of thing many times before and then just as 
quickly (usually because of a scandal) 
eradicated it. 

Will South Dakota be the only state to 
legalize Video Lottery? Will there be a 
scandal that will preclude other states from 
implementing this type of coin-operated 
game? I don’t think anyone knows for 
sure. 

We need to capitalize on that ‘‘window 
of opportunity’’ I mentioned. I sincerely 
hope that other states can and do legalize 
video gaming. I know I will personally do 
what I can in my capacity as president of 
AMOA to help. 

There are three bits of wisdom I can of- 
fer in conclusion. If one state embraces 
these three tenets religiously throughout its 
endeavor, it will be successful. 

1. Be up front and honest about your in- 
tentions from the outset. 

2. Be ready to compromise. 

3. Be professional. [1] 
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Video gaming—how does 





fter all the discussion about how to 

effectively pass laws legalizing video 
gaming, thoughts naturally turn to pro- 
duct. Who are the major suppliers of these 
sophisticated games? How do they feel 
about this segment of the coin-op industry? 
Their future may be riding on this pro- 
gressively developing arm of the amuse- 
ment business, along with the future of 
many operators. 

The list of states eager for government 
approved video gaming has grown 
significantly since last year. If success 
smiles on several at one time, manufac- 
turers will be facing an enviable, yet try- 
ing, period of meeting increased demand. 

Multiple factors have contributed to the 
interest in video gaming, an interest that 
has not abated in the face of recent defeats 
in such disparate sections of the country as 
the Midwest, Deep South, and East Coast. 
Operators and their state associations ap- 
pear undaunted and are ready to approach 
their lawmakers again. The manufacturers 
endorse these attempts. Here are their 
comments: 

Dave Rubenstein 
Director of Sales 
Merit Industries 

At Merit Industries we have a very op- 
timistic outlook for video lottery equip- 
ment in the United States because of 
what’s been happening around the coun- 
try. Anumber of states are actively work- 
ing to pass favorable legislation in this 
area. 


One of the first things that has to happen 
is for the operators to join their state 
associations, and for those associations to 
become solid, cohesive units. Decisions 
have to be made on how to move forward. 
Operators have to participate through 
financial support and hard work. 

Lobbyists are central to the effort since 
they serve as liaison between the coin 
operators’ associations and the legislative 
bodies in their particular states. Lobbyists 
are helpful in guiding the operators, work- 
ing with various state officials, assisting in 
writing the bills, and coordinating the en- 
tire effort. 


the deck stack today? 


happen for them. But the state could pro- 
ceed alone. 

Merit supports the normal chain of se- 
quence in our industry—the three levels of 
manufacturer, distributor, and operator 
—and continues to advance technology for 
the development of improved video lottery 
products. 

Phil Cornick 
Executive Vice President 
Kramer Manufacturing 

In a period of relative inactivity, the 
video lottery issue has certainly brought 
some excitement to an otherwise lethargic, 
if not stagnant, industry. 


‘‘Lobbyists are central to the effort since they 
serve as liaison between the coin operator’s 
associations and the legislative bodies. ”’ 


There’s no set timetable for success. It 
completely depends on the political 
climate in each state. Keep in mind that 
South Dakota’s program spanned four 
years from initial idea to conclusion. 

A note of caution: operators must 
remember that there are certain entities 
that may directly approach their state 
government with an offer to operate a 
video lottery program without any par- 
ticipation from the coin-op sector. If 
operators don’t come together to ac- 
complish this goal on their own, it won’t 


During times of economic decline, such 
as that which currently exists in our coun- 
try, it’s understandable that there would be 
less of a tendency to take risks financially. 
Subsequently, fewer manufacturers are 
going out on the proverbial limb to develop 
new concepts because fewer distributors 
are willing and able to buy volume, due to 
the fact that operators are purchasing 
fewer new units for their routes. 

The video lottery, on the other hand, of- 
fers a rather unique situation. I think of it 
as the ‘‘No Lose Scenario.’’ The manufac- 
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turers are willing to expend the develop- 
mental costs because they’!l have a pro- 
duct that they can sell—at a price that ac- 
tually makes it worthwhile to be in 
business. 

The distributors will buy as many units 
as they can get their hands on, since the 
operators will buy them up as quickly as 
they come in. All this is true because the 
players will play these games like no other 
in the history of this industry, as evidenc- 
ed by the collections in South Dakota and 
Montana. 

Not only do all sectors of our industry 
benefit, but so too does the general popula- 
tion benefit from revenues gained and paid 
to the state. The result may ultimately be 
tax decreases, or at the minimum, a halt to 
the necessity of tax hikes. Finally, the 
number of new jobs created by this new 
potential is a benefit not to be overlooked. 

We should all applaud the efforts of 
those who stride toward this goal. Those 
who truly care about the future of this in- 
dustry will join in those efforts. 





Jim Pietrangelo 
Vice President of Sales 
SMS Manufacturing 


The future of video lottery is bright. Iam 
thoroughly convinced of that. Too many 
public misconceptions about the legaliza- 
tion of this form of gambling have been 
shattered by the success of video lottery in 
South Dakota. Having spent all of last 
week traveling around that state, Iam once 
again renewed in my convictions regar- 
ding the absolute ‘‘rightness’’ of the coin 
machine operator’s role in video lottery. 

My fear, however, is that there are those 
in public office, law enforcement, and 
even private industry who feel that video 
lottery would be better run by eliminating 
the partnership between the coin-op in- 
dustry and the public sector. These people 
view our industry with disdain; they tend 
to frown upon the thought of considering 
the coin machine operator as their ‘‘part- 
ner.’’ They think that operating a piece of 
equipment is as simple as throwing it up 
against the wall, plugging it in, and com- 
ing back once a week (day?) to haul out the 
cash. Sure it is! 

What the public does not realize is that 
operating is an art. Yes, it’s a respectable 
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ANUFACTURER’S VIEWPOINT 


business, a very good business at that. But 
the truly successful operator will admit 
that there is that little ‘‘something’’ that 
whispers to him when deciding where to 
place the equipment, how to flash it, how 
to ‘‘negotiate’’ with the location owner, 
how to appease the customers, etc. These 
things can’t be learned from a book. They 
must be learned from ‘‘doing,’’ and coin 
machine operators have been doing for 
years. 





games to strict qualifications, design, and 
reporting standards, government and 
operators have found a way to successfully 
work together in a mutually beneficial 
relationship. 

Experience in South Dakota has shown 
high public acceptance of video lottery and 
complete confidence in the central com- 
puter system’s ability to assure control. 
The operators and retailers have been 
rewarded for their willingness to convert 


‘There are those in public office, law enforce- 
ment, and even private industry who feel that 
video lottery would be better run by eliminating 
the partnership between the coin-op industry and 


the public sector. ”’ 


Let’s not forget one of the major func- 
tions of the coin machine operator: S-E-R- 
V-I-C-E. It’s not uncommon for an 
operator to be in a location at midnight, 
fixing a game or retrieving a customer’s 
*‘lost’’ dollar bill. In addition, with regard 
to video lottery terminals, it should be 
noted that these are very sophisticated 
pieces of computer equipment. 

The coin machine operator already has 
personnel in place who, thanks to the com- 
plexity of today’s amusement games, are 
familiar with computer equipment. Given 
the additional training which we provide 
with respect to video lottery terminals, this 
army of service agents is already in place 
and capable of caring for this equipment. 

My one suggestion to our industry is to 
band together. The legalization and coin- 
op’s eventual participation in video lottery 
hinges on the old adage, ‘‘United we 
stand, divided we fall.”’ 


Rick Barber 
President 
Video Lottery Consultants 
Operators of video lottery terminals in 
South Dakota and New Brunswick are on 
the leading edge of a trend in video. The 
trend calls for government to take control 
of popular but illegal ‘‘gray area’’ video 
gaming within their jurisdictions. 
By coupling legal operation of video 


to the new program by volumes of play 
they never imagined possible. They are us- 
ing the new-found profits to improve their 
operations and have created hundreds of 
new jobs to handle the increased business. 

We feel this approach will serve as a 
model for many similar programs in the 
future. It answers governmental problems 
of public protection, inadequate law en- 
forcement, and the ever-present need for 
additional tax revenues without doing 
economic harm to the thousands of small 
businesses that are reliant on video for 
their economic viability. 

Central computer control will assure 
secure and economical control of new 
video lotteries without expensive 
regulatory and bookkeeping burdens on 
equipment operators. 


Gregg Kalifut 
Vice President of Sales 
Advent Technology 

As a manufacturer of video lottery 
games, we have done a massive job of 
researching the subject. We need to know 
the past, present, and even be able to 
predict what is likely to happen in the 
future. Our business depends on us know- 
ing what is going on and staying on top of 
the latest developments. 

It’s not so different at the operator level. 
We’ ve heard it said for years and it might 














THE 


REPLAYS StS °F LUEE 


pLey ¢ &TReIcRT 
S Bark 


THIS GAME TO BE PLAYED FOR 
ONLY! a 
Bees —-. 
oe | 


) & 
f=. — o-oo 2 


FOR AMUSEMENT ONLY 
“he operation of these games and 
he features contained therein may 
’e subject to state and local laws 
yr regulation. It is not intended for 
his advertisement to solicit sales 
\f such games where they may not 
ye lawfully sold or operated. 





IN ELECTRONIC GAMES 


FT 


SuUPERMAX 


Features 


= 5 Card Draw 

= Bonus Draw 

@ Raise 

® Super Bonus Multiplier 

= Choice of Double-Up or 
Progressive Hi/Lo 

= Auto Bet 

= Enhanced Statistics 

® Ticket Dispenser Capability 


~~ 


SuPERMAX is available complete in its dedicated 
upright cabinet, or as a kit. Kits include satellite 
board and front Plexiglas™ graphics. Contact 
PARS Electronics, Inc. for information concerning 
hardware compatibility. 





-_ 






“a 






SATISFACTION GUARANTEED! 
TEST TRY THE SUPERMAX TODAY! 


(Certain restrictions are applied. Call for details.) 


Made in the USA 


PARS ELECTRONICS, INC. / 2719 INTERSTATE STREET * PO.BOX 668604 * CHARLOTTE, NC 28208 + 704-398-1177 * 1-800-245-4054 





Ms UFACTURER'S VIEWPOINT 


sound like a familiar cliche, but operators 
have to be involved. They must keep on 
top of what is going on. It has never been 
more true than it is right now. 

There is more to gain with video lot- 
teries coming of age. But there is also more 
to lose. Even when amusement video 
games were tremendously successful, 
there wasn’t as much to gain or lose for 
operators. 

The involvement I’m talking about is 
with state associations and the national 
association. Involvement on the operator 
level is crucial because it builds a base of 
informed supporters. There will always be 
strong—perhaps well-meaning—groups 
representing other interests. 

Well-meaning or not, there will be 
groups campaigning to stop the legaliza- 
tion of video poker machines just as hard 
as we are campaigning for them. Their 
reasons for opposing it may vary—lack of 
knowledge or simply a resistance to 
change. That’s why operator involvement 
is SO important. 

Operators that are informed and involv- 
ed with their associations are going to be 
the disseminators of the proper informa- 
tion. They are the ones that are going to 
make the doubters into believers. 

You have to be clear about one thing: the 
video lottery has a lot to offer in a very 
positive way for budget crunched state 
governments. But it’s only operators with 
the proper information who show a strong 
front to the opposing groups that will have 
a positive impact on making things hap- 
pen. 

If operators sit back and allow others to 
do it, then these other interests—either 
within a state or even interests outside of 
states where a video lottery would not be 
in their best interest—will prevail. 


John Hafazi 
President 
PARS Electronics 

I believe that video lottery is definitely 
one of the sure ways of salvaging the soft 
video market and keeping operators from 
losing their businesses. By that I mean 
more purchasing power for the operators 
so they can invest in other areas of coin- 
op—video games, pinballs, pool tables, 
dart machines, etc. 
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We have lost a good part of our business 
to foreign enterprises. Most video game 
manufacturers are Japanese. We need to 
keep this one to ourselves. The way it 
looks, already some outside manufac- 
turers are trying to get to this healthy 
market. Once the others smell the money 
they are going to gang up on it. Believe 
me, if that happens insiders will quickly be 
pushed out. We have all seen that the video 
game industry has moved to the Far East. 

Manufacturers must make a profit in 
order to support the industry that it’s ser- 
ving. If the inside manufacturers can’t 
maintain a fair level of profit, they can’t 
provide the proper service the industry 
requires. 

No matter how much we want this form 
of entertainment or how profitable it is for 
operators, there will always be a certain 
percentage of the general public that just 
doesn’t or never will approve of it. It must 
be restrictive enough that the public will 
accept it. 

Another thing I think is important for 
operators right now is getting involved and 
active in their state associations to force the 
policies and rules. I don’t think it would be 
unreasonable to require operators to be 
members of the association to be able to 
operate the games. Once investors and 
other outsiders see the potential, they will 
all run toward it. By having a strong 
association, the industry could monitor 
who is operating the games. 


As amanufacturer, I think the states are 
tying our hands too much. We should be 
able to be more creative in programming 
to allow small manufacturers, like me, to 
compete with the larger ones. By offering 
something a little different, I could sell our 
games to the players, and they would be 
able to choose. If not, we’ll all have the 
same games in different shells. 

Wecan’t lose sight of the entertainment 
aspect of the games. There are two dif- 
ferent types of players—those that play for 
amusement and entertainment and those 
that are compulsive gamblers. We are not 
worried about the compulsive gamblers. 
The games should provide entertainment 
to the player who wants to spend a few 
dollars while having a few drinks. I think 
that players should benefit from the enter- 
tainment aspect. 


Mike Pace 
President 
U.S. Games Inc. 

In talking strictly about state-run video 
lotteries, there are a multitude of concepts 
and guidelines that must be understood 
before an operator can even begin to make 
decisions on whether to join the many 
voices (getting louder every day) in sup- 
port of legalized video gaming. 

Looking at the many options that a state 
has in setting up a video lottery can be con- 
fusing, and only when one knows all the 
ins and outs can a meaningful direction be 
taken. 

One thing is sure, though. With the ad- 
vent of home video games, our market has 
narrowed. It must focus on the features of 
coin-op that cannot be duplicated at home; 
it’s the only way our industry can survive 
and grow. 

Concepts like redemption and gaming 
are ways we can tap into the dollars being 
funneled into other industries by a more 
mature clientele. The growth of the gray 
market is a testament to the fact that video 
gaming is a profitable venture. But without 
any type of regulation, the machines that 
are operated don’t necessarily show the in- 
dustry in a good light. Also important is 
the fact that only a small percentage of the 
available market is reached. 

With the implementation of a well 
thought out, operator-operated video lot- 
tery, both the operator and the state come 
out ahead—financially and public image- 
wise. The methods and procedures 
necessary to achieve this are different in 
every State, but the most sensible thing to 
do in any case is contact your state 
association. 

If you haven’t already, help to form a 
lobbying task force. This type of organiz- 
ed group will always be your best bet in 
dealing with the state. Supporting (by 
belonging to) your state operators’ 
association is the best way to insure your 
interests, as its members are always the 
most informed and influential. | 
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| f, or should I say when, video poker 

legislation passes in any given state, it’s 
fairly clear what the position of the 
manufacturer and operator will be. What 
perhaps is not quite as clear is where the 
distributor will stand. While it could be 
that distribution is side-stepped with video 
lotteries, most believe that they will have 
a useful—in fact, very necessary—part to 
play. 

We talked with several distributors to 
find out what they are doing to prepare for 
the eventuality of video lottery legaliza- 
tion. Their views give us some insight in- 
to what distributors are doing to not only 
prepare themselves but their customers as 
well. 

Bill Treger 
Betson Enterprises 
Moonachie, NJ 

Some distributors are all for it, while 
some are against it. When legislation first 
passes, it will have a negative impact on 
sales of other types of equipment. All of 
the money will be spent on buying video 
lottery terminals. 

Betson is preparing by telling operators 
that distributors will not be able to handle 
all of the financing on the equipment 
operators will need to buy. We are im- 


pressing upon them the need to establish 
solid relationships with their banks as this 
gets closer to passing. 

We've also seen the importance in keep- 
ing on top of what’s happening. I am work- 
ing On various committees in New Jersey 
and New York concerning video lotteries. 
Rick Kirby from the NECO office in 
Massachusetts is at many meetings in that 
state. We are becoming a sounding board 
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with your banker and distributor 


for operators who have never been involv- 
ed in political activities before. 

Sooner or later it is going to happen. We 
don’t want to be left at the starting gate. It 
will impact the rest of our business, so we 
must be prepared. It isn’t the amusement 
industry; it’s a licensed, regulated in- 
dustry. Not everyone will have the 
wherewithal to get into it, and not 
everyone will be allowed to get into it. 

Every state’s legislation is different. 
Most of the bills pending require distribu- 
tion. It would behoove all distributors to 
see that distribution is called for in their 
state bills. That is what we are doing. If it’s 
not mentioned, then a distributor in that 
state would almost be out of business. 
Why? Because all of the money will be go- 
ing toward buying legal video lottery 
terminals. | 





a sickness that exists and we are better off 
addressing it up front. 

Steve Lieberman 

Lieberman Music Co. 

Minneapolis, MN 

The issue of legalized video gaming will 
be in the legislatures of Minnesota, 
Wisconsin, and Iowa soon. We’ re certain- 
ly going to be actively involved in the 
political process. We’re guardedly 
optimistic. 

If we could make one strong recommen- 
dation it would be that operators cement 
good relationships with their local 
distributors and their bankers, to ensure 
product availability and a solid line of 
credit. When video gaming is legalized in 
a state, operators will need to purchase a 
large amount of equipment in a short 
period of time. Communicate with your 


“Legal pokers are an opportunity for operators. If 
ever there was a chance to change the mind-set of 
50/50 commission splits, this is the time. ”’ 


We must also be acutely aware of op- 
position. There is no doubt that once the 
bill in introduced in New Jersey soon, we 
will have opposition. Although we don’t 
know where that opposition will come 
from, I’m sure that some of it will be from 
the casinos in Atlantic City. 

We are already addressing the likely op- 
position from compulsive gambling 
groups. My recommendation is to work it 
into the bill, giving them a percentage of 
the income. We have to recognize that it is 


distributor—it’s essential. 

The current economic situation is the 
biggest factor influencing this issue. States 
need revenue without raising taxes. If 
operators approach their legislature at the 
correct time, they may be successful. 
Jim Wittler 
Lou Larson 
Atlas Distributors 
Pittsburgh, PA 

Weare looking at this as an extension of 
the amusement industry, giving operators 
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a great opportunity to make some much- 
needed changes. The general perception is 
that when legislation does happen, it will 
hurt the sales of other equipment. But it 
should settle down, and once operators 
have established their video poker routes, 
they will have the money to buy other 
types of machines. 

The wording in the Pennsylvania bill 
calls for manufacturers to sell to licensed 
distributors who will sell to licensed 
operators. Both will pay a fee to the state, 
which will fund the Video Lottery Com- 
mission. As a distributor, we feel that we 
will be an important part of the video poker 
industry. We pride ourselves in getting in- 
volved with our state organization 
(PAMMA). 

We believe that operators will need to 
have a good relationship with a distributor. 
They may need assistance securing finan- 
cing, installation help, and follow-up ser- 
vice. As a distributor, we have already 


planned service schools for these intricate 
machines. We are going to be the experts. 
Some operators may be able to handle it 
themselves, but that will be a small 
percentage. 

I really think that if this business is ever 
going to change it will have to be with the 
commission splits. If ever there was an op- 
portunity to change the mind-set off of 
50/50 commission splits, this is the time. 

We have related the video poker issue to 
phonographs: when 78s were replaced 
with 45s, operators were more inventive 
with pricing. The same thing is happening 
now that 45s are being replaced with CDs. 
This year we are pushing 2/$1 on CD. 

Now we are talking about video pokers 
and how we can use this change to our 
benefit. We constantly hound the 
operators to do everything they can with 
pricing. Factories push 50-cent pinball and 
pool table manufacturers are shipping 
games with 75-cent and dollar chutes. It 


filters down to us. We feel it is part of our 
job to help operators find ways to be more 
profitable. It is also in our best interest. 

Our thinking is that pokers are an oppor- 
tunity for operators. In Pennsylvania the 
legislation calls for a two-year contract 
with the location. Also it’s divided up so 
that the state gets 30 percent, the operator 
gets 35 percent, and the location gets 35 
percent. We’re thinking that operators 
should use this as an opportunity to have all 
of the machines the same as the pokers, 
that is, giving the location 35 percent. This 
would be a marked improvement over 
50/50. 

Operators will be going into debt about 
$300,000 just to get the video pokers 
they'll need. Most will need financing. I 
remember reading about the banking in- 
dustry in Montana, which said that they 
would have been pushing for that legisla- 
tion if they would have known how much 
it was going to benefit them. [| 
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Video pokers are a hot 
topic these days. 
Although Montana and 
South Dakota are the 
only states that have 
legalized them so far, 
more states are working 
toward having the 
games legalized— 
Wisconsin, for example. 
Since video poker (or 
‘‘lottery’’ as many 
prefer) is the theme of 
this issue, we thought it 
would be interesting to 
see how Wisconsin is 
progressing and what 
they have learned. 
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oger Westmont of Modern Special- 
ty in Madison is the president of the 
Wisconsin Amusement and Music 
Operators Association (WAMO). As 
president, he is heavily involved in the 
push to have video pokers legalized in his 
state. He graciously answered our ques- 
tions about taking on such a mammoth 
project. 

Roger was not born into the industry. In 
fact, making coin-op a career did not enter 
into his mind when he began working part 
time at Modern Specialty while attending 
the University of Wisconsin in the late 
"60s. 

After graduating with a degree in 
economics, the threat of being drafted was 
still a possibility. Roger knew he would 
have to do something. He stayed at 
Modern for another year while con- 
templating his ‘‘real’’ future, doing odd 
jobs—everything but work as a technician. 
Roger didn’t know it then, but his roots in 
the industry were being planted. 

Again, he left Modern, this time to at- 
tend law school in Kansas. But for various 
reasons law school didn’t work out, so he 
went back to Madison with plans to teach 
school. While waiting to be certified, he 
once again found himself at Modern. 
Roger did his intern teaching and 
everything went fine, except that his 
Supervising teacher suggested that he 
would have better opportunities else- 
where. When Modern heard about this 
they offered Roger a full-time job. 
Unbeknownst to Roger, the old owners 
were selling out and had advised the new 
owners that they should try to keep Roger 
on board. 





Valerie Cognevich 


ger Westmont 


So nearly 10 years and several college 
degrees later, Roger knew that he would 
never again be looking for another career. 
‘*T am a firm believer that you either like 
this business or you don’t,’’ he said. *‘And 
if you like it, you can hardly ever leave it. 
It gets in your blood.’’ 

What size company is Modern 
Specialty? 

We have 25 people on the payroll anda 
fleet of 12 vehicles. Our route area runs 
about 50 miles north and 60 miles south. 
What are the operators like in your 
area? 

The competition is very fierce. There is 
no letting up or slacking off. Although we 
respect each other, every account is fair 
game. If you are not taking care of your 
customers or are not up on the changes, 
someone will take over your locations. 
The competitive pressures do a lot to keep 
us On our toes. 

WAMO must take quite a bit of time 
away from the company. How has 
that worked out? 

The board of directors of WAMO had 
originally asked Robert Berman, the ma- 
jority owner of the company, to serve on 
the board of directors. It didn’t take him 
long to offer that idea to me! Through a 
series of coincidental happenings, I was 
moved up quickly from the board of direc- 
tors into the officer position. 

And yes, it does take quite a bit of time. 
For example, I write a column, ‘‘The 
President’s Message,’’ for our newsletter. 
The last one I wrote was a synopsis of one 
week’s time out of my schedule for 
WAMO. 

I wouldn’t be able to devote the time if 
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they weren’t so supportive here. Bob 
believes that WAMO is important to the 
future of our company and our business, 
especially with the issues we are facing 
now—video poker legislation and restric- 
tions on cigarette vending. 

How did your state get started in try- 
ing to legalize video poker 
machines? 

(Operator) Jim Stansfield believed we 
had to get on top of this issue. Otherwise, 
he could see others carrying the ball, leav- 
ing a big doubt about whether the game 
operator would be involved at all. Nowa 
lot of other operators are thinking that. But 
Jim was saying that to me three years ago. 
I first visited Montana two years ago; 
WAMO has been working on it at least 
two-and-a-half years. 

What was the first step? 

We started having discussions in the 
summer of 1988 to decide how to pursue 
this issue. We had recently been successful 
in having cranes declared legal. We saw 
how well that worked out and decided to 
draw on that experience. Jim visited Mon- 
tana with the AMOA’s Truth in Amuse- 
ment Committee in September 1988. On 
his return he suggested that he and I, along 
with (lobbyist) Tom Coenen and (oper- 
ator) Ralph Fleege, go up to Montana for 
further research. We saw for ourselves 
how well the poker games were doing. We 
had a long discussion with people from 
VLC (Video Lottery Consultants), who 
really got us aligned in terms of how we 
wanted to approach this. Then it was a 
matter of determining our strategy. 

We decided to go with a bill that focused 
on draw poker, hoping we could get an ex- 
ception to the state’s gambling laws, as we 
did with our cranes. In that case, since 
players don’t win a toy every time, cranes 
were viewed under Wisconsin statutes as 
gambling devices. We convinced the state 
legislature that there was some element of 
skill involved. They agreed and passed the 
crane bill almost unanimously. 

Were other operators in Wisconsin 
as enthusiastic? 

One of our concerns was that we would 
not have a unified membership. While we 
have heard comments and criticisms about 
things we’ve done, for the most part they 
believe we are working as hard as we can 


to put together the best, most logical bill 
we can. We have not had very much 
dissension. 

The most dissension has come from 
those who feel that in state associations, 
the big operators who do all the work are 
the ones who will gain from it. All Ican say 
is that to a certain extent the big operators 
are going to do the work because, as you 
pointed out earlier, it takes time away from 
your business. A small operator could 
jeopardize his business if he was in my 
position and didn’t have people to come in 
and take up the slack. We have people who 
can fill in for me. 

If this video poker legislation does 
pass, will it benefit small operators? 

I had a discussion with an operator in 
New Brunswick, Canada, who was in- 
strumental in getting their bill passed. He 
is a very small operator with less than 100 
machines on his route. He is tickled pink 
with the law being passed. 

He is looking forward to video pokers as 

much as companies 10 times his size. I tell 
that to operators here. The small operator 
is going to feel the same effects as big 
operators, because everything is relative. 
They employ fewer employees and have 
fewer machines on their routes. On the 
other hand, their expenses are a lot lower. 
If they are running their businesses right, 
they should be making just as much money 
for themselves and the route as the larger 
operators. 
Basically, then, most operators are 
in favor of this legislation. Are there 
any who are actively campaigning 
against it? 

No. I think everybody sees the change 
going on in our industry—at the player 
level and in tavern locations. We don’t see 
video games being played that much 
anymore. What we do see is are a lot of 
darts, jukeboxes, pinballs, and pool, with 
just sporadic video play. It used to be much 
different. As we see these changes we 
realize that we must change, too. 

Do you have a lot of bar locations? 

Yes, we do. We’ ve tried to buy video 
games for them, but there aren’t many to 
choose from. We’ve bought Capcom 
Bowling, Tetris, and Klaxx, which we 
thought would be a follow-up to Tetris. I 
can’t name any other video games that 





Roger with his wife Ruth and sons Gabriel and Gordon. 


“Because there is no 
real threat of penalty for 
operating and making 
money on gray area 
games, they are out 
there in large 

numbers. ”’ 


have been successful in bars. Tetris was 
pretty good for us, but one game is not 
enough. 

Looking at this sad state of equipment, 

video pokers would only be suited to bar 
locations. Our bill has been structured so 
that the pokers would go in Class B, com- 
bination liquor-licensed locations—bars. 
It wouldn’t include liquor stores—they ’re 
Class A—or places like convenience 
stores. 
Since Wisconsin has a much bigger 
population base than Montana or 
South Dakota, do you think it will 
have different concerns or pro- 
blems to contend with? 
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In Montana, the Gaming Commission 
oversees the games, which are owned and 
operated by operators. There is a dual 
audit trail in the machines, which are paper 
tapes. The operator keeps the paper tape to 
show the state when sending the tax money 
for each game. 

It’s different in South Dakota. They 
have acentral computer, a dial-up system 
that connects all of the games to it. This 
allows the state to know in the morning 
what all of the games did yesterday—the 
revenue generated and what the tax dollars 
to the state will be. They electronically 
sweep the account of a game company 
every two weeks. 

Our idea in Wisconsin is very similar to 
that in South Dakota. We propose to have 
the Wisconsin Lottery Board supervise 
and regulate the games. There would be a 
central computer with a dial-up system 
connecting the games throughout the state. 
We want the traditional alignment in our 
business to stay—manufacturer, distri- 
butor, operator, and location. It would all 
be under the umbrella of the Lottery 
Board’s regulations. They would author- 
ize which manufacturers could sell in the 
State. 

So you don’t see any particular pro- 
blems because of a different 
population? 

I don’t think so. Our anticipation is 
fewer games than are allowed in South 
Dakota. There are about 12,500 liquor- 
licensed locations in Wisconsin, which has 
a population of 4.9 million people. That is 
quite a bit larger than Montana or South 
Dakota—both are under a million. Be- 
cause of this, we think there should be a 
cap of six machines toa location. The pre- 
sent bill limits the number according to the 
occupancy rating of the location. Although 
it’s in our bill now, we realize that we may 
have to compromise. 

Some compromising will be between us 
and the legislature, while some will be be- 
tween us and the Lottery Board. The Lot- 
tery Board has certain ideas on the games 
because they have talked to Susan Walker 
and others in South Dakota. 

Where does your bill stand now? 

Weare up toa second draft of the bill we 
had in the summer. We are constantly 
looking at it with our lobbyists. There is 
ongoing negotiation and compromise in 
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terms of what they would like to see in the 
bill and what we think is practical. We look 
to our lobbyists, who look to our bill spon- 
sor, assemblyman Rick Grobschmidt. 

The bill was introduced last year and did 
quite well before a committee. However, 
we got bogged down with our past attorney 
general, who was supposed to be issuing 
an opinion on the legality of the games. 
Then that got bogged down with the Indian 
gaming compacts. 

The state has a mandate by a federal 
judge to negotiate Indian gaming compacts 
with the several tribes in Wisconsin. It 
hasn’t happened yet. In some ways our 
future is tied in with the Indian gaming 
issues. We feel that the state would be 
more likely to allow video gaming to non- 
Indians if the Indians get it. 

The Indian reservations are some 
story. 

It’s unbelievable. They got their first 
video lottery law in South Dakota. Just 
recently at least one tribe signed an Indian 
gaming compact. That tribe has a small 
casino. 

An Indian gaming compact is an agree- 
ment between an Indian tribe and a state 
for Class III gaming activities, such as 
casinos. This covers the types of games to 
be operated and the regulations that will 
apply. Indian tribes do not need permis- 
sion from the state to operate things like 
bingo games. 

I think the biggest problem with the In- 
dian situation is that many times the state 
isn’t quite sure where it stands. Indian 
tribes are actually ‘“‘nations.’’ The whole 
thing becomes very confusing as to who 
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has what jurisdiction. We certainly see that 
now in Wisconsin. One month the video 
poker games were removed from a reser- 
vation and the casino was shut down. 
Another month it was opened up. There 
doesn’t seem to be any logic as to what is 
going on. 

Unfortunately, although it is confusing, 
much of what we are hoping to accomplish 
with our bill is riding on what eventually 
happens with the reservations. I’m kind of 
curious about places like New York, 
which has had a lot in the news about the 
Mohawk reservations. 

How is your local economy? Do you 
think it will influence what happens 
with the bill? 

We have thought all along that the 
revenue impact of our bill would have 
substantial influence on legislators. Our 
economy is pretty good. Although we read 
about recession in the newspaper, we 
haven’t seen it yet. We have not seen a 
slow-down in our business, and I don’t 
hear our customers complaining. The state 
just announced that there will be 
something like an $800 million deficit. 
That sort of thing can help our bill because 
we are going to have a positive revenue 
impact on the state. 

Are gray area games a problem in 
Wisconsin? 

They are out there! It’s a very sensitive 
topic. I have discussed it with legislators 
and tried to explain why something has to 
be done with video poker in general. My 
comment to legislators has been this: 
either strengthen law enforcement and 
have these games picked up, staying con- 





At a recent legislative session, (I-r): Tom Coenen, Roger, Janet Swanby, Gov. Tommy Thompson, and Jim Stansfield. 
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sistently on top of it, or look at the games 
as what they are—a source of entertain- 
ment for a lot of players. Then legalize and 
regulate them under close restrictions. 

What kind of enforcement is there 
now concerning gray area games? 

It’s random enforcement. It’s almost as 
if the sheriff and district attorney get a call 
about the games and say, ‘“Today we’ll go 
pick them up or take a look.’’ But they may 
not feel the same way the next day. In one 
area where we operate, gray area games 
are prevalent. One month there will be no 
problem for the locations that have them. 
Then a couple of months later they are 
warned that the games will be picked up on 
Friday. So the games move in and out. It’s 
almost as if they come out of a warehouse 
for a while. Then there will a threat that 
they’ll be picked up, so they go back into 
the warehouse. 

It’s a game. I asked a tavern owner who 
had two gray area games if if it ever 
bothered her that the games were illegal. 
She told me, ‘*‘No, what are they going to 
do to me if they find them here?”’ I told her 
that they would confiscate them. To this 
she replied, ‘‘I don’t care.’’ 

What is the penalty for getting 
caught with the machines? 

That is the bottom line. Because there is 
no real threat of penalty for operating and 
making money on them, gray area games 
are out there in large numbers. People just 
don’t feel any repercussions. 

Do you know of cases where some- 
one got in trouble for having gray 
area games? 

It has happened in very few cases. 
Games have been picked up and people 
have been fined. I’d say in general the 
games are picked up, but I don’t hear of 
anyone being fined. So the punishment is 
simply losing the games, which doesn’t 
happen very often. 

A sheriff told me that in order to pick up 
the games, he has to have positive proof 
that the bar was paying off for the credits 
won. That involves sending a deputy 
sheriff into a bar, having him play a game, 
and getting paid off. He admitted that he 
just doesn’t have the time. 

Once a law is passed legalizing 
video pokers, will there still be gray 
area games? 

No. Our plan is to follow South 
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Dakota’s lead on that. What they did was 
adopt strict penalties for operating gray 
area games or games other than those 
authorized by the state. It would be a 
felony charge. Since the legalized video 
pokers have been so successful in South 
Dakota, there isn’t any need or desire for 
operators to shoot themselves in the foot 
by operating gray area games. 

Have you thought about how 
legalized video pokers would affect 
other types of equipment? 

We are tying to analyze all aspects of 
legalizing these games, and how it will af- 
fect other equipment is one aspect we have 
looked into. What they have told us in 
South Dakota is that their pool, darts, and 
jukeboxes went down a little at first, but 
now the equipment has tended to stay pret- 
ty much at the same level as before video 
lottery. You don’t see too many video 
games and pinballs in bars, but then again, 
many operators in Wisconsin say that 
many of those games are standing idle in 
taverns anyway. 

Even initiating a project to legalize 
video pokers must be expensive. 
How did WAMO fund it? 

It’s expensive in terms of time and 
money. We’re paying two lobbyists to 
work on the bill. There are about eight of 
us on WAMO’s Legislative Committee. 
That means meetings to attend and time 
trying to get different operators to meet 
our legislators. 


age 25 years ago, or even more recently. 
We work hard to present ourselves as 
hard-working business people that have a 
lot of risks. We are trying to earn a profit 
and be responsible business people. 

No one is directly challenging us about 
our image. We present our case in a pro- 
fessional manner. These legislators don’t 
give you much time. If you don’t come 
prepared and present your case in a 
logical, professional way, you won’t get 
their attention. Before meeting with a 
legislator, we go over exactly what we 
would like to accomplish with our lob- 
byist, along with potential questions. We 
then prepare answers to these possible 
questions. 

We have also met with a number of peo- 
ple from state agencies, such as the 
Department of Revenue, the Criminal 
Justice Office, and the Lottery Board. 
When you meet with these people, you do 
yourself a great disservice if you don’t go 
in with your notebook pretty much 
memorized. 

There’s another thing that I’ve noticed. 
I am fairly well-educated, with two 
bachelor’s degrees and a master’s degree 
in business. It has been a tremendous ad- 
vantage, because these legislators expect 
you to analyze the issue before talking to 
them. These people are very well- 
educated and will not be swayed on an 
emotional level about what this is going to 
do for Wisconsin. We go in with our state- 


‘‘We had to increase our association dues by 
almost 25 percent in order to finance this lobbying 


effort. ”’ 


One thing we are working on very hard 
is getting the iegislators and operators in 
direct contact with each other. We need to 
educate the legislators, not only on our 
business, but on the reasons behind this 
proposed video poker bill. Most people 
don’t have any idea about our business. 
They don’t know what goes on, how we 
work to earn a living, or who benefits from 
it. It’s amazing. 

Have you ever run into image 
problems? 

It was suggested that we may run into 
that particular problem. All I can say is that 
the business certainly had a different im- 


ment, and then I expect a lot of questions. 
My position would be weakened if I was 
not able to handle their questions. We must 
be able to explain to them in an educated 
way. 

What suggestions would you give 
to other state associations who are 
interested in initiating efforts to get 
video pokers legalized? 

As far as a 10-step plan, I guarantee you 
we don’t have that. I think the first thing is 
to sit down with the people who want to be 
involved. You must have people who are 
willing to commit themselves. If you are 
going to try to legalize video poker games, 
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it has to be a mission. This can’t be the sort 
of thing where you would like to have it 
passed without a concentrated effort to get 
it done. It won’t happen by itself. 

It will happen if the organization decides 
that it would like to introduce a bill and 
have good lobbyists who pay attention to 
the bill, work hard for you, and commit 
themselves to you. Our lobbyists are very 
much at our disposal. When we want to 
talk we have no problems getting in touch, 
and we have no problems arranging 
meetings with legislators. You need that 
vital core of people. 

You also must do your homework. Our 
association spent the money to send peo- 
ple to Montana to see what was going on. 
We have a firm background on the situa- 
tion there. We also have a firm under- 
standing of what is going on in South 
Dakota. When legislators ask us questions 
about the games, we are prepared. For in- 
stance, one legislator asked me what 
would happen if the central computer 
system went down. Since I had studied 
South Dakota, I could answer him. They 
are impressed when you have that kind of 
information. 

You are not proposing something that 
you don’t have a thorough understanding 
of. They sit there with questions, not so 
much from a critical nature, but from an 
educational nature. They want to know 
how this will work and whether or not it 
will work like we say it will. 

You had mentioned earlier the cost of 
doing this. And I’ll repeat that it will be 
costly in terms of time, but you also will 
have to spend some money. We just an- 
nounced to our membership that we would 
have to increase the dues by about 25 per- 
cent for the additional funds to finance this 
lobbying effort. Our game plan is long- 
term; we have set our course. 

Are there some other important 
considerations? 

There are a lot of pitfalls as you try to in- 
troduce this kind of legislation because, 
there are so many interests that have to be 
taken care of. For instance, the Lottery 
Board is concerned about how things 
would be set up. There has to be a fair 
amount of discussion and understanding. 

The video poker game manufacturers 
had some input because they would like to 
see the bill structured so that the games 
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they are currently making will fit into the 
whole bill easily. 

Have you had any input from the 
video game manufacturers? 

We haven’t heard a single word from 
them or their association. But this legisla- 
tion does not happen quickly. Two years 
ago in Montana they told us, ‘‘We know 
you are enthusiastic now that you have 
seen the games, but remember that it is 
quite a way down the road.’”’ Here it is two 
years later and they were right. 

What do you see for the future of the 
coin-op industry in general? 

Video lottery machines will be a big part 
of the future. It’s what players in taverns 
want. They do what they could do on the 
machines in other ways. They’re in foot- 
ball pools, do pull-tabs, or play gray area 
games to get that source of entertainment. 

We certainly think that CD jukeboxes 
are a big part of the future. We believed 
that from day one. We started out buying 
Seeburg and now have all of the manufac- 
turers represented. 

Are you phasing out your 45 rpm 
jukeboxes? 

I guess you could say we are phasing the 
45s out. It’s hard to say for sure when 
you’re in the middle of things and don’t 
have a plan on paper, but I suppose that’s 
our plan. We still have quite a few vinyl 
boxes on our route. I’d say our route is 
about 40 percent CD now. Weare not buy- 
ing any new vinyl boxes and haven’t 
bought one since Seeburg brought out the 
first CD. When we buy new jukeboxes, 
they are CDs. 

A big part of the future has to be analyz- 
ing things from a different perspective. 
We like the new pinball machines, for in- 
stance, but we realize that based on the 
revenue we’ve seen in the past, we can’t 
put them out on the same commission as 
before. 

We are trying to set up commissions 
with customers. They can be happy with 
new equipment, and we can be happy with 
making a profit. We haven’t stopped buy- 
ing equipment, but we are making changes 
in Our commission structure. It’s to 
everybody’s benefit: the players want the 
new games, the customers want those 
players in their taverns and want to have 
some commission on the machines, and 
we have to be able to make a profit. can’t 


tell you how many discussions I’ve had 
with people on this subject. We feel it is the 
thing to do, and most of our customers 
agree. 

If anything good has come from the 
down-turn of video games, it’s been that 
most of our customers now believe that 
this is a risky business. They understand 
that we can longer spend $2,500 ona video 
game and hope it makes a lot of money. 
Our customers are willing to listen to dif- 
ferent arrangements on different 
machines. They don’t see the money flow- 
ing like it did eight or nine years ago. 
Have you talked to any of your loca- 
tions about their feelings toward 
video gaming? 

Actually, they have been talking to us 
about the games. A lot of tavern owners 
have gray area games or know of other 
tavern owners who have them. I don’t 
foresee running into any problems in the 
locations with video pokers; they are anx- 
ious. If the games are legalized, the biggest 
problem will be taking care of all your 
customers! That’s been one concern of the 
smaller operators. 

What is their concern? 

Some smaller operators feel that if the 
bill is passed, they would be at a big disad- 
vantage because the big companies would 
flood all the locations with games. But the 
fact of the matter is that bigger operators 
have a tremendous number of machines to 
buy. When you look at the cost of a 
machine—around $5 ,000—the financing 
is going to be very tough. 

The operators in South Dakota would 
tell you that they should have done better 
in getting their financial houses in order. 
The smaller operators have to get their 
finances in order. If they don’t have a rela- 
tionship with a banker, now is the time to 
establish one. They should explain that 
legalized video poker games are a real 
possibility and discuss their potential 
needs. 

The association should make sure that 
operators up and down the scale are getting 
enough information about the future. For 
instance, if a lot of smaller operators don’t 
participate in the association but are 
members, they should be getting informa- 
tion about meetings or seminars. It’s 
important. [| 
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A pa COMMENTARY 


John Willems, Chairman 
Standards on Coin-Operated Video Gambling Devices 
North American Gaming Regulators Association 


Video gambling machines: 
the foundation 


uring the past 15 years, this country 

has seen a proliferation of what are 
being called video gambling or video lot- 
tery machines. These devices are one and 
the same. 

Few may remember the failure of the 
Nebraska video lottery experiment in the 
early 80s when video lottery terminals 
were legalized on a local option basis. 
The enabling legislation was sunsetted 
(meaning there was a termination point set 
at the start). 

The result, after two years of operation, 
was a Variety of allegations of public cor- 
ruption and scandal. Because the legisla- 
tion was sunsetted, the law expired and the 
operation of these devices ceased. 

Years after that, the jurisdictions of 
Montana (’85) and South Dakota (’89) 
legalized the use of these machines in two 
different forms. Montana differed from 
Nebraska in that it was state controlled and 
did not offer local option. It further created 
stringent machine requirements before 
operations began. 

South Dakota differed from Montana in 
that it placed the operation of the machines 
under the state lottery and incorporated the 
use of a central computer system to 
monitor the machines. Montana utlizes, to 
this point in time, a stand alone machine 
system with quarterly tax reporting and 
payment to the state. Both Montana and 
South Dakota use machines that are essen- 
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John Willems 


tially the same and both employ a state 
level of control. 

The impact of the legalization of these 
machines by these states has been signifi- 
cant and goes far beyond this country. In- 
terest in this form of gambling has been 
nothing less than staggering. Interest has 
led to an enormous number of inquires 
from other states and countries, including 
Canada, Australia, Austria, and other 
European nations. 


In Canada, the Atlantic Lottery Cor- 
poration became, as of Dec. 1, 1990, the 
first Canadian entity to offer this form of 
gambling to the public. 

In addition to state organizations, tavern 
owners and trade organizations such as the 
Amusement and Music Operators 
Association (AMOA) has inquired about 
the operation of these machines. 

All of the interest has been generated by 
the rapid growth of the machine industry 
in these market areas and the revenues 
generated by this form of gambling. Mon- 
tana and South Dakota will collect tax 
revenues this year of about $20 million 
each. This number is important when you 
realize that the population base of each of 
these states is less than 800,000 people. 
There are more people in the seven coun- 
ty metropolitan areas of Minneapolis/St. 
Paul, Minn., than in Montana and South 
Dakota combined. 

To give a further example of the growth 
factor, look at Montana. In the first year of 
operation the estimated total value of coins 
taken in by the machines was about $40 
million. By the end of fiscal year 1990 that 
estimate had risen to $235 million 
annually. 

Directly related to that revenue is the 
almost exponential growth of the industry 
surrounding the machines. This includes 
machine sales, number of machines on 
routes, number of workers employed 
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directly or indirectly because of the 
machines’ legitimate presence, manufac- 
turing of the devices, etc. Remember that 
regardless of the name these truly are slot 
machines. 

In almost every jurisdiction, the 
machines meet the technical definition of 
a slot machine. I’ll use Montana law as an 
example. Section 23-5-112 of the Montana 
Codes Annotated offers the following 
definition: 

...(29) **Slot machine’’ means a 
mechanical, electrical, electronic, or other 
gambling device, contrivance, or machine 
that upon insertion of a coin, currency, 
token, credit card, or similar object, or 
upon payment of any valuable considera- 
tion is available to play or operate, the play 
or operation of which whether by reason 
of skill of the operator or application of the 
element of chance or both, may deliver or 
entitle the person playing or operating the 
gambling device to receive cash, 
premiums, merchandise, tokens, or 
anything of value, whether the payoff is 
made automatically from the machine or in 
any other manner... 

Other terms, such as “‘video lottery ter- 
minal,’’ ‘‘video gambling machine,’’ or 
‘‘video game of chance’’ are names 
created to disguise the fact that these are 
slot machines. Some of this is done, I 
believe, to protect agencies such as state 
lotteries or policy makers such as state 
legislators from the image problem 
associated with the operation of slot 
machines. The result is a more socially ac- 
ceptable term, the ‘“‘video lottery ter- 
minal.’ 

It is a simple matter to check the validi- 
ty of my position. All you have to do is ob- 
tain a copy of your state’s definition of a 
slot machine, then compare the definition 
to the operation of one of these devices. 
My intent is not to offend, but to ensure 
that everyone clearly understands what 
these devices represent. Obviously, if 
these are truly slot machines, then any 
operation of them is gambling. 

As a regulator I can tell you that if 
gambling is legalized and expected to sur- 
vive, it must be effectively regulated. That 
means a variety of things, not the least of 
which is protecting the legal gambling 
operation from illegal gambling 


operations. 

History shows that where gambling is 
offered to the public in an unregulated 
manner, the door is open to scandal, cor- 
ruption, and organized crime. When this 
occurs, the public and political pressure 
explodes to prohibit all gambling. 

I appreciate that no one truly likes to 
have their business regulated. However, 
gambling is one industry that can ill afford 
not to be regulated. Gambling can be 
likened to a house of cards; regulation is 
the glue that keeps it from falling apart. 

Participants should understand that in 
the final analysis it comes down to a mat- 
ter of understanding and choices. For 
many jurisdictions this represents a new 
venture. For many coin operators this is an 
activity in which they have no experience. 
It’s in everyone’s best interest to fully 
understand what they are considering to be 
a part of, and how they will work within 
this activity. 


“Gambling can be liken- 
ed to a house of cards; 
regulation is the glue 
that keeps it from falling 
apart. ’’ 


They face the choice of operating in a 
state of confrontation with the regulator, 
or in a State of coexistence with the 
regulator. I have seen the results of adver- 
sarial relationships between regulators and 
the industry. 

In the early days of the Montana pro- 
gram that kind of relationship existed. 
There was a real difference of opinion be- 
tween the state and the industry over what 
constituted an illegal machine and what 
machines met the statutory guidelines for 
the grandfathering provisions. The dif- 
ference finally came to a point where 
machines were seized and lawsuits were 


filed—all culminating in a case that went 


to the state Supreme Court. It resulted in 
a bitter relationship between regulators 
and the industry. 

Hindsight is a wonderful thing and 
perhaps there was a better way to resolve 
the controversy, but the parties involved 


had ceased to communicate. It took many 
months of effort on both sides to repair the 
damage done during the first few bitter 
months of start-up. 

During those months, there was little or 
no communication between the parties. A 
tremendous atmosphere of distrust ex- 
isted. The result was almost a standstill of 
progress while court cases and political 
agendas were played out. 

I cannot, as a regulator of gambling ac- 
tivity, ever condone the idea of being a 
partner with the industry. The fact is there 
are certain relationships that need to be 
built from the outset, not the least of which 
is the commitment to what can best be 
described as good faith dealings by both 
sides. There will always be the diversity of 
concerns, but a common ground can be 
found in the integrity of the games. © 

I would be remiss if I didn’t point out the 
need for regulators to work from this posi- 
tion of coexistence. It’s as important for 
them as for the coin-op industry. Without 
integrity there can be no player con- 
fidence; without that confidence the 
ultimate result is failure. 

The bottom line to my message is that 
the most basic building block is the rela- 
tionship between regulator and business- 
man. To ensure the success of this rela- 
tionship there needs to be a common 
understanding of what we are dealing with 
in terms of the proposed gambling activity. 

In a real sense everyone needs to be 
working from that common script. The 
script states that we are talking about a 
form of slot machine gambling made 
available to the general public. The rela- 
tionship sets the tone for how this gambl- 
ing activity is presented to the public. It’s 
imperative that to achieve this end the 
coin-op amusement industry must work 
with regulators to ensure the integrity of 
the system being created. Anything less is 
self-destructive and therefore not 
acceptable. LJ 


John Willems is currently with the State 
of Minnesota Department of Public Safe- 
ty, Gambling Enforcement Division. He 
was formerly Bureau Chief of the Video 
Gaming Control Bureau and Bureau Chief 
of the License and Tax Bureau of the Mon- 
tana Department of Justice. 
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Bonnie Theard 


Rep. Emile ‘‘Peppi’’ 
Bruneau, dr. 


our-term Louisiana Representative 
Bruneau is the author of HB1509, the 
1990 video poker bill that would have 
authorized and licensed certain video draw 
poker games for use throughout the state. 
All systems were “‘go’’ until the 1 1th hour 
when the bill died before coming to frui- 
tion. Bruneau and Louisiana coin-oper- 
ators who championed the bill are continu- 
ing to pursue the issue with new fervor and 
some modifications to the original pro- 
posal. 

Louisiana is a state with an estimated 
10,000 unregulated ‘‘gray area’’ poker 
games. It is also a state with highly deve- 
loped and long-standing charitable gaming 
organizations, multiple horse race tracks, 
and off-track betting. These realities, 
combined with a recent voter-approved 
state lottery, may pose problems for a new 
bill. Somehow, video gaming is not 
perceived on the same level as other sanc- 
tioned gaming activities. Bruneau and his 
supporters would like to change that 
perception and regulate video gaming 
activities for the benefit of the state and its 
citizens. 

Bruneau has served as chairman of the 
Republican Legislative Delegation since 
1984 and chaired numerous House com- 
mittees in his 16-year tenure. He has 
received several prestigious awards, in- 
cluding Legislator of the Year (’78, ’80, 
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(R-New Orleans) 


81, ’86) from the Alliance for Good Gov- 
ernment and National Legislator of the 
Year (86) from the National Republican 
Legislators Association. 

Why is it difficult to convince 
legislators that video gaming is 
popular entertainment that can be 
controlled? 

I’m not convinced that it is difficult. 
This bill got 68 votes in the House. It came 
out of the House Criminal Justice Commit- 
tee, the first real bill regulating gaming to 
come from that committee aside from the 
lottery. Remember, neither the cruise ship 
proposal nor the casino proposal ever 
gained more than 50-51 votes. It passed 
the House floor with a minimal amount of 
debate, maybe 15 minutes. There was no 
major opposition. 

For a gaming bill to pass the House on 
the first shot out is an accomplishment. 
This is a lot different than your normal 
gaming bill. It’s aregulatory bill to cover 
something out there right now; it’s not 
legalizing something new. It makes sure 
the public is treated fairly and provides 
reasonable restrictions so no one can have 
undue advantage taken of them. 

What kind of opposition did HB1509 
encounter? 

The bill came out of the Senate commit- 
tee without any problem. Yes, we did run 
into some significant problems on the 
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Senate floor at the very end of the process. 
Perhaps that had to do with the fact that 1) 
the lottery had just passed, 2) it was the end 
of the session, and 3) it was a House bill 
with no senator ‘‘beating the drums’’ for 
it. And by that time an ‘‘unholy trinity’’ of 
opposition had formed. 

That trinity included ‘‘gray area’’ 
operators, some of the so-called ‘‘chari- 
table interests,’’ and those opposed on 
moral grounds. The first two groups were 
coming from a pecuniary standpoint; the 
third group was not. The racing industry 
had some questions about the bill but we 
resolved those. 

Any type of controversial issue always 
has two sides. I can certainly appreciate 
and tolerate the point of view of those folks 
who think that we should not pass the 
legislation either for economic or moral 
reasons. 

But when the opposition comes from 
people who are operating the games il- 
legally and those who want to maintain a 
monopoly on operating real slot machines 
in this state, then those two groups have no 
sanctity clothed in their opposition. 

Legalized video gaming is a new con- 
cept since there are only two states 
regulating it at present, but the regulations 
have proven workable. From talking to 
people in other states, I know that an effort 
is going to be made to regulate these 
machines where they are prevalent. 


How does the governor feel about 
the issue? A great deal of blame was 
laid at his doorstep when the bill did 
not pass. 

The bill went through the House and 
Senate committees so easily that we did not 
anticipate how the opposition coalesced in 
the end. That very fragile bridge of nego- 
tiation fell apart at the last moment. I don’t 
attribute any bad motives to the governor. 
He did run on an anti-gambling platform; 
the lottery passed over his opposition. 

The governor and I have had an ongoing 
dialogue about this. The lines of com- 
munication are not sealed, even though 
that’s the opinion of some people who 
perhaps reacted emotionally to what was 
his apparent non-support at the end of the 
process. Our lines of communication are 
open and I think that we can go back with 
a better bill. 


What’s the outlook for ’91? 

The Louisiana Constitution says that a 
tax cannot be levied at a regular session of 
the legislature in an odd-numbered year. 
At the regular session this year no taxes 
can be levied, but you can levy a tax at’a 
special session. 

The governor has indicated that he will 
call a special session on revenue-raising 
measures. A tax could be considered at 
that time if the legislation was subsequent- 
ly to pass in the regular session. 


How long could the process take? 
When did you get involved? 

Whenever you take on a new issue you 
have to look at it as an educational process 
that’s going to take time. It’s very seldom 
that you can do that in a one-year time 
frame. 

I became interested in this issue five 
years ago. When ‘‘gray area’’ games 
started to proliferate I tried to prohibit 
them because I saw what type of effect they 
were having. They should be illegal, or 


“The bill went through the House and Senate 
committees so easily that we did not anticipate 
how the opposition coalesced in the end. ”’ 


Did HB1509 include a tax? 

The bill as I introduced it did not include 
a tax. It provided for a fee of $1,000 per 
machine to be utilized to defray the cost of 
regulation. You can enact a fee at a regular 
session in an odd-numbered year. 

Last year, discussions centered around 
the bill that I had passing, plus another bill 
levying a tax in addition to the fee. All 
those things could have happened. But 
since the lottery passed at that time and a 
lot of people were skittish about the 
public’s reaction, it gave them the oppor- 
tunity to pound on people in the Senate 
who were ambivalent about this bill. 
This year is an election year in Loui- 
siana. Will that have any affect ona 
new video gaming bill? 

It is the nature of most representative 
bodies to not deal with controversial 
legislation immediately. preceding a 
change in lawmakers. 

That is not necessarily a bad philosophy, 
because if you do expect a new set of 
lawmakers and you’re making laws for the 
future, maybe the people most recently 
elected ought to make the laws. The 
downside is that you do nothing when you 
should be doing something. 


If this were not an election year, I think 
the chances of passage of the bill would be 
excellent. Since it is an election year, it 
may be more difficult to pass. But I’m cer- 
tainly going to introduce a bill. 


legal and regulated. It should be either a 
swan or a goose and not a ‘‘swoose.’’ 
How do you feel about the multitude 
of ‘‘gray area’’ games in Louisiana? 

My motive comes from the regulatory 
aspect because I see what has happened 
with “‘gray area’’ games. Why do we refer 
to them by this term? Because the 
machines can go from a gambling mode to 
a non-gambling mode and back by pun- 
ching in a code or flipping a switch. 

That means the machines are not “‘per 
se’’ gambling devices. In order to make a 
case to seize a machine you have to actual- 
ly witness gambling taking place. In most 
states gambling is a misdemeanor or a 
relative felony at best. In Louisiana it’s a 
misdemeanor. 

With a crime wave sweeping the coun- 
try, it becomes exceedingly difficult to 
justify the mass amount of law enforce- 
ment needed to track these games, then tell 
someone they have committed a crime on 
the machines when you have a willing 
buyer and a willing seller. It’s a question 
of priorities. 

The fact is that legitimate coin machine 
operating businesses know that gambling 
is acrime and they are not going to be in- 
volved in this day and time, regardless of 
the economic fruits. And yet the machines 
surface. 

You could look in the phone book and 
call every coin machine business listed and 
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ask if they handle that type of machine and 
they will say, ‘‘No, we don’t, because 
those machines are used for gambling pur- 
poses.”’ 

That means illegitimate business people 
are involved. They are probably not pay- 
ing sales taxes on the purchase of the 
machines. For sure, they aren’t paying in- 
come taxes, unemployment taxes, or 
Social Security taxes, because it is bound 
to be done on a totally cash basis. 

There is a demand for the machines, 
which means the location owner in essence 
becomes a criminal because his patrons 
want them. 

I tried to make ‘‘gray area’’ games il- 
legal and the bill did not pass. It passed the 
House, but died in the Senate—the same 
place where the regulatory bill died. To 
me, you either regulate them or prohibit 
them. If not, you have wide-open, 
unregulated gaming. That’s what we have 
in this state now. The poor patron doesn’t 
have any guarantee that the machines will 
be programmed to legitimately play a 
game of cards. The programming capacity 
is there for an unscrupulous person. 

When you create an atmosphere that 
legitimate people will not be involved in, 
and you have someone who is willing to 
take the risk of bringing in the machines to 
operate illegally, then it’s a very easy step 
for that person to do what old-time slot 
machine operators did: put a percentage 
clip on them so they’d never hit the 
jackpot. 


Are other legislators unable or un- 
willing to recognize the problems 
associated with ‘‘gray area’’ 
games? 

We can’t have a Pollyanna attitude: 
close your eyes and something doesn’t 
exist. 

Since there is no regulation at present, 
‘gray area’’ games can be anywhere, 
perhaps locations where children could 
play them. That’s why my bill limited 
machine placement to outlets with a 
license to sell beverages of high and low 
alcohol content on the premises. 

If someone in the Senate looks at this 
problem in depth— realizing the detrimen- 
tal economic effect on legitimate 
businesses (amusement companies, 
cocktail lounges) and the general public— 


perhaps they will decide to either declare 
‘“gray area’ machines gambling devices 
**per se’’ and pick them all up, or regulate 
them. 

My bill makes it a felony to operate 
‘*gray area’ machines. That’s what it will 
take to outlaw them: five years in jail ora 
$10,000 fine. 

I hope the process in 1990 brought the 
problem to the attention of some folks in 
the Senate who are willing to really look at 
the issue. When you handle a piece of 
legislation like this you have to know it for- 
ward and backward, arguments for it and 
against it. You have to be prepared to think 
on your feet in a debate. I am hopeful that 
we can find someone who has that interest. 


How will the ’91 bill differ from the 
one presented last year? 

In retrospect there are certain things we 
can do to lessen the legitimate opposition. 
Nothing will ever solve the problem of the 
‘*sray area’ games and people who want 
a gambling monopoly. 

HB1509 allowed a maximum of five 
machines per location. That will be chang- 
ed to three. I don’t want any place to 
become a gambling casino. These games 
are just another form of adult 
entertainment. 

The maximum wager amount will be 
changed from $5 to $2. The dollar payout 
was perhaps considered too high and will 
be changed from $1,000 to $250. I came 
to this figure after addressing a meeting at 
the North American Gaming Regulators 
Association (NAGRA) Conference in 
New Orleans last October. My legislation 
is far milder than NAGRA’s model 
legislation. Going to the NAGRA con- 
ference was very instructive for me. 
There’s not a thought the human mind 
devises that cannot be improved upon. 

Two other major changes will be made. 
In HB1509 the $1,000 per machine license 
fee would have gone to the state general 
fund. Now, the fee will be split on a 75/25 
basis between the state regulators, who 
have the bulk of the licensing and 
regulatory duties, and local police 
authorities in the jurisdictions where the 
machines are placed. 

For example, in Orleans Parish, the 
$1,000 fee would be divided this way: 
$750 to the La. State Police Division of 
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Regulatory Gaming and $250 to the New 
Orleans Police Department. 

- The first bill anticipated that the fee 
would in turn go to the State Police, but the 
new bill will specify this point. The other 
change is a local option provision that will 
allow any parish governing authority to 
‘‘opt out’’ by a local vote of that govern- 
ing body. They could not have ‘‘gray 
area’’ games either. 

Several points remain the same: 1) 
manufacturers and distributors each pay a 
$5,000 license fee, 2) no vertical integra- 
tion (manufacturers cannot distribute, 
distributors cannot operate, etc., to assure 
no monopoly), and 3) locations have the 
right to purchase their own machines. Pro- 
bably only 10-20 percent of locations 
would be interested because of changing 
technology, sophistication required for 
repairs, and financing the machines. 

Specifications for the machines will re- 
quire that they have the capability to key 
into a computer hook-up. Instead of speci- 
fying this in the legislation, I’ll leave that 
decision to the regulating authority and let 
it rule. 


If you have a permit fee per machine, 
then you don’t really need a computer 
hook-up. If you ultimately levy a tax, then 
the South Dakota method of a central com- 
puter system is the proper method. Ifa tax 
is involved, it is far easier to collect that tax 
by monitoring the machines by computer. 

If you use that method, you should pro- 
hibit any operator, distributor, or 
manufacturer from directly or indirectly 
having any interest in the operation of the 
computer used by the regulatory body. 
That would give one manufacturer a very 
unfair advantage over another. There are 
enough computer vendors around, and in- 
house computer technology, that you don’t 
need to go to one of the manufacturers to 
bid on who will set up the system. I want 
to keep everything generic. 

Do you feel a tax could be added to 
any passing legislation? 

I anticipate that if my legislation passes, 
a tax will not be far behind. It it were to 
pass this year, the tax would happen in a 
special session. If it passes in an even- 
numbered year I would expect a tax bill in- 
troduced concurrently. I don’t think that it 
would be unfair. 


Will this bill be considered a video 
lottery bill? 

In South Dakota, the Lottery Commis- 
sion regulates the games, and that’s pro- 
bably why its called video lottery. Their 
lottery statutes authorize the commission 
to operate this type of game. Our statute 
doesn’t do that. 


analysts considered anti-gaming were 
very surprised by the large percentage of 
votes the lottery received in their districts. 
I think there’s a subliminal message—a 
difference from the vocal opposition. The 
attitudes of some legislators may 
‘‘mellow’’ and the opposition may be 
‘*muted’’ to a degree. 


‘‘Whenever you take on a new issue you have to 
look at it as an educational process that’s going to 
take time. It’s very seldom that you can do that ina 


one-year time frame. ”’ 


This is not a lottery and it should not be 
confused with a lottery. I think it should be 
handled in a candid fashion. I don’t think 
you should try to fool the legislators or the 
general public. I don’t intend to do that. 

Here, the lottery has a specific connota- 
tion. I’m sure that you’ve heard the argu- 
ment: Now that we’ve passed a lottery you 
can say this (video gaming) is a lottery. It’s 
not a lottery when it’s not a pure element 
of chance; that’s not the case with these 
games. I don’t think our Lottery Commis- 
sion will embark on all these new games. 


What regulating body will oversee 
implementation of this program? 

In Louisiana, legal video gaming would 
come under the jurisdiction of the La. State 
Police Division of Regulatory Gaming. 
That body regulates bingo halls at present. 

We all know that the bingo machine and 
the video poker machine fit inside the same 
type of cabinet. The only difference is that 
one plays a game of cards with player in- 
teraction, and the other involves dropping 
in your money and watching the lights 
come up on the screen. 


Will the newly passed lottery impact 
on other gaming legislation? 

I think we have a lot of people who will 
play the lottery who don’t normally fre- 
quent cocktail lounges. The lottery cuts 
across a greater swath of society than 
video poker machines, bingo halls, or race 
tracks. 

A number of legislators from areas most 


What about that formidable opposi- 
tion, bingo halls? 

Bingo has always been a traditional 
charity-type fund- raiser. We’ve had 
legalized church bingo in Louisiana for 
over 20 years. 

There’s a big difference between the 
churches and the so-called ‘‘charitable 
bingo halls.’’ Although a portion of those 
monies go to charity, those places are real- 
ly being operated as businesses, and I think 
we all know that. I find it unusual that 
there’s acry about the regulation of video 
poker games that comes basically from 
people in that particular business. 

To a large degree the bingo halls appeal 
to a segment of the economy that does not 
have a lot of leisure dollars. These halls are 
different from a church bingo or school 
fair bingo. 

I don’t view gambling as ‘‘per se’’ evil. 
I view it as evil when it is unregulated and 
people are making money from gambling 
as a business and not reporting that in- 
come. I have always felt it should be 
regulated. 

» If video gaming were to be legalized 
here, tavern locations might find patrons 
consuming less alcohol because of time 
expended playing the games. Would 
legislators consider this a positive point? 

That may be a large selling point in other 
states but not necessarily a significant one 
here. I don’t think it will make a dif- 
ference, because you find that those who 
have a strong moral objection to legal 
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gaming have that same objection to the use 
of alcohol. 

In this state there is far more of a 
tolerance and a realization that taverns, 
rather than being illicit or bad places, are 
locations of adult entertainment. If treated 
properly they can provide enjoyment 
without detriment. 


What do you consider the major 
benefits of legalized video gaming 
for Louisiana? 

Legal video gaming will provide 
revenue to both the state and the localities. 
The real plus is economic. After the 
licenses fees, benefits come in the form of 
state income taxes paid on profits 
generated by the games. There will also be 
jobs saved and jobs created. It will help the 
small businessman as well. 

Additional economic impact will in- 
clude the hiring of more employees with 
technical backgrounds. Trade will be 
stimulated in the establishments. Look at 
the Montana experience, where it has en- 
couraged customers who also play the 
jukeboxes, darts, and other equipment. 

I view it as taking money out of the il- 
legal gaming market and putting it into the 
hands of legitimate business people. That 
money will turn over in the economy and 
not be washed through a surreptitious pro- 
cess as it is now from ‘‘gray area’’ games. 


What other regulated gaming ac- 
tivities do you consider economi- 
cally beneficial to the state? 

Although we’ re discussing the regula- 
tion of video poker machines, from an 
economic standpoint, a free-standing 
casino and/or cruise ship gaming would be 
economically beneficial because that 
brings in tourists. Tourism is one of the 
foundations of our economy in Louisiana. 

New Orleans is an adult tourist city. We 
have Mardi Gras, the Aquarium of the 
Americas, and the Audubon Zoo as fami- 
ly activities. But we’re also a convention 
town and normally draw more adults. 

Our pari-mutuel betting has proven to be 
a great economic plus in this state. 
Regulated gaming can have a positive 
impact. [1] 


‘‘When the opposition comes from people who are 
operating the games illegally and those who want 
to maintain a monopoly on operating real slot 
machines in this state, then those two groups 
have no sanctity clothed in their opposition. ’’ 


A MESSAGE TO OPERATORS 
OF ATARI FINAL LAP VIDEO GAMES 
FROM NAMCO AND ATARI 


The Atari Final Lap Video Game includes trademarks 
belonging to Philip Morris Incorporated. Upon learning of 
our use of their trademarks, Philip Morris raised objections. 
They do not want children to smoke. They have stated it 
is against their policy for any of their cigarette trademarks 
to be used on or in connection with children’s games or other 
items intended for children. 


Although our use of the trademarks was inadvertent, Namco 
Limited, as creator and manufacturer, Namco-America Inc., 
and Atari Games Corporation, as manufacturer and distributor 
of the game, take responsibility for such use. Accordingly, 
we have made up conversion kits consisting of 10 Eproms 
with instructions for you to convert existing games into 
non-infringing games. The kits are free and will be shipped 
to you pre-paid. 


Please contact your distributor to receive a conversion kit 
for each Atari Final Lap game that you own or operate. 
You will receive a $100 credit from Namco-America Inc. 
through your distributor for each game you convert, upon 
Namco-America’s receipt of the original chip sets. Up to five $100 
credits can be added together and applied to the purchase 
of each new Namco Final Lap 2 dedicated game, which is 
scheduled for introduction February, 1991. 


Namco, Namco-America and Atari join Philip Morris in urging 
you to cooperated with us in making the conversions. This 
will guarantee your ability to continue using the Atari Final 
Lap video game and the $100 credits will enable you to 
obtain new Namco Final Lap 2 dedicated video games at 
substantial savings. 
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James Maida 


| n this interview, Maida, a computer 

engineer and attorney, discusses the 
process of approving machines and other 
topics related to the growing video gaming 
industry. 


Before a video gaming machine manufacturer can 
begin reaping the fruits of legalized gaming in a par- 
ticular state, it must first clear the hurdle of having the 
game approved for operation. With increasing 
frequency, that role is being filled by Gaming 
Laboratories International Inc., a New Jersey-based 
firm headed by president/founder James Maida. 
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Let’s start with some background 
on you and your company. 

Well, I worked at the New Jersey Divi- 
sion of Gaming Enforcement from July 
1985 to September 1987, at which time I 
left to enter law school. When I arrived at 
New Jersey Gaming Enforcement in 1985, 
there were already two individuals work- 
ing in the lab. 

They had just started purchasing 
emulator equipment and high-tech com- 
puter equipment, because some attempted 
cheating—tampering with machines—had 
infiltrated the Atlantic City market. The 
New Jersey Division of Gaming Enforce- 
ment decided it was time for the gaming 
people in New Jersey to begin checking the 
machines and programs very closely. 

New Jersey was the first to set up a high- 
tech electronic laboratory. We used com- 
puter equipment to analyze the hardware 
and software that run all the machines. We 


Christopher Caire 





also got into randomness testing, where 
we were able to develop software to play 
devices several hundred thousand times. 
The data showed that many devices had 
events which weren’t random; the odds for 
coming up with four-of-a-kind were better 
than some other things, for example. 

When I left in 1987, there were only two 
legalized gaming jurisdictions: Nevada 
and New Jersey. Montana had just started, 
and its gaming laboratory called to see if I 
could help set things up. I spent about a 
week out there. 

In early *89, the South Dakota Lottery 
Commission was setting up its operation. 
The entire state needed testing for its 
machines, so I was asked to produce an 
identical New Jersey Gaming Enforce- 
ment lab, with all of the same hardware, 
tests, criteria, etc. In the fall of 1989, I was 
hired by the South Dakota Gaming Com- 
mission. From there, the Minnesota In- 
dian tribes heard about my services and 
asked me to help draft and negotiate their 
compact. 

Is that, then, when you got the idea 
to start your own company? 

Yes. State-run laboratories, as a general 
rule, are funded by state tax dollars. They 
are not allowed to accept work from other 
states. We saw that there was a need for the 
States getting legalized gambling to test 
their machines. To set up a $500,000 
testing laboratory in each state seemed to 
be redundant. We recognized the need for 
an independent laboratory to sit as a 
‘‘clearing house,’”’ if you will. All of the 
machines are sent here, and we certify 
them for whichever state you want them 
certified for. 
ls your company expanding? 

Yes. Weare in the process of hiring one 














TaN yd a (O) 6) 
GETTING ALL 
“THE GAME 
‘TITLES YOU'RE 
ENTITLED IO? 











Ee 


or two engineers per contract, or per state. 
Iowa riverboat gaming will be done by 
these people, Illinois riverboat gaming 
will be done by these people, and so forth. 
The other structural thing we’re looking at 
is assigning two engineers only to IGT, 
two to VLC, two to Bally, etc. All of the 
machine requests will be handled by ex- 
perts, who will be familiar with a par- 
ticular manufacturer’s entire product line. 
We feel this is better than making 
everybody in each state section have to 
know everything about every machine. 
Right now, we’re actively testing for six 
states: the Minnesota Indian tribes, the 
South Dakota Gaming Commission, the 
South Dakota Lottery, the West Virginia 
Video Lottery, the Atlantic Lottery Corp. 
(which oversees gaming in Canada), the 
Iowa Riverboat Gaming Commission, and 
the Illinois Riverboat Gaming Commis- 
sion. Illinois, though, is still quite a few 
months away from starting up. Our con- 
sulting there is limited at this point. 
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Every state that’s enacted gaming since 
South Dakota has chosen our company for 
machine testing. They can now go to one 
central location—us. The manufacturers 
are our biggest fans. Once major com- 
panies like Bally and IGT havea program 
chip that we’ ve approved, they can mere- 
ly call and request that the chip be transfer- 
red to any other state that we do business 
for. It doesn’t cost them anything to have 
it re-tested. 


So the boards for every machine 
don’t have to be individually 
tested? 

No. One for each type of machine 
model has to be sent to me. We test the 
Eproms, which are the chips that hold the 
program. They’re stuck in on sockets on 
the board. We use a device by 
KOBETRON Inc. that can analyze 
EPROMs and tell us if one in a far-away 
location is the same one that we have here 
as our master. Once we approve a chip, we 
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send a certain-digit code to the state re- 
questing it. That state matches their chips 
with our code to more or less prove that the 
machine they have is exactly the same as 
the machine I tested here. It’s 99.98 per- 
cent effective. 

Let me give you an example. Today a 
machine was shipped in for the Atlantic 
Lottery Corp. We’re working on it this 
morning; the results should be out by mid- 
afternoon. When we finish, the chips are 
taken out and placed in KOBETRON’s 
device. From there we get signatures, or 
numerical codes, which will be sent by 
FAX to an inspector for the Atlantic Lot- 
tery Corp. He will take those codes and 
match them against the EPROMs that are 
in his games up there. If the codes match, 
then they know that what they have in their 
game is exactly what I have in my game 
here. That game and every one like it will 
be certified. 

We test and approve basically all of the 
electronics involved with gaming opera- 
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tions. It’s more than just the testing of 
chips. 
What percentage of machines fail? 

We fail about 40 percent of all machines 
that come into our laboratory. Most pro- 
blems are minor, but many are major: the 
pay-out is incorrect, the meter readings 
aren’t being credited properly, the bill ac- 
ceptor or coin acceptor isn’t working cor- 
rectly, the hopper isn’t counting out the 
coins correctly, and so on. 

To get your game out into the field in 
places like South Dakota and West 
Virginia, you must submit a model to 
Gaming Laboratories International. The 
manufacturer sends me the game board, 
manuals, schematics, wiring diagrams, 
EPROMs~—an exact replica of the game. 
The normal time frame for approval is 20 
to 30 days after submission. Emergencies 
are handled in one day; they’re given top 
priority. Once the game is approved, we 
write the manufacturer and the state client 
to tell them so. 

Being an attorney, I try to help with 
some of the gaming issues. I try to keep 
machine specifications the same from state 
to state. I believe manufacturers should 
only have to make one specification game. 
If it’s a ticket-printer, it should have one 
set of specifications. If it’s a hopper, it 
should have another set. I believe that a 
machine approved for use in Iowa should 
also be able to be used in South Dakota, 
New Jersey, Illinois, Nevada, or 
anywhere else where hopper games are 
allowed, if that’s the type of game we’re 
dealing with. 

Has it gotten to that point yet? 

We’re working on it. All of my clients 
use one of two specifications: one for 
ticket games—lottery-type products—or 
one for stand-alone hopper types. The 
specifications are kept very close together, 
so that if you have a machine approved for 
use in South Dakota, it’s probably going to 
be approved in a state where the regula- 
tions are the same. 

About 50 percent of our work is what we 
call “‘transfer approvals.’’ In other words, 
we’ ve already done the work before; it’s 
on our data bank. We’re simply moving 
the chip from one state to another state. We 
only see about 500 or 600 new programs 
a year. Between 1,500 and 2,000 pro- 
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grams are transferred yearly. 
Are there a lot more manufacturers 
getting into this now? 

Yes. I’ll give you a concrete example. 
In Atlantic City, there are five manufac- 
turers that can do business. There are a 
couple of dozen manufacturers in Nevada, 
but most are smaller. We’re seeing new 
people call up every day for the South 
Dakota Video Lottery. 


We have several attorneys and a support 
staff to help out. 

Attached to the Maida and Eler firm is 
an in-house CPA firm, which deals with 
audits, financial flow of money, accoun- 
ting procedures, and things of that nature. 
So when you talk about Gaming 
Laboratories International, you’re talking 
about a conglomerate that encompasses 
engineering, law, and accounting. 


‘Once major companies like Bally and IGT have a 
program chip that we’ve approved, they can mere- 
ly call and request that the chip be transferred to 
any other state that we do business for.”’ 


My company deals with 20 or 25 
manufacturers, and within each there are 
numerous different games. We’re going to 
have to approve about 350 programs for 
Iowa alone by March 1. 

Does a manufacturer have to re- 
approve its games after a certain 
period? 

No. Once a program is approved, we 
use the KOBETRON device and certify it. 
But we always reserve the right to go back 
and check. States allow us to revoke our 
approval. 

Let’s say we find something wrong with 
a chip after it’s been approved. It hasn’t 
happened yet, but it will happen one day; 
no one is 100 percent fool-proof. Should 
a problem arise, we keep one set of every 
program chip that comes in here. We have 
a filing area that’s lined with each 
manufacturer’s EPROMs. If someone 
calls and says, ‘“‘IGT chip X YZ is having 
a problem,’’ we can pull it right off the 
shelf, put it in a game, find out the symp- 
toms, and test it right away while they 
wait. 

Do you and your employees do 
much field work? 

Yes, we do travel and make inspections. 
One thing I should make clear is that this 
company is bigger than just a testing 
laboratory. I work through Maida and 
Eler, alaw firm in Trenton. That’s where 
we handle all of our regulation-drafting. 


My philosophy is that you just don’t go 

out, get a laboratory, and start testing. 
That’s not what states should do. They 
should come to us and say, ‘‘We need help 
with regulations. What should we be look- 
ing for in slot machine regulations?’’ 
That’s handled in one area. Then once we 
get a specification, I take off my legal hat 
and put on my engineering hat. When that 
aspect is finished, it goes over to the ac- 
counting side. I’m president of the 
engineering one-third of the corporation, 
not the legal or accounting areas. 
Do you meet with state legislators 
to come up with gaming regula- 
tions, or do you go through state ad- 
ministrative agencies? 

Legislation in this area is generally 
worded, ‘“We’re going to have a video lot- 
tery. Here are some of the basic things 
we'll need to have.’’ But as far as machine 
specifications go, no legislature should 
specify in their statute what a machine 
should look like. Engineering and law 
changes so rapidly. To write something in 
a Statute, and then not be able to change it 
because you don’t have enough votes, is 
extremely dangerous. 

A lot of this should be handled through 
administrative rules and regulations. The 
legislature should: deal with the basic 
things, but as far as how the machines have 
to be assembled, that should be left to ad- 
ministrative rule. I write a lot of the 
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machine regulations for administrative 
law bodies. 

Part of my job also is not to represent the 

view of the industry, but to be able to listen 
to what the industry says. When the in- 
dustry sees something that it thinks is un- 
fair, I try to convey those feelings to the 
State. 
Let’s talk about some of the new 
technology being introduced to the 
industry, such as touch-screens 
and multi-games. 

With touch-screen, by placing your 
finger on top of certain characters on the 
screen, the game will go on as if you’ve ac- 
tually hit a button. For example, it'll say, 
‘*Press here to increment your bet,’’ and 
you follow along. I’ve heard it’s popular 
in some states but not others. 

Multi-games, or three-in-one games, 
have a different number of game keys on 
the machine. You can, from the central 
system, configure different types of games 
on the terminals. Multi-game terminals 
seem to be the preferred way to go during 
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THE DELTRONIC LABS’ 
TICKET DISPENSER, — with over 10 
years experience is better than ever! 


Our new Quick Release ticket guide, 
snaps out and allows easy servicing. 


This new guide is available 
and simple to install in the field. 


DELTRONIC LABS INC. 


Eight & Maple Avenue ® Lansdale, PA 19446 
215/362-9112 ¢ FAX 215/368-7159 


the last six months. 
How is lowa’s riverboat gaming set 
up? 

The boats will have regular Nevada slot 
machines, but they will take tokens instead 
of money. There’s a $200 loss limit per 
player, per excursion. 


chaser to decide which machine is best for 

him. 

Are you the only independent 

laboratory that tests in the United 

States? If so, do you expect com- 

petition to begin sprouting up? 
Yes, we’re the only ones. As far as 


‘“Multi-game terminals seem to be the preferred 
way to go during the last six months. ”’ 


Do you have any recommendations 
for what to look for in equipment? 
What machine features have pro- 
ven most reliable? 

I can’t comment on that. It would re- 
quire me to tell you which machines are 
better or worse, which we can’t do as an 
independent laboratory. If a game meets 
the specifications, that means its decent 
and reliable. It’s up to the individual pur- 
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And we have the best with the 
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maximize your profits in any 
location with our eleven models. 
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competition, I don’t know what to expect. 
We’re a clearing house for all states. I 
believe states that sign on with us will get 
the benefit of all the chips that we’ve ap- 
proved during the past two years. I don’t 
see why a state would want to set up its 
own laboratory, or pay hundreds of 
thousands of dollars for 2,500 programs 
that have already been approved 
somewhere else in the United States. L 
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The other side 
of the poker hand 


here’s a joker in every deck of cards, 

a useful one depending upon the 
game you play. In the economically charg- 
ed game of legalizing video poker, the 
joker may be those ‘‘gray area’’ games 
already in place. Not everyone sings a hap- 
py song when it comes to regulated video 
gaming. 

One Midwestern operator candidly ex- 
plained the “‘gray’’ game demand. ‘*Loca- 
tions aren’t closet cases,’’ he said. *“They 
travel around and see other taverns with 
video poker games and note how much the 
players enjoy them. Bars are tired of those 
kiddie videos. We’ re an older society and 
want to play games that have some real risk 
and excitement, not fictional ones. The big 
kids like the real stuff.” 

What happens when an operator doesn’t 
supply the games his locations demand? 
The response: “*If you want to hang on to 
an account, you put them in. If you don’t, 
sure enough, the location will go 
elsewhere. 

‘If you took a survey of all the locations 
with coin-op equipment, you would pro- 
bably find that 95-plus percent are in favor 
of some type of adult entertainment.’”’ 

What’s the economic situation? ‘‘Here 
in the Midwest you have a lot of minimum 
wage labor and a farm-based economy. 
The weekly gross income numbers I see in 
your ‘State of the Industry Report’ are our 
monthly numbers. There are a lot of 
operators in the Midwest who havs left the 
business, or are in deep financial trouble. ’’ 
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‘Operators don’t have 
the luxury of waiting out 
legal video poker.”’ 


It becomes clear that ‘‘gray area’’ 
games spell survival for many. Operators 
in states pushing for legalized video gam- 
ing may feel they do not have the luxury of 
waiting it out, possibly losing locations in 
the process. 

Despite the downturn in the economy, 
this particular operator says his state has 


Bonnie Theard 








horse and dog tracks, Indian gambling 
halls, and church bingo games and pull 
tabs (most of the pull tab machines are 
owned by the churches). He asks: ‘“‘How 
can state government award the gambling 
privilege to some groups and not others?’’ 

He advocates keeping the money at 
home, saying, ‘‘Consider the big dollars 
that people have to take to Atlantic City or 
Las Vegas. That money is no longer in the 
state where the citizens live and work—it’s 
gone elsewhere. States have to help their 
own economy.’’ 

Would he consider disposing of his 
‘‘gray area’’ games in favor of legalized 
video poker? *‘I’d be all for it as long as I 
had a fair chance to obtain that equipment 
and compete on an even footing with other 
operators, whether they be state associa- 
tion members or non-members. An open 
market is all I desire.”’ 

He explained that there is one hitch: the 
state association. He describes it as *‘a cli- 
que with an unwritten code of conduct that 
excludes many operators from its ranks,”’ 
a closed society of sorts, that could stand 
in the way of non-member operators en- 
joying the benefits of legal gaming 
activities. 

Each operator must assess his own cir- 
cumstances. More dialogue and openness 
are needed on every level if the benefits of 
legalized video gaming are to become a 
reality. For this operator’s sake and the en- 
tire industry, that time cannot come soon 
enough. [1] 
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Blowout at Belam 
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Belam general manager Howie Goldman and parts manager Henry Coletti were very 
pleased with turnout. 





Belam’s Simon Deith (c) calls out winning numbers for door prizes. 
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e Walton (r) enjoys watching an operator play The Simpsons. Tommy George and Barry Snow of D&S Vending enjoyed playing the latest games. 
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Data East’s Stev 
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A CLASSIC IN ACTION: 





BRING YOU BACK THOSE GLORY DAYS 


COINTEK (USA) CORPORATION 


216 ROUTE 206, SUITE 17 
HILLSBOROUGH, NJ 08876 U.S.A. 
TEL:(908)281-0616 FAX:(908)281-0316 


CoINIEK ©1990 COINTEK (USA) CORPORATION 


For amusement only. Not intended for sale or use in states or 
municipalities where such games are prohibited by law. 








ISTRIBUTOR OPEN HOUSES 





Rowe-Dedham draws crowd 


owe-Dedham had a lot to celebrate 

when it invited its customers and 
manufacturer’s representatives to its 
facilities for an open house in November: 
a successful year and hope for an even 
more successful 1991. 

Operators mingled with other operators 
and the representatives from Rowe 
Manufacturing, who beamed at the accep- 
tance of its new line of phonographs. U1 





Rowe salesman Mike Publicover shows Charlie 
Kellenberger of LaVerdiere’s Arcades the new Shuuz 
game. 
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Operator Marsha Seavey of Northeast Video Vision is 
teaching her first grandchild the industry early! 
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From left: Rowe’s Joel Friedman, Bob LeBlanc of Rowe-Dedham, and Jack Kerner of Melo-Tone. 





From left: Mr. and Mrs. Russ Mawdsley of Russell-Hall with a happy Joel Friedman of Rowe. 
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1 OPEN HOUSES 


Eastern extends 
a welcome 





astern Distributors of Philadelphia 

held an open house prior to the 
holidays, where it introduced Williams’ 
FunHouse. 

Close to 50 operating companies attend- 
ed the event and saw Merit’s latest video 
poker machine, to be introduced when 
(if?) video gaming is legalized in 
Pennsylvania. [| 





SNK’s Rachel Davies talks to an operator about the NEO- | Mary Hermanson of Konami watches an operator enjoy a 
GEO system. game of Over Drive. 
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Merit’s Bob Whitehead talks with an operator. From left: Rhonda Fletcher (Bonita Marie), operators Herbert Zayon and Allen Britton, and Phil Steinberg (Eastern.) 
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peer REPORT 


How to determine the 


John Margold 





proper percentaging 


s the trend toward redemption con- 
tinues to grow, I get more and more 
calls that ask me to elaborate on the subject 
of percentaging. Giving the player back a 
percentage of money spent in an amuse- 
ment center is what separates a redemption 
center from a standard arcade. 

Because of this, the amount of value 
returned to the player is extremely impor- 





tant. If you don’t give the player enough, 
your location may be perceived as a rip- 
off. But if you give the player back too 
much, you can’t make a profit. 

Some successful redemption operators 
return as much as 35 percent to the players. 
Others claim that 20 percent is sufficient. 
Obviously, all locations are not alike. If 
you are in a transient, vacation-land type 


“Giving the player back a percentage of money 
spent in an amusement center is what separates a 
redemption center from a standard arcade.”’ 
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Ticket-hungry players enjoy redemption games that provide a tangible return in addition to the entertainment value. 
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of location, 20 percent may be correct. 
However, if your business must rely on 
repeat customers, a figure of 25 to 30 per- 
cent is probably more in line. 

In order to illustrate, let’s use 25 percent 
as the figure for our hypothetical amuse- 
ment center. Assume we have all of our 
games set to accept tokens. The bill accep- 
tor gives four tokens for $1, 24 for $5, and 
50 for $10. In our amusement center, the 
average cost of a token is 22 cents. In order 
to pay back 25 percent to the customer, 
each token played must average five-and- 
a-half cents back in winnings. 

In our hypothetical amusement center, 
each redemption game has a ticket 
dispenser. To keep things simple, we will 
use tickets with only one value; all tickets 
will be imprinted ‘‘John’s Fun Center/One 
Point.’’ To continue in the interest of 
simplicity, each point will equate to one 
cent. Therefore, if we wish to average 
five-and-a-half cents back on each token 
played, we also want to average five-and- 
a-half tickets back per play. 

Some games will pay out less than five- 
and-a-half tickets per play (Skee-Ball may 
average only four), but others may 
average more than five-and-a-half. Reel 
Poker, for example, may average seven 
tickets. Our goal is not to have each 
machine award 25 percent, but to have the 
entire redemption center average 25 per- 
cent in pay-back to the player. 

Since one point equals one cent of value 
in our amusement center, it will be easy to 
price the merchandise. If one of our items 
is a Kodak disposable 35mm camera, let’s 
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figure out our true cost. 

Assume that we paid $138 for a dozen. 
The UPS charge to have the box of 12 
cameras delivered was $5.64, giving us a 
total cost of $143.64. Each camera cost us 
$11.97 ($143.64 divided by 12). Witha 
‘‘one point=once cent’’ formula, we 
would “‘sell’’ the camera for 1,197 points 
(we may round it off to 1,200 points to 
keep it neat). A second example might be 
a Sony AM/FM Walkman radio that costs 
us $23, including shipping. We would put 
a sign on the radio marked ‘‘2,300 
points.’’ 

If we have adjusted our game correctly, 
a customer spending $10 in our amuse- 
ment center should win $2.50 worth of 
tickets (250 of them). If that player wants 
the Kodak camera, he or she will save 
those tickets. Since tickets marked 
‘*‘John’s Fun Center’’ have value only in 
our location, we are assured of a return 
visit (or several) by the player. 

By the time the player has won 1,200 
tickets and redeemed them for the camera, 
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Pacoima, CA 91331 
1 (800) 345-1183 Fax: (818) 899-0152 


he will have spent $48 on the redemption 
games. You will keep $36, or 75 percent 
of $48. 

Without redemption, we would have 
kept the entire $48. But would that player 
have returned to our location and spent that 
much money in our amusement center? By 
giving a fair percentage of the player’s 
money back, via redemption merchan- 
dise, we will reinforce the customer’s 
desire to play our games again and again. 

Amusement games take the player’s 
quarter and give him a few moments of 
fun. Redemption games, on the other 
hand, take the player’s quarter, give him 
a few moments of fun, plus a nickel’s 
worth of merchandise back. By giving a 
nickel back, you are apt to get many more 
quarters from that happy player. 

If you’re getting involved with redemp- 
tion, but the numbers used in our 
hypothetical arcade do not coincide with 
yours, you may still use our 25 percent 
formula—with some adjustments. For ex- 
ample, if your location uses quarters in- 


stead of tokens (but you still use a one-cent 
ticket), your redemption games will need 
to be set a lot more generously in their 
payout. You must average six-and-a- 
quarter tickets back instead of our 
five-and-a-half. 

However, if you use a two-cent value 
for your tickets with a 25-cent play price, 
you ll want to award an average of just 
over three tickets per game. The choice is 
yours. Some people like to keep a low 
ticket value and award lots of tickets. 
Other successful redemption arcade 
owners use a higher ticket value with a 
lower ticket ‘‘price’’ on the merchandise. 
Either system can work for you, as long as 
you give the player a fair return for his 
money. 

At first, percentaging may seem confus- 
ing, but if you take a few months to study 
these numbers it may become clear. If you 
have any questions about redemption 
percentaging, give mea call; I’d be happy 
to discuss it with you. I can be reached at 
(201) 440-2200. LI 
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ORDER DEPT: 


TOLL FREE — 800-223-6468 
NEW YORK— 212-475-4960 


FAX — 212-533-8169 


The Henry W.T. Mali & Co., Inc. 


257 Park Ave, South ¢ New York, N.Y. 10010 
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WHAT'S YOUR GAME? 

Video games, pinball machines, jukeboxes, darts, 
pool, golf, basketball, cranes, skeeball? Or is 
redemption merchandise and equipment, plush 
and novelties, coin mechanisms and counting 
equipment, locks and security devices your game? 
Come see hundreds of EXHIBITS by leading coin- 
op manufacturers and parts suppliers. Preview the 
hot, new products guaranteed to heat up your 
profits this spring and summer! 


THE PLAYER’S CHOICE! 

ACME continues to be a leader in bringing you 
outstanding SEMINAR PROGRAMS. Come learn 
about estate planning, profit opportunities in non- 
traditional locations, video gaming and lottery, 
new concepts in arcades, arcade security, redemp- 
tion & merchandising plus a full line-up of tradi- 
tional technical and management topics. ACME 
gives you the know-how you need to grow your 
business into the 90’s and beyond! 


CASH IN ON COIN-"OP’’PORTUNITIES. 
REGISTER TODAY! 


For more information: 
William T. Glasgow, Inc. 
Show Management 
16066 South Park Avenue 
South Holland, IL 60473 
Phone: 708-333-9292 
Fax: 708-333-4086 


Friday, March 22 = Saturday, March 23 = Sunday, March 24 


EXHIBITS AND SEMINARS — SANDS EXPO & CONVENTION CENTER 
Hotel Accommodations — Bally’s Hotel 
LAS VEGAS, NEVADA | 


Complimentary shuttle bus service will be provided between Bally's Hotel and the Sands Expo & Convention Center. 


Sponsored by the American Amusement Machine Association and Play Meter Magazine 


SAVE SAVE SAVE and register to attend the 1991 American Coin Machine 
Exposition at a special discount rate! 


PRE-REGISTRATION: $15.00. ON-SITE REGISTRATION: $20.00. 
NOTE: $10.00 FEE TO REPLACE LOST BADGES. NO EXCEPTIONS. 


Minors under the age of 19 will be admitted provided they have paid their 
registration fee, and are accompanied by a badge-bearing adult. 


MUST BE RECEIVED BY FEBRUARY 5, 1991. 
Name 

Title 

Firm 

Street 

City State 


Country Telephone FAX 





Zip 


Housing forms, travel information, seminar registration materials and complete 
schedule of events will be sent separately. 


Complete and return the coupon below with your check for $15.00 per person 
(U.S. Currency), made payable to AMERICAN COIN MACHINE EXPOSITION, 
16066 SOUTH PARK AVENUE, SOUTH HOLLAND, IL 60473 USA. 


*DISTRIBUTORS ONLY 

| am the authorized 
distributor for the follow- 
ing lines: 


Check below your business 
classification: 


O) Exhibitor 
Manufacturer 
Distributor* 1 
Arcade Operator . 
Route Owner/Operator 
Operator 
(Other) 
Technician 


Trade Press 
Other 


Only 21 characters 
including spaces 
will appear on 
your badge 


Z. 


Ow BRWN = 


3. 
specify 





specify PM4 


PINBALL: 
? PALACE i: 


Call or write for complete information 


VAN BROOK OF LEXINGTON, INC. 
P.O. BOX 5044, LEXINGTON, KY 40555 


(606) 231-7100 


Purchase 
your used 
equipment from: 


New Or:eAns 
Noventy Co. 


@ /n business for 50 years! 


@ International reputation for 
selling the finest used videos, 
flippers & amusement games 
available anywhere. 


@ Each and every game 
beautifully refinished like new 
by experts. All games authen. 
tic. Legal factory models. 

@ Get on our mailing list for our 
latest price bulletins or call 
Celie for latest prices. 


3030 No. Arnoult Road 
Metairie, LA 70002 


(504) 888-3500 
FAX (504) 888-3506 
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oe RESPONSE 


OPERATORS: This column is devoted to you. It is your 
chance to have your voice heard on the state of the in- 
dustry. We welcome all complaints, compliments, and 
comments. We will print your letters as received, when 
possible. We would appreciate it if you would refrain 
from sending a scathing letter about a specific 
manufacturer. Instead, we would like your general 
observations on the industry. Your name will not be 
used if you prefer. Take a few moments to share your 
thoughts with the rest of the coin-operated entertain- 
ment industry. There is a self-addressed sheet waiting 
for you to fill out and return to us. 


Welcome reception 


I was personally very disappointed 
in the trade show in New Orleans 
(AMOA Expo 90). lama ‘‘foreign’’ 
operator and felt that I was treated ex- 
actly as such, not as a potential 
customer. 

At the IAAPA show we, as foreign 
operators, were treated with great 
dignity. Special arrangements were 
made for us when we felt that we 
needed them. 

For the most part I felt that the 
representatives on the floor for many 
companies were ignorant on the sub- 
ject of their product and definitely not 
interested in foreign business. 

There were three exceptions to this: 
the folks at Play Meter, The Amuse- 
ment Equipment Exchange, and Mar- 
cio Bonilla of Arachnid. These people 
really made us feel welcome. 

David R. Smith 
Honduras, C.A. 

David, thank you for your kind 
comments. What about it, AMOA, are 
there special arrangements that can 
be made for foreign visitors to the 
show? They are important and should 
be treated with respect. 


Don’t give up 


I’m a small operator and I haven’t 
been one to write down how I really 
feel about things. However, I am get- 
ting tired of hearing too much 
negative about the industry. I got in- 
to this business about 10 years ago 
when things were looking very 
good—video games were just getting 
popular. I was as shocked as everyone 
else when the bubble began to burst, 
but I didn’t give up. No one promis- 
ed me arose garden, but I was deter- 
mined to make a go of it. 

I believe operators in general 
believe that they will make it no mat- 
ter what. Our business has had subtle 
changes, but basically it remains the 
same. We put games into places and 
pray that people will play them. What 
has changed drastically is those 
games that we have to put in. 
Manufacturers have got to be nuts if 
they think we can continue to buy crap 
games. Do they really care? Where is 
their pride? I know that manufac- 
turers cannot expect a hit every single 
time, but I expect them to at least try. 
It doesn’t seem like they are even 
trying. 

This business is changing because 
those that have it in their power to help 
the operator are not living up to their 
potential. 

New York 


AND NOW... 
A WORD FROM OUR READERS!!! 


An operator challenged us to provide space and invite everyone in the coin 
machine business to write about what is right, wrong, or can be corrected within 


the industry. OK, here’s the space. Now it’s up to all of you to fill it with com- 
ments on the industry. We will not print your name if you so request, but we will 
print your comments just as you have them. The operator suggested running 
the page for three issues, but we will leave it indefinitely if you continue to send 
your opinions. 





PLEASE FOLD HERE 
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New Orleans, LA 70184 





a YEARS AGO 





he February 1981 issue was Play 

Meter’s ‘‘Directory’’ issue, featur- 
ing listings of all manufacturers, 
distributors, and support/supply com- 
panies in the coin-op industry. It’s in- 
teresting to glance through the listings 
back then and compare them to today’s list 
of companies. A few names remained con- 
stant over the years, but far more fell by 
the wayside. You don’t realize how many 
until you compare old listings. 

One company that was just getting its 
start in the United States was Nintendo of 
America. Ron Judy and Al Stone had been 
appointed as marketing managers for its 
newly established U.S. headquarters in 
New York. Al and Ron had previously 
been handling Nintendo products through 
Far East Video. 

It hadn’t been very long since operators 
were forced to pay an $8 per year, per 
jukebox licensing fee. However, it was ap- 
parent in 1981 that $8 was going to look 
good compared to what the fee would soon 
be—$25 in 1982 and $50 the following 
year. ASCAP’s general counsel, com- 
menting on BMI’s reluctance to stand with 
ASCAP and SESAC for a $70 fee, noted 
that if they had joined the other two ‘‘the 
fee might well have started earlier.’’ He 
added that he felt the jukebox operators 
‘‘fared very well. Their attorney got a very 
good result with a very weak case.”’ 

The February 1981 issue featured a new 
column by Frank Seninsky. He stated his 
goal for his column, ‘‘Frank’s Cranks’”’: 
‘*It is my intention to ask questions, 
disassemble, and reassemble games on 
location to make comments in praise of 


manufacturers for their improvements, 
implant new ideas and suggest future im- 
provements.’’ As you know, Frank has 
been a regular contributor to Play Meter 
since his debut 10 years ago. By the way, 
his first game reviews were on Spectar by 
Exidy, Battlezone by Atari, Flight 2000 by 
Stern, and Xenon by Bally. 

Pat Matthews, Play Meter’s music pro- 
gramming columnist, eulogized John Len- 
non, who had been shot down the previous 
December. He said, *“The shots rang out 
and almost simultaneously caused a ‘ring- 
ing’ in the ears of millions. We’ ve all lost 
a best friend. John Lennon’s music will 
live for more than a lifetime.”’ 

Ralph Lally, in his editorial, pointed out 
some positive and negative things happen- 
ing in the industry. On the negative side: 
1. AMOA suffering a setback on the 
copyright issue; 2. the problem of “‘gray 
area’’ games affecting the industry; and 3. 
ultra-high interest rates and runaway infla- 
tion putting a pinch on everyone’s 
finances. 

On the positive side: 1. operator profits 
and revenues up because of better equip- 
ment; 2. pinball making a comeback and 
50-cent play a possible reality by 1981 (oh 
well, he couldn’t be right about 
everything!); 3. very strong video with 
good American-made games; 4.) more 
and more people playing amusement 
games; and 5.) AOE becoming a reality 
with hard hitting seminars. 

Products featured in our ‘‘New Pro- 
ducts’’ section included Force [T, a multi- 
ball pinball by Gottlieb; Radar Scope, the 
first product marketed in the United States 


Welcome to Frank 
“The Crank’’ 





and Canada by Nintendo of America; Pac- 
Man, Midway’s one- or two-player 
cocktail version; Black Knight, Williams’ 
first multi-level, multi-ball pinball game; 
No Man’s Land, a combat video game by 
Gottlieb; and Spectar, an Exidy video 
game. L] 


ALTER YOUR 
GAME PLANS! 


\ 


~ . 


Super fi 


ting alteration to 
your present game plans. These 4’7” 
models entice players to play again and 
again by challenging them to develop new 
skills. Skills like hitching, unhitching and 
backing trailers. The Alter attention to 
detail captures interest, driving usage up. 
As long as you’re committed to entertain- 
ing your customers, we'll be committed to 
offering innova- 
tive products 
that generate 
fun, excitement 
and profit. 


f/ —— ALTER ENTERPRISES 

& Westpark Business Center 
& 210 West Parkway 
nY \ Pompton Plains, NJ 07444 
Phone 201-616-1111 Fax 201-616-1415 
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What’s up, doc? 


Tom Yager 





Bugs Bunny and 





ome videos are made to bring out the 

rowdy ineverybody. Williams’ High 
Impact Football has more adult male ap- 
peal than most videos I’ve seen recently, 
and the rest of the game stacks up equally 
well. 

The first thing that struck me about the 
game is the sensible design of its cabinet. 
High Impact is a four-player game, witha 
large color CRT tilted for easy up-close 
viewing. The controls are mounted on a 
ledge, spread to give adult players plenty 
of room. The controls for players one and 
four are more on the sides than the front of 
the game, but the screen is still easily view- 
ed by all. 

The game supports a variety of play ar- 
rangements. Two players can either play 
against each other, or on the same team 
playing against the machine. Four players 
team up, two and two, against each other. 
The controls are simple: one joystick and 
one button for each player. The buttons are 
labeled ‘‘action,’’ appropriate since press- 
ing it does something different depending 
on whether you’re running or passing, or 
playing offense or defense. 

High Impact runs ona timer (don’t you 
love that!); each credit buys a slice of time. 
All of the credits purchased must be used 
at once, and players can “‘buy in’’ ona 
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game in progress. A separate timer is 
maintained for each player, which can be 
increased at any time by inserting coins 
and pressing “‘start.’’ 


High Impact 


coaches holding their noses, or putting 
bags over their heads. 

The game couldn’t have done better at 
giving each player a chance to win. Every 


‘““Some videos are made to bring out the rowdy in 


everybody. ’’ 


This game sports gorgeous graphics. 
The players are well-formed and move 
pretty realistically, if a bit jerky. The game 
clock is presented in an inset frame (‘‘just 
like on TV’’), and other insets appear with 
referee, coach, and color commentator’s 
reactions to the game (not to mention an 
occasional cheerleader). 

Most of the game is done in ordinary 
pixel graphics, but the people (even, it 
seems, some of the crowd) are digitized: 
an electronic picture was taken of them and 
stored in the game’s memory. There is 
limited animation of the digitized 
graphics, too, as the game plays back three 
or four frames of events like jumping 
cheerleaders and coaches celebrating 
touchdowns. The game’s graphics reward 
players lavishly for success, but also chide 
them for failure in a tongue-in-cheek way. 
Really bad plays are met with insets of 


play opens with a menu of offensive or 
defensive play diagrams. The player 
holding the quarterback’s controls (this is 
fixed according to which control is chosen) 
selects a play from this menu. When the 
play starts, the game controls your other 
players for you, while you maneuver 
yourself (with the joystick) and use the 
action button to throw, block a punt, spin 
out of a tackle or some other action ap- 
propriate to the play. 

A flag with your player number on it 
floats over your player’s head, or points in 
your player’s direction if he’s off the 
screen to one side. That’s one of my few 
gripes with this game. There is only one 
camera angle, which always stays fixed on 
the ball. During a kickoff, for example, the 
ball is with the kicking team, and the 
receiving player is ‘‘blind’’ (off the edge 
of the screen) until just before the ball 
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lands. They should have found a better 
way to handle this, and the game would 
have been made more interesting with 
even one additional angle. 

Aside from that, High Impact is a great 
game. Just about anything’s possible, and 
the game-controlled players seem to (more 
or less) faithfully execute the selected 
plays. There is a healthy sense of humor 
throughout: the coaches’ reactions, the 
shirtless fan with ‘‘We’re #1’ painted in 
red on his chest, and the halftime show 
with dancing cheerleaders. 

From an operator’s point of view, this is 
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a terrific street location game. No sports 
bar should suffer football season without 
one of these (Williams’ release seemed a 
bit late for that, but there’s always next 
year), and it might give football junkies a 
needed fix in the off-season. The control 
the players have over the game, and the 
game’s responsiveness to good and bad 
play, make it likely that players, once 
started, will be hooked. Each player must 
pay his own way and keep paying it as long 
as he wishes to play. The game’s com- 
petitive nature encourages continued 
spending. 

The 1990 football season is already 
over, and I’m not sure how well this game 
will do off-season. I’m also not sure of its 


success in arcades and locations where 
players aren’t as likely to show up in 
groups. The game is enjoyable as a single- 
player piece, but its strength (and best pro- 
fits) comes from having all the controls 
occupied. 

I am sure that Williams did a bang-up 
job of simulating the feel and action of real 
football. The graphics are far beyond that 
capable of cheesy home video games, and 
the sound is stirring and realistic. I took an 
immediate liking to this piece, and I highly 
recommend it, with one caveat: remember 
the audience (adult males, mostly), place 
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it carefully, and monitor your take. If you 
have multiple locations, you may need to 
move High Impact once or twice before it 
starts attracting the crowds and profits it 
deserves. 
Bugs Bunny’s Birthday Ball 

It’s hard to find someone who isn ‘ta fan 
of the Looney Tunes characters. Bugs 
Bunny and his cohorts are universally 
recognized as the ruling party in the realm 
of cartoons, so no one can fault Bally’s 
business sense for licensing these Warner 
Brothers characters for use in the latest 
Bally pinball, Bugs Bunny’s Birthday Ball. 

In designing Bugs Bunny, Bally (sorry, 
I can’t help but alliterate) hoped for a game 
that was playable by all age groups, 


regardless of expertise. What actually 
came out was a game tilted decidedly 
toward the inexperienced player. Make no 
mistake about it: Bugs Bunny is an easy 
game. So much so that it reminds me more 
of some recent Premier efforts than of a 
typical Bally showing. 

Several factors contribute to the game’s 
ease of play. First, it is a single-ball game. 
This might seem limiting, but I think do- 
ing away with multi-ball allowed the 
designers more leeway. Instead of having 
fewer things to shoot for, eliminating 
multi-ball should have paved the way for 
more interesting objectives. Unfortunate- 
ly, Bally went gadget-happy instead, using 
up a lot of the game’s device budget and 
playfield space on a gimmick that doesn’t 
add much to the game. 

The gimmick in Bugs Bunny is its ‘‘in- 
verted sunken playfield,’’ a separate ab- 
breviated playfield ramped down toward 
the back of the game. A single flipper lies 
at the bottom, with a handful of contact 
targets, a captive ball (the ““big score’’), 
and an escape ramp (‘‘tweety’s slide’’) 
within shooting distance. The ball falls in- 
to a kicker hole when the flipper can’t keep 
it in play. I was not impressed with the 
sunken playfield. I stand roughly six feet 
tall, and I wasn’t tall enough to see three of 
the contact targets (and their correspon- 
ding lights), which are the main objectives 
for that playfield. Activity on the sunken 
playfield is limited mostly to flailing, a 
style of play which frustrates good and bad 
players about equally. 

The sunken playfield was also the cause 
of the game’s two most obvious design 
flaws. The entrance to the kicker hole has 
a lip which causes a slow-moving ball to 
get stuck there. The end of the escape ramp 
has a ‘‘V’’ cut into it which also serves to 
grab the ball. Both cases required serious 
jolts to get the ball back in play. These may 
be problems specific to test units, but if 
not, expect complaints from players about 
stuck balls and forced tilts. 

The central skill shot is just that: central. 
Its placement makes it easy pickings. A 
shot up the rear-center ramp sends the ball 
through a short plastic gutter and into what 
looks like a small version of the Diner cup. 
The ramp’s award is chosen at random and 
ranges from 10 points to SOOK points, or 
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lights an Extra Ball target. 

While the audit system reports the 
payout of these awards, the percentage, at 
least according to the manual, is not ad- 
justable. Every game should have one easy 
skill shot; it helps attract new players. But 
the lack of adjustment for this ramp’s 
payout makes it tough to keep the game 
from giving away too many replays/extra 
balls to better players. 

The rest of the main playfield is slow and 
not very productive. The common objec- 
tives are contact targets for the letters in 
‘*Looney Tunes,’’ a trio of drop targets, 
and a kicker hole. There are some not-so- 
easy shots as well: two contact targets 
(which are worth 1 million points after 
completing ‘‘Looney Tunes’’), and a cap- 
tive ball. The captive ball rolls between be- 
ing accessible from the main and sunken 
playfields. 

Successful flailing on the sunken 
playfield lights a ‘“Big Score’’ on the cap- 
tive ball, but it always activates the left 
outlane kicker when hit. There is also an 
eject hole which, if hit often enough, can 
be worth 50 million points during a timed 
period in the third ball. Does any game 
really need a single target worth 50 
million? Granted, it’s hard to light, but 
even 5 million would have made this target 
worthwhile and kept the game’s scores 
realistic. 

There are some things this game does 
right. When you shoot the center ramp, the 
ball drops into the middle of a trio of 
bumpers. Each contact adds to the bonus. 
As the ball leaves this walled-in area, it can 
be kicked back toward the bumpers by an 
upper slingshot. That’s a nice touch, and 
it makes carefully applied nudges a good 
ally. The bonus multiplier is managed by 
a set of three rollovers which sit ona ledge 
above the sunken playfield. The launch 
can place the ball either here, amidst the 
bumpers (which don’t advance the bonus 
except following a ramp shot), or downa 
gutter to the sunken playfield. 


To add to this, there is a timed launch 
skill shot which awards from 10K to 100K 
points, or 5OOK plus bonus multiplier. I 
admire games which make more of a 
challenge of the launch by giving the ball 
several places to land. An alley which 
sends the ball along roughly the same path 
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as the launch can, when lit, also give out 
these awards. 

Just to be different, I suppose, the game 
has no right outlane. Instead, there are 
three left lanes: one return, one outlane, 
and one outlane with a kicker. With the 
game tuned to anything below 
‘*medium,”’ the kicker is lit at the start of 
every ball, leaving only one true outlane. 
The kicker is shut down after one kick and 
can only be re-lit by the fairly difficult cap- 
tive ball shot. The lack of a center bounce 
target (like a bank of drop targets) and the 
game’s overall sluggishness make a center 
drain a rarity. 

There is one other gimmick: the surprise 
package. At the end of each player’s game, 
he or she is given the option of keeping or 
passing on a surprise. The surprise is a ran- 
dom (but, thankfully, tunable) award 
which covers an incredible range. The 
possibilities are not all listed in the manual, 
but I encountered a few interesting ones: 
give | million points to the next player, 
swap scores, deduct points from score, 
and, of course, replay. This is a great deal 
more interesting than a typical match 
feature (which can be activated instead of 
the surprise). I’m not sure how crazy Iam 
about any feature which randomly 
penalizes players, however. Player reac- 
tion to the surprise package bears 
watching. 

Before I played my first game, I ex- 
pected to be bowled over with the music 
and voices of the familiar cartoons. The 
‘‘opening number,’’ the tune played 
before the first ball is launched, is 
marvelous, as is the tune which ends the 
game. They’re both reproduced faithful- 
ly from the Warner Brothers’ opening and 
closing music and done about as well as the 
synthesized voices can manage. The 
background music and sound effects are 
passable, but they’re not Bally’s best. The 
voices, an area where a cartoon-based 
game could really make a name for itself, 
are realistic but, again, too few. The 
game’s title character speaks only once (in 
my tests), and the lack of variety of voices 
in normal play makes things a little 
monotonous. 

But will it make money? 

Even though the Bugs Bunny characters 

have an ageless appeal, the game’s birth- 


day party motif and brightly colored art- 
work make it a better kids’ game. Its 
tendency toward long plays (set to 
‘‘easy,’’ the game’s average is over three 
minutes in a location that draws mixed 
players) makes careful tuning a must. 

An initial replay value of six million 
points or more is advisable, and I can’t 
recommend putting the game out set to 
anything easier than ‘‘medium.’’ At 
‘‘easy,’’ a better-than-average player can 
nail a6 million point replay about half the 
time. I don’t see this as a good multi-player 
game, either, since so much of the scoring 
is not tied to skill. And, breaking your 
back only to have the *‘surprise package’’ 
swap your score with another player is 
cute, but frustrating. 

Bugs Bunny’s Birthday Ballis, tome, a 
study in missed opportunities. With the 
cast of everyone’s favorite cartoons at 
their disposal, Bally designers could have 
spun out a game with a delightful plot, 
backed by music and voices matched to 
what is happening in the game. Instead, it 
seems contrived. Bally should have given 
this game the wild treatment it gave Dr. 
Dude and Elvira; those machines were 
cartoonish in their own way. Change for 
its own sake is sometimes a good thing, but 
in this case, Bally’s retreat toward conser- 
vatism and understatement backfired. 

This game has very high one-time ap- 
peal; its artwork makes it almost irresisti- 
ble to play once, or a few times. But its ap- 
peal fades quickly, and I found myself 
completely losing interest after a dozen 
plays or so. Does that mean I don’t recom- 
mend it? Not exactly, but I think only a few 
locations are likely to find it profitable. 
Mall arcades, amusement parks and other 
locations which have high traffic and a 
steady flow of new customers should make 
good homes for this piece. 

If you don’t run locations which match 
these criteria, or if you have a limited pin- 
ball budget, I can’t recommend Bugs Bun- 
ny. Knowing some of the new pins that will 
roll out at ACME in March also leaves me 
feeling that those who buy only a few 
games a year should pass this one up. (1 





| Bill, 
I need to know ... 


1. Should I rotate the Double 
Dragon at Quick Mart? 


2. Did you want to put another 
machine into Zak's Pizza? 


3. Should we sell one of our 
Main Events 


4. Do you want me to pull 
ever gg ERE. Video 
Theatre this week? 


5. Does Hilda have my 
collection reports ready for 
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The PROFIT! CONTROL SYSTEM is 
computer software that takes 
control of all your amusement 
or rat ee | equipment. Here is 
software for your microcomputer 
that calculates and delivers 
oe to your bottom line. 

t 1s not a general accounting 
package; its a system for you 


1f you manage revenue-producing 


equipment (arcade or route). 
It makes every machine and 
every location a profit center 
and focuses on profits, ROI, 
collection histories, transfer 
dates, and meter readings. 


And get etny the answers to your 
questions 1s no great effort; 
our 70+ page instruction manual 
eh Pe THE PROFIT CONTROL ~ 
SYSTEM in detail. Installation 
1S quick and using the program 
1s easy. Entering collections 
1S simple; equipment transfers, 
different token rates, and 
minimums are no problem. And, 
you never have to write another 
collectiog ticket by hand. 


Here are the details. MS/DOS 
compatible for popular systems 
like IBM, lee Tandy, etc. 
based on 8086, 80286, or 80386 
microprocessors. my eT 
System: MS/DOS (or PC/DOS) 2.0 
or higher. Language: Compiled 
QuickBasic by Microsoft. Memory 
Requirement: Minimum 256k with 
two disks or harddisk. Printer 
Requirements: 132 characters 
per line capacity in standard 
or compressed print, continuous 
Baper eed recommended. 
quipment Capacity: Limited 
only by disk storage space. 
Practical limits are 50 to 5000 
pasta of equipment. Disk 
Oormat: All orders include both 
3-1/2" and 5-1/4" disk formats. 


HOW TO ORDER 


Call (512) 425-1918 to 
place your order. Give 
your name, address, and 
telephone number and 
we'll ship COD, or FAX 
your order to our FAX 
number (512) 423-6661 
and we will ship COD. 
You may also mail the 
order form along with 
your check for $195.00 
plus $4.00 postage ($199.00) 
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PROFIT! CONTROL SYSTE 
PROFIT REPORT FOR: 135 --(QK"S PIZZA>- Dinyland Mall 
LAST COLLECTION DATE: 


TYPE CURRENT REVENUE COGS 


PROP 11! CONTROL SYSTER 
PROFIT REPORT FOR: 17¢ 
LAST COLLECTION DATE: 
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LOCATION COST EXPENSE EXPENSE PROFIT VALUE 
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THE PROFIT! CONTROL SYSTEM 
ORDER FORM 


Name 


—eeeesesesesFSsSs‘séFs 

——————eeeesesesSFSsSsFs 
——————— 
i 


Address 
City 


( Check for $199.00 enclosed 
( OD 


Please ship C 


Mail to: 


INNOVATIVE MANAGEMENT CONSULTANTS 
3114 Jacaranda 
Harlingen, Texas 78550 
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Merit stages tournaments 





in North Dakota, 
Tennessee 


erit Industries recently sponsored the 

lst Border Classic in Devils Lake, 
N.D., part of the $125,000 World Series 
of Darts tournament series. The $5,000 
event was co-sponsored by LaFleur & 
Sons. 

The highlight of the tournament was an 
appearance by Virgil Hill, a silver 
medalist boxer in the 1988 Olympic 
Games. The middleweight, now a highly 
ranked professional, signed autographs 
for the players and even took time to throw 
a few darts. 

Among the tournament winners were: 

Men’s Singles: Ist place: Craig 
Engelhard; 2nd place: Rick Bachmeier; 
3rd place: Duane Logie. 

Women’s Singles: |st place: Diane 
Anderson; 2nd place: Lisa Bachmeier; 3rd 
place: Diane Fossen. 

Men’s Doubles: |st place: Waun Vet- 
ter and Barry Cox; 2nd place: Roger Glick 
and Kevin Metcalf; 3rd place: Ray 
Lesarge and Bob Westman. 

Women’s Doubles: |st place: Sherry 
Omdahl and Jackie Pastorek; 2nd place: 
Marlene Krokum and Ida Mae Miller; 3rd 
place: Jane Lommen and Debbie Glick. 


Shortly after this tournament, Merit 
held the 3rd Volunteer Open in Knoxville, 
Tenn. The event, worth over $7,500 in 
prizes and trophies, drew over 800 entries. 
Precision Darts served as co-sponsor. 

The charity event raised $2,800 for the 
Epilepsy Foundation. Precision’s Denny 
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Havner organized 21 celebrity teams, 
composed of individuals from local TV 
and radio stations, newspapers, and ci- 
ty/county government. 

Here are some of the final results: 

Men’s Singles: lst place: Carl 
Kreuzer; 2nd place: Bub Honeycutt; 3rd 
place: Terry Brown. 

Women’s Singles: Ist place: Lisa 
Quick; 2nd place: Patty Ray; 3rd place: 


° Mg 
Th as oben «A 


Ann Fisher. 

Draw Doubles: Ist place: Steve 
Troutt and Ray Hope; 2nd place: Ralph 
Monger and Mick Hedges; 3rd place: 
Thom Johnson and Chad Pratt. 

Women’s Doubles: Ist place: Lisa 
Hancock and Pat Reed; 2nd place: Lisa 
Quick and Angie Harper; 3rd place: Terry 
Reddy and Trish Portman. LJ 





Steve Troutt (I) and Ray Hope, winners of the Tennessee Draw Doubles event. 
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erry Umberger, known throughout 

the world for his prowess as a steel- 
tip dart player, made a successful conver- 
sion to soft-tips at Arachnid’s BullShooter 
Regional in Pittsburgh on Nov. 16-18. It 
was co-sponsored by Pittsburgh’s Atlas 
Distributors. 

Umberger has been a five-time member 
of America’s World Cup Team. His 
travels with the team have taken him to 
Canada, New Zealand, Denmark, 








Bul 


A rachnid’s BullShooter VI dart tour 

made a stop in Columbus, Ohio, on 
Nov. 30-Dec.2 for a regional tournament, 
co-sponsored by Cleveland Coin and Shaf- 
fer Distributing. Over 600 players from 
Ohio, Indiana, Illinois, Michigan, and 
New York competed for $5,000 in prize 
money. 

Terry Brown, a well-known player 
from Greenwood, Ind., captured the Pro 
Singles title. He also won the Mixed 
Doubles event with partner Pam Schilling, 
fourth place in Cricket Singles, and first 
place in the warm-up competition. Mary 
Donaker of Grand Rapids, Mich., won the 
Women’s Singles event and teamed with 
Chris Stratton to take first place in Mixed 
Cricket. 





England, and Scotland. For the Pittsburgh 
event, he joined soft-tip players from 
Pennsylvania, New Hampshire, New 
York, and Ohio. They competed on 
Arachnid English Mark Darts machines. 

Umberger, representing Dart World 
Inc., showed he is equally adept at soft-tip 
darts. He captured the Pro Championship 
category, first place in Open Doubles with 
partner Mike Orav, first place in Mixed 
Cricket with wife Gloria, second place in 


As with other BullShooter regionals, the 
first, second, and third place winners in 


each of the eight main events qualified for 
the BullShooter VI World Challenge of 


Mary Donaker with Arachnid A-Team member Herb Healey. 





Arachnid pays visit 
to Pittsburgh 


Mixed Doubles with Gloria, and second 
place in Cricket Singles. 

‘*T have watched the electronic game 
grow and decided to get involved in it,”’ 
Umberger said. ‘‘I plan to place some 
boards around my area and try to get peo- 
ple interested in the game. I think I can get 
electronics going in my area, and Arach- 
nid has offered to help in any way it 
can.”” C 


Ohio welcomes Arachnid’s 
IShooter tour 


Champions. It will take place over 
Memorial Day weekend at the Hyatt 
Regency O’Hare in Chicago. L] 


0 ¢¢ © <@ see 
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ape TIPS 


What to expect 


Jeff Rosenthal 





in the year ahead 


imply put, 1991 does not look good 

from a tax point of view. As the 
economy slows we see big companies in 
deep financial trouble. 

With industries like banks, stock 
brokers, airlines, hotels, retailers, auto 
manufacturers, and state and local govern- 
ments layoffs and/or furloughs are the 
order of the day. Added to this com- 
plicated mess are the complex issues in the 
Middle East. 

The depth of recession has net yet been 
reached. So far it appears to be as deep as 
the recession in 1981-1982. Economists 
are telling us an upturn in the economy 
should be felt by mid-year. I believe that 
they are too optimistic. The effects of a 
slowing economy and cost of the military 
build-up will clearly stifle any signs of im- 
provement in the economy until January 
1992 at the earliest. 

What should you expect? 

Inflation and unemployment should 
rise. So, too, should the cost of living, 
especially energy costs. Prudent investors 
should be able to find some real bargains. 

On the tax front, government at all 
levels will find declining revenue and in- 
creased costs a big challenge. The tried 
and true answer is tax increases, revenue 
enhancements, or user fees. Call them 
what you like, but it amounts to a tax hike. 


Tax changes for 1990 

Many of these items are the result of the 
passing of the Tax Reform Act of 1986, 
signed into law by President Ronald 
Reagan. Adjustments are due to indexing 
(adjustments for inflation): 
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1. Dependency exemption allowan- 
ces: Exemption allowances for you, your 
spouse, and each dependent is now 
$2,050. This is an increase of $50 from last 
year. The amount allowable by your state 
of residence varies from state to state. 

2. Standard deduction allowance: If 
you are married and filing jointly the 
deduction is now $5,450, compared to the 
previous amount of $5,200; if you are 
single the deduction is now $3,250, com- 
pared to $3,100; if you are the head of the 
household with a dependent child your 
deduction is now $4,750, compared to 
$4,550; and if you are married but filing 
separately (the worst status) your deduc- 
tion is now $2,725, compared to $2,600. 
Who must file? 

The following is a list of those that are 
required to file an income tax return: 
(See Figure 1) 


Earned income credit 

If your earned income and your adjusted 
gross income are both less than $20,264 
and you have a child who lived with you 
for more than half the year, you may be en- 
titled to a refundable credit of up to $953. 
You can get this refund even if you are not 
otherwise required to file a tax return. 
Tax rates 

The three standard tax brackets remain 
at 15, 28, and 33 percent. The income 
levels for each have changed for the 1990 
tax returns. Here are the new levels: 
(See Figure 2) 


Social Security rates rise 
Most taxpayers will end up paying a 
higher Social Security (F.I.C.A.) than a 


Federal Income Tax for the first time this 
year. The new rates of 7.65 percent were 
deducted by employers from your pay- 
checks on wages up to $51,300. The old 
rate was 7.51 percent on wages up to 
$48,000. 


Since employers pay an equal amount, 
the total amount credited to your Social 
Security account will be 15.3 percent ora 
maximum of $7,849. Self-employed in- 
dividuals pay on net profit up to $51,300 
at the rate of 15.3 percent. However, this 
year for the first time, half of the self- 
employment tax can be used to reduce net 
earnings. 


Missing numbers could cost 

Social Security numbers are required 
for all dependents over the age of two. The 
IRS informs us that they intend to check to 
see if anyone else is claiming the same 
child. To apply for a Social Security 
number for a dependent contract the Social 
Security office near you. 

Also, if you intend to claim credit for 
child care, make sure that you have the 
Social Security number and address of the 
person providing the care. No number— 
no deduction. 


Also required is the Social Security 
number of any person to whom you pay 
alimony (if you intend to take a deduction 
for this amount). As an aside, if you 
receive alimony, it is taxable. Receipt of 
child support is not taxable. 

Failure to list the required numbers can 
result in a loss of a deduction and a fine of 
$50 for each missing number. 
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Status Gross income 


Single (under 65) $ 5,300 

(65 or older) 6,100 
Married filing jointly 

(both under 65) 9,550 

(one 65 or older) 10,200 

(both 65 or older) 10,850 
Married filing separately 

(all cases) 2,050 
Head of household 

(with dependents) 

Under 65 6,800 

65 or older 7,600 
Qualifying Widow(er) 

(with dependant child) 

Under 65 7,500 

65 or older 8,150 


Figure | 


“Simply put, 1991 does not look good from a tax 
point of view. Inflation and unemployment should 


rise. ”’ 


15 percent bracket 


Married (jointly) $0 — 32,450 
Single 0 — 19,450 
Head of household 0 — 26,050 
Married (separately) 0 — 16,255 


28 percent bracket 


Married (jointly) $32,450 — 78,400 
Single 19,450 — 47,050 
Head of household 26,050 — 67,200 
Married (separately) 16,255 — 39,200 


33 percent bracket 


Married (jointly) $78,400 — 162,770 
Single 47,050 — 97,620 
Head of household 67,200 — 134,930 
Married (separately) 39,200 — 123,570 


Note: Higher calculations apply if over maximum at 33 percent. 


Figure 2 








Deductible business miles 

The new mileage rate for 1990 is 26 
cents per mile. The rate for 1989 was 
25-1/2 cents per mile. And now, the 26 
cents per mile rate applies to all business 
mileage, not just the first 15,000 miles as 
in prior years. 

Extensions expiring 

The following items, scheduled to ex- 
pire at the end of 1989 or earlier, were ex- 
tended through Sept. 30, 1990: 

1. Exclusion for employer-provided 
educational assistance. 

2. Exclusion for employer-provided 
group legal services. 

3. Deduction for 25 percent of the health 
insurance costs of self-employed 
individuals. 

Change of address 

If you have changed your address since 
the last tax return was filed, you should 
notify the IRS. You can do this by com- 
pleting Form #8822. 


Those in Iraq or Kuwait 

The IRS will suspend tax examination 
and collection actions for U.S. citizens de- 
tained in Iraq and Kuwait. These people 
will receive this administrative relief 
under the IRS policy for taxpayers in 
hostage situations. To take advantage of 
this policy, a special toll-free phone 
number, 1-800-829-4351, has been set up 
by the IRS. And yes, a family member 
may call on behalf of the taxpayer in the 
Middle East. 

Early IRA withdrawals 

Many people take IRA withdrawals 
prior to the proper age of 59-1/2. If you do 
so you are subject to a 10 percent penalty 
by the IRS, plus the income tax and any 
penalty the financial institution may have. 
If a notice arrives 

One of the more frightening ex- 
periences in life is receiving an envelope 
from the IRS. For most, the mere sight of 
an unexpected envelope from the govern- 
ment can cause heart palpitations. 

In truth, many of these notices are not 
correct. Don’t panic! Simply forward a 
copy of the notice to your tax professional. 
These notices are very cryptic and without 
seeing it, it’s next to impossible for him 
analyze. Do not ignore these notices. Let 
me assure you that they will not go away 
on their own. [1] 
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Irving Blackman 


Employee plans: the best 


bang for your tax buck 


wning your own business forces you 

to think of and for yourself—and how 
to get the most out of every dollar spent. 
You must also think of your employees 
and how to get the best return on money 
spent for their benefit. 

A qualified retirement plan (pension or 
profit-sharing) can help you accomplish 
both of these goals. It offers super results 
for you, your top people, and your rank- 
and-file employees. 

Just what is a qualified retirement plan? 
Technically, it’s called a ‘‘qualified plan 
of deferred compensation.’’ Let’s take one 
word at a time. 

Retirement plans that are ‘‘qualified’’ 
simply mean that the plan meets all of a 
long list of specific rules set forth in the In- 
ternal Revenue Code, thus qualifying it for 
favorable tax treatment. The ‘‘plan’’ is a 
written document that spells out how your 
own animal is going to work. 

OK so far? Good. Now let’s take two 
words at once. ‘‘Deferred compensation’’ 
means wages or other salary that is set 
aside (i.e., ‘‘defer’’-taking) until a future 
year. But with the added kickers that a 
‘*qualified plan’’ allows, you can: 

* Take a tax deduction now for the 
amount contributed to the plan. 

* Accumulate investment earnings on 
the funds in the plan tax-free. 

* Get additional tax breaks when those 
funds are eventually distributed to you or 
any other employee/participant. 

Who can have a plan? The answer is 
almost any business or professional. 
Here’s the long and short of it: if you have 
any earnings from self-employment or are 
the owner of aclosely held corporation, a 


98 PLAY METER/February 1991 


‘‘qualified’’ retirement ‘‘plan’’ may be the 
best tax mousetrap to capture money for 
your future. 

But wait a minute. Are qualified plans 
best for every business? No. Sometimes a 
non-qualified plan standing alone is your 
best bet. Often a non-qualified plan, in 
tandem with a qualified plan, can save a 
bundle of taxes. The big advantage of a 
non-qualified plan is that you can give 
benefits to only one selected executive (or 
more if you like). Moreover, there are no 
limits to how much you can sock away for 
your selected executive(s). 

The tax advantage/disadvantage is a 
perfect match—the executive doesn’t pay 
any tax until he receives the benefit in 
cash, while the employer gets a matching 
deduction at the same time. 

Business owners who want to save every 
possible tax buck, while finding a way to 
reward employees, should learn the ins 
and outs of both qualified and non- 
qualified deferred compensation plans. 





business (Success Co.) is the realization of 
a life-long dream. It started small, strugg]- 
ed, grew, and began making money. Now, 
after 20-plus years, Success Co. is pro- 
fitable and growing. The future looks 
bright. 

But here’s the story that unfolded during 
an all-day tax-planning consultation. 
About 75 percent of Joe’s wealth is lock- 
ed up in Success Co., a tax-paying C cor- 
poration. He is 66 years old and married to 
Susan. They have two sons: one who lives 
in a distant state (he won’t ever be a part of 
the business) and one who does minor 
tasks for Success Co. The latter son has 
neither the skills nor the desire to take over 
the company. 

Joe’s goals are divided into time frames: 
during his life and after his death. His 
lifetime goals are to keep working until the 
day he dies, but slow down; keep the 
business growing; build his management 
team; minimize income taxes; and not sell 
the business. 


‘‘A qualified retirement plan offers super results 
for you, your top people, and your rank-and-file 


employees. ’’ 


Planning for both life and death 
Sometimes truth is stranger than fiction. 
This is hardly an old cliche; many of you 
will say ‘‘That’s me!’’ after reading this 
item. 
This is a true, bittersweet story of a real 
business owner (let’s call him Joe). His 


Joe’s after-life goals are also simple: 
never sell the business (the boys would 
own it 50-50 after Susan dies) and 
minimize estate taxes. Though Joe loves 
his family and has a great relationship with 
his boys, it is clear that his real passion is 
the business. 
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It became apparent that Joe’s present tax 
plan was beating him up income tax-wise. 
Also, upon his death, Success Co. would 
probably be sold to pay taxes and avoid 
putting the bulk of his wealth at economic 
risk. (Remember, Success Co. is now 
about 75 percent of his wealth and grow- 
ing in value every year.) 


pairs of shoes that fit you just right—one 
for lifetime planning and a second pair for 
death planning. 
A way to beat the tax collector 
Sooner or later, we all go to that big 
business in the sky (or that other place). 
You know how the old saying goes: ‘* You 
can’t beat death or taxes.’’ But there is a 


‘The premium cost of a second-to-die life in- 
surance policy is substantially less than a tradi- 


tional single-life policy. ”’ 


Here’s a list of some of the more impor- 
tant suggestions given to Joe for ac- 
complishing his objectives. You should 
have no trouble matching the suggestions 
with Joe’s goals. Some hints are given 
parenthetically, but most of the sugges- 
tions are designed to increase Joe’s per- 
sonal wealth and reduce the value of Suc- 
cess Co. for estate tax purposes. 

1. Success Co. will elect S corporation 
status. 

2. All major equipment will be purchas- 
ed by Joe, who will then lease it to Success 
Co. 

3. All insurance policies on Joe’s life 
that are owned by Success Co. will be pur- 
chased by Joe. 

4. Joe and Susan will buy in excess of $1 
million of last-to-die life insurance, utiliz- 
ing an irrevocable life insurance trust. 
(This will transfer much of the estate tax 
liability to the insurance carrier. ) 

5. Joe and Susan will make a gift of 
about $1 million worth of non-voting Suc- 
cess Co. stock to the boys. (This will get 
most of the value of Success Co. out of 
Joe’s estate. ) 

6. Joe will control Success Co. for as 
long as he lives by keeping the voting 
stock. 

7. Success Co. will be professionally 
appraised to make sure the IRS cannot 
prevail if it chooses to attack the stock gift 
to the boys. 

The above does not attempt to cover 
every aspect of Joe’s problems, the alter- 
natives considered, or the possible tax 
traps. If Joe’s shoes fit you, get profes- 
sional advice so you have two separate 


way to eliminate a big chunk of death 
taxes. 
First, let’s look at a few basics. The top 


estate tax bracket is 55 percent. Acommon. 


way to pay estate taxes is to buy life in- 
surance equal to the estimated amount of 
the estate tax liability. It’s a good idea, but 
then again, life insurance is included in 
your estate. 

Next, let’s examine a common, real-life 
situation. Sam computes that his estate will 
be short $1 million to pay his estate tax 
liability. He cleverly buys $1 million 
worth of life insurance to pay the tax. 

Was that smart? The $1 million in life 
insurance will produce another $550,000 
in estate tax liability. Should he buy 
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Electronic Rack/Time Play \ 
Pool Table \ 


Make more 
money when your 


pricing and play 
mode change automatically 
to meet your location’s demand! 








another $550,000 in life insurance? That 
game can only enrich your happy in- 
surance agent and the IRS. You can defer 
the tax on your estate by leaving it to your 
wife, but the IRS will get its pound of flesh 
when she follows you to heaven. 

Here’s a method we recommend to our 
clients to win the insurance/estate tax 
game. It’s atwo-step process. First, Sam 
should buy a million-dollar, second-to-die 
life insurance policy. It has several names 
but is always easy to recognize: one policy 
insures two lives (in this case, Sam and his 
wife), and the $1 million is paid only after 
the second death. 

That’s the way it should be in Sam’s 
case, because that is when the estate tax is 
due. This type of policy has one terrific ad- 
vantage: the premium cost is substantial- 
ly less than the cost of a traditional single- 
life policy. Check it out. 

Step two is tax heaven. Sam creates an 
irrevocable life insurance trust. The 
trustee buys the million-dollar, second-to- 
die policy. If properly done, the IRS will 
not get one cent of that $1 million in in- 
surance proceeds—not when Sam dies, not 
when his wife dies. 

If you have any potential estate tax 
liability of any significance, call acompe- 
tent professional adviser. Don’t wait; time 
raises the insurance premium cost and 
favors the IRS. 1 







(Shown with optional Bill Acceptor) 


1-800-526-0080 


UNITED BILLIARDS, INC. 
ae 51 PROGRESS ST. UNION, NJ 07083 
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his is being written a few days before 

the November 1990 elections. I’m 
tired of two negatives—the negative cam- 
paigning and the negative predictions 
about the economy. There has been a 
storm of articles on what your business 
should do to prepare for the coming reces- 
sion. If you’re smart, down-turn plans 
should always be part of your overall 
business strategy. 

But listen up. My money is on a 
boom—a super boom with inflation being 
a main feature, which means higher in- 
terest rates. My bet is that anything which 
looks like a recession won’t happen or, if 
it does, it won’t last long. 

If you knew an inflationary boom was 
coming, what should you do tax-wise? 
Here are a few points to consider: 


Recession vs. 


1. Go LIFO. This inventory method 
removes inflation from your ending inven- 
tory. Say your inventory is $300,000 at 
year’s end and that the inflation rate for the 


year was 10 percent. You could legally 


drop your inventory about $30,000 (10 
percent times $300,000). At a 30 percent 


tax rate, you would save $9,000 in taxes. 
Not bad! 

2. Order needed equipment to lock-in 
your price. 

3. Buy real estate instead of renting. 

4. Try to arrange financing at a fixed 
rate. 

(Note: All of the above strategies are 
designed to use inflation as a friend rather 
than a foe.) 

5. Consider S corporation status once 
again. Higher profits usually make an S 


Irving Blackman 


election the best choice. Pencil out the tax 
cost at various levels of income. 

6. Explore different ways of dividing 
your increased income with your low- 
bracket family members. Think in terms 
of owning fixed assets in a family partner- 
ship that leases the assets to your corpora- 
tion; give S corporation stock to low- 
bracket family members; create new cor- 
porations to be owned by adult children 
when new business opportunities come 
along; and take a look at how trusts might 
serve your family tax picture. 

I know, my neck is sticking out. I'll tell 
you what: cut out this article and put it in 
a file for six or nine months. Then send it 
to me with your “‘it did boom’’ or “‘it 
didn’t boom’’ comments. You’re invited 
to thank me or chop my head off. 


oom 


Break for auto expenses 

It’s not often that I ask my readers to do 
this, but let’s hear it—three cheers for the 
IRS! Rarely, very rarely, does the IRS 
give us taxpayers a break without a lot of 
shouting and complaining on our part. But 
in Revenue Ruling 90-23, it did just that 
for those who drive a car for business 
purposes. 

The ruling centers on the deductibility of 
daily transportation expenses in go- 
ing toa temporary job site. Let’s start out 
at your house. You leave, get into the car, 
and drive to your regular place of 
business—your office, plant, store, etc. 
Sorry, this ruling doesn’t help you. The 
cost of the trip is not deductible. 

Now let’s see what the word ‘‘tem- 
porary’’ means. This time, on the way to 
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your regular place of business, you stop to 
see a client, customer, or supplier. You do 
your business and then go to your regular 
office. That temporary stop makes the en- 
tire trip deductible. 

Here’s another common variation. You 
go from your home to a customer or client, 
work the entire day at that ‘‘temporary”’ 
location, and return home at the end of the 
day. Again, it’s entirely deductible. 

Two situations remain fully deductible 
and are not affected by the ruling. 
Transportation costs between any two 
business locations (if you have two regular 
offices, plants, etc.) remain deductible. 
Also, out-of-town trips to a temporary job 
site (you return home the same day) or to 
an overnight out-of-town trip to a regular 
place of business (you have offices in more 
than one city) are still 100 percent 
deductible. 


report). When in doubt, over-inform. 

4. File on time (an extension is OK). 
Either file the return on time or get a timely 
extension. Also, file the extended return 
when due, even if you don’t owe any ad- 
ditional tax. Pay the tax due; if you’re 
short, it’s better to borrow and pay the tax 
than owe the IRS. 

If you’re nervous, register your return 
at the post office, return receipt requested. 
You must prove the return was filed on 
time if timeliness becomes an issue. Your 
best bet, if you have the time, is to file your 
return at a local IRS office. Have your 
copy date stamped by the clerk. 

5. Elect S corporation status. A business 
that reports on Schedule C of Form 1040 
is more likely to get audited than the same 
business reporting as a corporation. Yet an 
S corporation usually reports the same in- 
come or loss as on Schedule C. 


‘“‘A new IRS ruling centers on the deductibility of 
daily transportation expenses in going to a tem- 


porary job site.”’ 


How to avoid a tax audit 

Every year, without fail, tax return time 
comes. Sometimes the tax man comes, in 
the form of an audit. And worst of all, 
often he finds you owe more taxes. The 
following is a primer to help you avoid this 
situation. 

1. Don’t make mistakes. Recalculate 
every figure on your tax return; math er- 
rors draw attention. Trace every schedule 
total and compare it to the figure used. Re- 
read the description on every line; putting 
the right figures on the wrong line is a 
no-no. 

2. Follow instructions to the letter and 
answer all of the questions asked on the 
return. Attach all schedules requested. 
Sign and date the return. 

3. Explain unusual items; this is a must. 
Once your return is pulled by anIRS com- 
puter, an IRS employee will look it over. 
A schedule, with appropriate explana- 
tions, will usually avoid an audit. For ex- 
ample, explain the differences reported on 
1099s and W-2s, a large deduction (like a 
casualty loss), or a substantial charitable 
contribution (attach your full appraisal 


Avoiding disaster on business 
transfers 

This is a sad, but true, story. I had just 
finished giving a half-day seminar on 
‘‘New Strategies for Transferring Your 
Family Business.’’ The audience was 
made up of closely held business owners 
and spouses; they were attending a na- 
tional trade association meeting in Seattle. 
A personal consultation with one of the 
members (let’s call him Joe) after the 
seminar uncovered this tax horror story. 

Joe is 66 years old; his wife Nancy is 59. 
Joe has four basic objectives: 

1. To transfer the business, Little Co., 
to his son John, who has run it for many 
years. 

2. To treat the other two non-business 
children fairly. 

3. To provide for Nancy if he dies first. 

4. To pay as little tax as possible. 

Here is Joe’s asset-fact pattern in a nut- 
shell. He’s worth about $600,000 
alive—$350,000 is the approximate value 
of Little Co., with the rest in other assets. 
All are owned jointly with Nancy. Now 
watch this: Joe is worth $1.1 million dead. 


Little Co., a tax-paying corporation, owns 
and is the beneficiary of a $500,000 in- 
surance policy on Joe’s life. 

Stop! Don’t read any further for a few 
minutes. Jot down your own objectives 
and asset-fact pattern; chances are you and 
Joe have many common threads. Now 
continue reading about Joe. 

He showed up at the consultation with a 
stack of documents worthy of a $10 
million estate: two wills (one for him and 
one for Nancy), two living trusts, and a 
buy-sell agreement so the corporation 
could buy the stock from Nancy with the 
insurance proceeds when Joe died. All of 
these boiler-plate documents can be 
described in one word—worthless. 

The wills were useless because of the 
joint tenancy. If Nancy died first, the two 
non-business kids shared $250,000, while 
John got the rest of the estate—not ‘‘fair,’’ 
as Joe desired. Yes, John would own the 
business, but at a great tax cost. Little Co. 
would get socked with an alternate 
minimum tax of about $25,000. 

And what about the estate tax? If Joe dies 
first, Nancy’s estate could get hit with 
about a $60,000 liability. But if Nancy dies 
first, the estate tax liability for Joe could 
skyrocket to about $200,000. The reasons 
for this tax mess are complex. But suffice 
it to say that, if done right, it’s easy to 
avoid paying one cent of alternative 
minimum tax or estate. That’s right, zero! 

What should Joe do? Basically, he must 
get the insurance out of the corporation 
and move half of the joint property into his 
name and half into Nancy’s name. 

What was Joe’s mistake? He took some 
advice from his accountant, some from his 
lawyer, and some from his insurance man. 
No one person coordinated the entire plan. 
The result: a potential tax and family 
disaster. Joe’s situation was easy to fix; we 
worked out the necessary changes. 

The point I’m making is this: if you 
don’t have a transfer plan, get one in 
place—now! If you already have one in 
place, get one competent professional to 
review all the pieces to make sure they fit. 
The tax savings is usually between 10 and 
50 percent of your estate. 1 
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Bozo Basketball 


Frank Seninsky 





is for real 


* imply the best’’ is the way Diane 


and Mike Seibert, Design Plus 
Industries’ dynamic sales duo, described 
their new Bozo Basketball to me at the 
Northeastern Regional Trade Show in 
May 1990. 

Their presentation of the game was 
great, but I became skeptical when I heard 
that the cost would be a couple of hundred 
dollars more because of the ‘*Bozo the 
Clown’? license. Initially, I wondered how 
a picture of a clown could help a game earn 
more money. 

There are several basketball models on 
the market, but somehow I had missed 
Bozo. \ thought it would be interesting to 
get the mini-basketball manufacturers 
together and conduct a side-by-side test of 
all the different units in one arcade. 

The first one to agree was Design Plus. 
They were willing to take their chances 
against the competition and have the 
results published. Two other manufac- 
turers declined, with one saying that a 
side-by-side test wouldn’t be valid. So 
there was no test—at least by me. 

A single-player Bozo arrived at our ar- 
cade a week later. I instructed our arcade 
manager to set up the game and note any 
difficulties. I called him back a few hours 
later and was told there were absolutely no 
problems with the assembly (he had never 
put a basketball game together before). 
‘*It’s collecting quarters right now, and the 
players really like it,’’ he said. 

Players’ comments and revenue earn- 
ings were collected for the next few weeks. 
Bozo earned right up there with Skee-Ball 
and most of the other redemption and 
video games. It was set on 50-cent play, 
with a minimum of one ticket and a max- 
imum of six. Each ticket was worth three 
points (a point is worth about a penny). We 
encouraged the teens and adults to play, 
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even though most could earn the six-ticket 
maximum, which equates to a pay-out of 
36 percent. Our average pay-out is about 
17 percent. 

I called around to see how other 
operators were doing with their mini- 
basketballs. Aladdin’s Ron Malinowski is 
very happy with the Bozo earnings and has 
had no operational problems. Another 
large mall arcade operator told me that his 
Bozos are doing over $400 a week. The 
second-best mini-basketball ranges be- 
tween $250 and $275. 


What accounts for the game’s success? — 


First off, let me say that I wasn’t aware that 
the ‘‘Bozo the Clown’’ show is such a 
well-known TV program worldwide. I 
remember watching it as a child but didn’t 
think my kids even knew who he was. It’s 
a tremendous advantage to have an attrac- 
tion that the kids, parents, and grand- 
parents all relate to. The clown, circus 
music, flashing lights, and circus colors 
add an extra dimension that translates in- 
to extra game play. 


Also, the game has positive design 
features. Bozo was designed specifically 
for children; it’s not simply a scaled-down 
adult basketball version. The fact that 
older children and even adults play is just 
an added plus. The padded front across the 
all-steel construction keeps the players 
playing longer and spending more money. 

The kids lean as far forward as they can, 
a fact taken into account by the game’s 
designers. The two adjustable front bars 
allow players to easily see the basket, mak- 
ing Bozo less intimidating to smaller 
children. The game’s 90-inch length adds 
a bit more skill for the older kids, which 
leads to repeat play. Even with the clown, 
this game does not look like a little 
children’s toy. 

I haven’t had a chance to work with the 
double-hoop version yet, but all my 
reports show this game to be twice as good 
as a single-hoop model. The double is on- 
ly 13 inches wider than the single, and it 
adds the direct competition factor. 
Naturally, the double can also be played as 
a single. 

Operators are often wary of licensed 
products, since history shows that the 
game is what sells itself. But as I’ve ex- 
plained, Bozo is different. The clown’s 
universal appeal is a bonus that won’t fade. 
The small additional licensing cost 1s well 
worth it. 

Hats off to the Seiberts for having the 
imagination and persistence to obtain the 
licensing, build a quality product, and suc- 
cessfully market their game to a hard-to- 
penetrate distributor network. We will be 
looking for more licensed redemption 
games from Design Plus (such as Bozo 
Blastoff), which has perhaps opened the 
door to a new coin-op marketing approach 
for others. 

As always...keep cranking! (J 
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Copyright 1990 by Billboard Publications, Inc. Compiled by the Billboard Research Department and reprinted with permission. 


Hot SINGLES 


TITLE ARTIST 
Label & Number/Distributing Label 


1. Justify My Love 

Sire 4-19485/Warner Bros. Madonna* 
2. Because I Love You 

LMR 2724/RCA Stevie B* 


3. From A Distance 
Atlantic 4-87820 


4. High Enough 
Warner Bros. 4-19595 


5. Tom’s Diner 


Bette Midler* 


Damn Yankees* 


A&M 1529 DNA/Suzanne Vega 
6. Impulsive 

SBK 07337 Wilson Phillips 
7. Love Will Never Do Without You 

A&M 1538 Janet Jackson* 
8. Sensitivity 

MCA 53932 Ralph Tresvant* 
9. The First Time 

Columbia 38-73502 Surface* 
10. I’m Your Baby Tonight 

Arista 2108 Whitney Houston* 
11. Gonna Make You Sweat 

Columbia 38-73604 C&C Music Factory 
12. Freedom 

Columbia 38-73559 George Michael* 
13. Miles Away 

Atlantic 4-87824 Winger 
14. Play That Funky Music 

SBK 07339 Vanilla Ice 
15. The Way You Do The Things You Do 

Virgin 4-98978 UB40 
16. After The Rain 

DGC 4-19667 Nelson* 
17. Something To Believe In 

Enigma 44617/Capitol Poison 
18. Miracle 

Mercury 878 392-4 Jon Bon Jovi* 
19. Love Takes Time 

Columbia 38-73455 Mariah Carey* 
20. I’m Not In Love 

Epic 34-73636 Will To Power* 


* available on vinyl 


Compact Discs 


TITLE ARTIST 
Label & Number/Distributing Label 


1. To The Extreme 
SBK 95325 


2. Please Hammer, Don’t Hurt ‘Em 


Vanilla Ice 


Capitol C2-92857 M.C. Hammer 
3. The Immaculate Collection 

Sire 26440/Warner Bros. Madonna 
4. I’m Your Baby Tonight 

Arista 8616 Whitney Houston 
5. Mariah Carey 

Columbia 45202 Mariah Carey 
6. Some People’s Lives 

Atlantic 82129 Bette Midler 
7. Rhythm Of The Saints 

Warner Bros. 26098 Paul Simon 
8. Wilson Phillips 

SBK 93745 Wilson Phillips 
9. The Razor’s Edge 

ATCO 91413 AC/DC 
10. The Simpsons Sing The Blues 

Geffen 24308 The Simpsons 
11. Listen Without Prejudice 

Columbia 46896 George Michael 
12. Serious Hits...Live! 

Atlantic 82157 Phil Collins 
13. Flesh And Blood 

Enigma 91813/Capitol Poison 
14. Recycler 

Warner Bros. 26265 ZZ Top 
15. Vol. 3 


Wilbury 26324/Warner Bros. —_ Traveling Wilburys 
16. Rhythm Nation 1814 


A&M 3920 Janet Jackson 
17. No Fences 

Capitol 93866 Garth Brooks 
18. Put Yourself In My Shoes 

RCA 2372 Clint Black 
19. No More Games 

Columbia 46959 New Kids On The Block 
20. Poison 

MCA 6387 Bell Biv Devoe 
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Building the 
Squealer 











Randy Fromm 





Circuit alerts you to tampering 


6 volt 
battery 


ne of the most common methods of 

cheating a crane out of its merchan- 
dise is by “‘crane-tipping.’’ It is often 
possible to lean the machine on its side, 
causing an avalanche of plush. 

It is sometimes difficult to tell if the 
crane has been tipped; the only evidence 
may be an unusually high percentage of 
payouts. If the crane is being tipped and 
you do not know about it, it may cause you 
to try and “‘tighten-up’’ your crane in 
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mercury switch 


buzzer 


Coptional) 


order to bring down the percentage. This 
will really discourage your players, who 
will now find it very difficult to win 
anything at all! 
The Squealer 

The ‘‘Squealer’’ circuit will let you 
know if the crane has been tipped. There 
is also an optional alarm that will sound 
when tampering occurs. With only three 
or four components, the Squealer is sim- 
ple to build. 


125456 


coin meter 





The six volt battery is connected in 
series with a coin counter and mercury 
switch. Be sure to mount the mercury 
switch so that it will close when the crane 
is tipped forward. When the crane is tip- 
ped, the mercury switch closes. This com- 
pletes the circuit to the coin meter, which 
then increments. By keeping track of the 
meter reading, you will be able to tell if the 
crane has been tipped. [! 


TECENICAL DIFFICULTIES? 


TAKE A LOOK AT WHO'S 
USED RANDY FROMM’S 
——— ARCADE SCHOOL 
Rosenthal Enterprises, vena » ween TRAINING, AND WHAT THEY 


24 
OENIX, ARIZONA g5023-57 


| remo ned HAVE TO SAY. 
@ ATARI OPERATIONS 


@ CHUCK E. CHEESE/ 
SHOWBIZ PIZZA 


@ KNOTT’S BERRY FARM 


@ TIME-OUT FAMILY FUN 
CENTERS 


@ DAVE & BUSTER'S 

@ PUTT-PUTT GOLF & GAMES 
@ SCANDIA MINIATURE GOLF 
@® MICROWORLDS 








SURE IT’S TECHNICAL... BUT ITS NOT DIFFICULT! 


— +e Se ee COO oe OC OE OO 


1991 CLASS SCHEDULE 


FOR YOUR FREE 
INFORMATION PACKAGE,CALL: 












San Diego, CA February 4 - 9 
Seaside Heights, NJ April 22 - 27 


RAINY Charleston, SC June 24 - 29 


ARCADE 


Randy Fromm ’'s Arcade Schools 7960 Culowee St. La Mesa, CA 92041 


Columbus, OH August 12 - 17 
Las Vegas, NV Sept 16 - 21 
Chicago, IL Oct. 14 - 19 
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Laser Ghost 


In Laser Ghost, a new 
three-player gun game from 
Sega, players must destroy an 
alien form that has invaded 
the city and rescue a kidnap- 
ped young girl. Current 
assault weapons have no ef- 
fect on the creature, which 
wreaks havoc among the 
citizenry while assuming 
ghost-like forms. The only 
salvation is a three-man team 
known as ‘‘Laser Ghost.’’ 

Players battle the alien 
while at the controls of a 
devastating ‘“‘laser’’ gun. 
While peering through gun 
sites, each player can view 
and control a laser beam that 
is sO powerful it destroys 
everything in its path. This is 


the only known weapon that 
can stop the attacks of this 
demented creature. 

The many stages of Laser 
Ghost take players through 
haunted houses, cemeteries, 
sewer systems, and cargo 
docks. Besides the alien 
ghosts, players must destroy 
objects such as knives, suit- 
cases, food, plates, and 
shoes. Buy-in and continua- 
tion features extend the 
game’s quick pace. 

For more information, or 
distributor referral, contact 
Sega Enterprises Inc. (USA), 
2149 Paragon Drive, San 
Jose, CA 95161-0550; (408) 
435-0201; FAX (408) 
435-0294. 








Bozo Blast-Off 


Design Plus Industries has 
added a new piece to its line 
of ‘‘Bozo the Clown’’- 
themed games: Bozo Blast- 
Off ball toss. It’s simple to 
play: hit the blinking lights to 
score points and win tickets. 

The game features a four- 
color, silkscreened 
backboard with Bozo 
‘‘blasting off’’ into space 
aboard a rocketship; bright 
blue laminate ramps and coin 
box; a red fabric netting that 
encloses both sides of the 
game; crown-top netting; red 
flashing lights on the 
backboard; bright orange 


‘*bounce resistant’’ balls; and 
catchy circus music. 

Bozo’s voice is activated at 
the beginning and end of play 
and each time scoring buttons 
are hit. There’s a ‘‘winner- 
every-time’’ feature and easy 
settings for coins, game time, 
and tickets. The dimensions 
are 32 inches wide, 72 inches 
long, and 80 inches high. 

For more information, or 
distributor referral, contact 
Design Plus Industries, 737 
E. Marietta Ave., Peoria 
Heights, IL 61614; (800) 
541-1288; FAX (309) 
682-9394. 
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Atari Games brings 
horseshoes to the world of 
video with Shuuz, an easy-to- 
play game that’s available as 
a JAMMA-compatible kit. 
It’s designed for the street 
operator. 

In this one- to four-player 
game, players use a track ball 
to control the arc and distance 
of their toss. It can be played 
five ways: one player vs. the 
computer; high-score 


challenge; two players head- 
to-head, three players head- 
to-head, or two two-player 
teams head-to-head. 

Ideal for street locations, 
Shuuz features a competitive 
‘*Beer Round’’ for adult 
establishments. It can also be 
disabled for younger, non- 
drinking locations. 

The game is available as a 
universal kit, complete with 
JAMMA harness, PCB, track 


ball, buttons, Atari’s 
statistics package, and the ap- 
propriate artwork and side 
decals. Play times are ad- 
justable by changing the 
number of rounds per credit. 

For more information, or 
distributor referral, contact 
Atari Games Corp., 675 
Sycamore Drive, Milpitas, 
CA 95035; (408) 434-3799; 
FAX (408) 434-3776. 
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Lotto Picks 


GaMCO International has a 
new game for those with a 
case of lottery fever. It’s call- 
ed Lotto Picks, a small, inex- 
pensive lotto pick machine. 

Different models are 
available for every state with 
a lottery: Pick 3, 4, 5, or 6. 
Upon insertion of a quarter, 
three chambers bounce the 
lottery balls around, 
simulating state lottery 
machines. The side pockets 
house lottery slips, allowing 
locations to make money in 
an area that they used to only 
house tickets. 

Route operators can use 
Lotto Picks to create their 
own lotteries, or use it in pro- 
motions. For example, daily 
Pick 3 numbers can be put on 


a blackboard, with customers 
trying to match the numbers 
for prizes. For promotions, 
operators can offer a free 
beer or video rental if certain 
numbers come up. Another 
idea is to place a red ball in 
the Pick 6 chamber; if it lands 
in the display area, the 
customer receives a prize. 

Lotto Picks is 16 inches 
wide, 14 inches deep, and 48 
inches high. It is virtually 
maintenance-free. 

For more information, or 
distributor referral, contact 
GaMCO International Inc. , 
2153 10th St., Sarasota, FL 
34237; (800) 642-7263 or 
(813) 366-1133; FAX (813) 
366-1134. 





FunHouse 


Williams introduces new 
technology and a talkative 
dummy named Rudy to the 
world of pinball with 
FunHouse. 

Rudy, the central attraction 
on the playfield, reacts to 
each player’s shots. He talks, 
taunts, heckles, and keeps a 
constant watch on the action, 
following the movement of 
the ball with his eyes. With 
Rudy, it’s non-stop 
commentary. 

The ‘*FunHouse’’ is an 
amusement park filled with a 
host of attractions: Mystery 
Mirrors, Wind Tunnels, 
Crazy Steps, Super Dogs, 
Trap Doors, Gangways, Hid- 





den Hallways, FunHouse 
Frenzy, Super Frenzy, and 
Rudy’s Hideout. 

FunHouse also features an 
industry first: a right-side 
plunger skill shot for increas- 
ed scoring via Rudy’s 
Hideout, and a left-side 
plunger that shoots the ball 
onto the Crazy Steps for a 
possible extra ball, 500,000 
points, or Frenzied scoring 
opportunities. 

For more information, or 
distributor referral, contact 
Williams Electronics Games 
Inc., 3401 N. California 
Ave., Chicago, IL 60618; 
(312) 267-2240; FAX (312) 
267-8435. 





Pig Racing 





Coin Concepts’ latest entry 
in the redemption game 
market is Pig Racing, a one- 
to four-player piece from 
England. A single player can 
compete against the game 
pig, while multiple players 
can race both the pig and each 
other. 

Each player advances his 
or her humorous-looking pig 
by using a pinball plunger to 


release a ball into lanes, 
which are located on the col- 
orful playfield. How suc- 
cessful the player is at putting 
the balls into the lanes deter- 
mines how fast his or her pig 
advances. The first-place 
finisher wins a ticket. 

Pig Racing is fully metered 
and comes with a display 
showcase and complete sound 
package. In addition, the 


game has adjustable race 
speeds and ticket awards, 
along with an optional bench 
seat. 

For more information, or 
distributor referral, contact 
Coin Concepts Inc., 16 
Edgeboro Road, Unit 5, East 
Brunswick, NJ 08816; (908) 
390-9009 or (800) 
462-COIN; FAX (908) 
390-3373. 
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Mirage 


Rock-Ola has unveiled its 
latest all-CD jukebox, the 
Mirage, a unit that holds up 
to 100 discs. It has a black, 
leather-grained vinyl cabinet 
with platinum-look trim, 3-D 
animated lighting, and 
futuristic graphics. 

The jukebox is capable of 
pumping out 280 watts of 
power. Full jacket covers and 
selections for 12 CDs are 
prominently displayed at any 
given time. An LED display 
identifies selections provided 
for the ‘‘top hits’’ option, as 
well as the selection in play. 

An external and internal 
background music control 
system is built-in, with a 
volume control separate from 
regular play. Unused CD 
pages provide advertising 
space for special events or 
promotions. When the 
machine is not in use, an 
automatic recall displays the 
page. And an automatic map- 
ping feature makes it easy to 


add new CDs. With the flip 
of a switch, the unit 
calculates and programs the 
number of selections for each 
new CD. 

Options include a 
microphone paging kit, a 
speaker kit, and wireless 
remote control. 

For more information, or 
distributor referral, contact 
Rock-Ola Manufacturing 
Corp., 313 S. Rohlwing 
Road (Hwy. 53), Addison, IL 
60101; (708) 629-9200 or 
(800) 621-4618; FAX (708) 
628-0019. 





Shoot Out 


Shoot Out is Meltec’s latest 
midway-style redemption 
gun game, featuring a rapid- 
fire gun mechanism and non- 
stop pop-up targets. 

The player races against 
the clock to gun down as 
many Western outlaws as he 
can. Bad guys appear on 
rooftops, windows, and 
saloon doorways in the 
backboard art. The score is 
displayed on big LED 
readouts, and tickets are 
dispensed according to the 
score. The daily high score is 





also shown. 

Operators can adjust the 
time of play, coinage, ticket 
award levels, and bad guy ac- 
tion patterns (continuous or 
random appearances). The 
dimensions are 12 feet long, 
2.5 feet high, and 7.5 feet 
high. 

For more information, or 
distributor referral, contact 
Meltec Inc., 1550 B Las 
Plumas Ave., San Jose, CA 
95133; (800) 356-4777 or 
(408) 923-1302; FAX (408) 
923-0835. 





Shuffleboard table 


Dynamo has added a new 
shuffleboard to its product 
line of coin-op table games, a 
model that boasts a unique 
scoreboard design. 

Spectators can see the 
game’s score from any angle 
in the location. The 
scoreboard has programmed 
pause and audible feedback 
on each score. Scoring is pro- 
grammable for 15, 21, or 51 
points. 

Totally electronic opera- 
tion eliminates the need for 
mechanical parts, reducing 
down-time. Automatic shut- 
off allows players to purchase 
additional time for finishing 


108 PLAY METER/February 1991 





qa" 





~~? 
ot 


a 





the game, and a special metal 
detecting feature prevents 
free play. 

Other features include a 
3/16’’ poured, resin finish 
that’s applied to the 4/4 
maple playing surface; a rich 
cabinet made of the finest 
oak; heavy-duty leg levelers; 
and climatic adjusters. Light 
kits and a dollar bill acceptor 
or coin mechanism are 
optional. 

For more information, or 
distributor referral, contact 
Dynamo Corp., 2525 
Handley-Ederville Road, 
Richland Hills, TX 
76118-7910. 
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High Impact Football 


The gridiron makes its way 
to the video screen with 
Williams’ High Impact Foot- 
ball, a game featuring the 
company’s exclusive digitiz- 
ed graphics technology 
(termed ‘‘Live Action’’ 
football). 

High Impact Football, a 
one- to four-player piece, 
gives players 15 teams and 40 
plays to choose from. Using a 
*‘move’’ joystick and an “‘ac- 
tion’’ button, they can pull 
out all the stops: bombs, dou- 
ble reverses, half-back op- 
tions, nickel defenses, zone 
coverages, stunts, red-dog 
blitzes, and more. A con- 
tinuous buy-in feature is 
included. 

In addition to the players 
on the field, the game 
features cheerleaders, 
coaches, a deranged play-by- 
play commentator— Manic 
Max—and fans such as Joe 
Six-Pack. 


For more information, or 
distributor referral, contact 
Williams Electronics Games, 
3401 N. California Ave., 
Chicago, IL 60618; (312) 
267-2240; FAX (312) 
267-8435. 








Race Drivin’ 


Atari Games’ has released 
a smaller version of its suc- 
cessful driving simulation 
game, Race Drivin’. It’s now 
available in a compact 
upright configuration; the 
game was originally released 
as a deluxe sitdown model. 

The force in the steering 
assembly is provided by a 
motor driven by the game 
software. The wheel reacts 
with the real-time video 
display simulation of road 
conditions and the player’s 
response to the video and 
mechanical feedback. A 
faster microprocessor and 


more efficient software code 
provides an imperceptible 
lag-time between control in- 
put and screen graphic 
response. 

Race Drivin’ features two 
new tracks to thrill players, 
bringing the total to four. 
New tests of skill include a 
corkscrew loop, a jump loop,,. 
and a section of dangerous 
winding mountain road. 
Players can select from four 
different sports cars to suit 
the race track chosen. 

Also new is the ‘‘Buddy 
Race,’’ a two-player sequen- 
tial contest. The computer 
records the performance of 
Player One, and Player Two 
races head-to-head against 
the first player, a drone car, 
and the clock. This two- 
player sequential racing com- 
petition is an industry first. 

For more information, or 
distributor referral, contact 
Atari Games Corp., 675 
Sycamore Drive, Milpitas, 
CA 95035; (408) 434-3750; 
FAX (408) 434-3776. 





Pirate’s Cavern Mini Golf 


Leisuretime Consultants 
offers Pirate ’s Cavern Mini 
Golf, a skillful mini golf 
course for operators in- 
terested in this entertainment 
outlet. 

The six major elevated 
holes—Castle, Fort, Pirate 
Ship, Lighthouse, Cannon, 
and Skull—challenges the 
player by offering one of 
three areas to hit the ball. If 
the player hits into the middle 
chamber, he is rewarded with 
a hole-in-one or a lie close to 
the hole. But if he hits the ball 
into the left or right chamber, 
it drops onto the left or right 
side of the green—behind an 
obstacle. 





The playing holes are 
geometrically computer- 
designed to ensure realistic 
playing conditions and to 
allow the ball to roll where it 
is aimed. The company 
developed its own concrete 
block, which is used as ball- 
retainer walls. It features a 
smooth finish on the inside 
surface and a textured finish 
on the top and outside edges. 

For more information, or 
distributor referral, contact 
Leisuretime Consultants Inc., 
P.O. Box 17085, Plantation, 
FL 33318; (305) 973-9342; 
FAX (305) 752-1576. 
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Thumb-B-Ball 


What do you get when you 
combine basketball with 
elements from darts? The 
answer is Thumb-B-Ball, a 
new product from Nevis Inc. 

Twelve mini-basketballs 
come with this one- or two- 
player game. The player 
holds a ball between his 
thumb and forefinger and 
shoots it like a dart. A sensor 
registers two points for each 
basket made as the crowd 
cheers its support. 

The point status goes to 
three points during the last 15 
seconds of play. With each 
successful basket the ‘‘fans in 
the stands’’ on the side panels 
flash and camera lights come 
on. The crowd also counts 
down the final five seconds of 
play, just like in a real basket- 
ball game. 

The game’s dimensions are 
24 inches wide, 48 inches 


long, and 70 inches high. 
There’s a red trim, a blue 
floor, and a white base. 

For more information, or 
distributor referral, contact 
Nevis Inc., 1130 E. Sleepy 
Hollow, Suite A, Olathe, KS 
66062-2228; (913) 764-5554; 
FAX (913) 764-0540. 
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Strato Fighter 


Tecmo takes players on a 
soaring flight with Strato 
Fighter, a new one- or two- 
player, horizontal kit. This 
interactive game is 
JAMMA-compatible. 

Strato Fighter is set in the 
year 2135, a time when the 
planet has come under siege 
from a devious, powerful 
enemy. The player has a dif- 
ficult mission to complete: he 
must maneuver his high-tech 
‘*Aero Tactic Fighter’’ 
across the galaxy and into the 
heart of enemy territory, 
where the foe waits, poised 
for battle. 


The action includes vertical 
shooting, homing missiles, 
guard weapons, and tight, in- 
stant turns. There are six 
standard and six pro levels of 
play, along with continuation 
and speed-up features. 

For more information, or 
distributor referral, contact 
Tecmo Inc., Victoria 
Business Park, 18005 S. 
Adria Maru Lane, Carson, 
CA 90746; (213) 329-5880 or 
(800) 338-0336; FAX (213) 
329-6134. 





R360 


Sega brings together the 
challenge of a video game 
and the thrill of an amuse- 
ment park ride with R360, the 
company’s latest simulator 
piece. 

Those who enter this unit 
experience the same sensa- 
tions as being inside the 
cockpit of a jet fighter: the 
force of a take-off; the feeling 
of a sharply banked turn; the 
view of Earth while upside 
down; and the exhilaration of 
air combat. R360 duplicates 
all aerial movements by 
revolving 360 degrees in any 
direction. 

In developing the game, 
Sega instituted numerous 
safety features, including a 
fully controllable attendant 
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station; a four-point safety 
harness designed to adjust to 
a variety of player sizes; in- 
side and outside **emergency 
stop’’ buttons; doorway sen- 
sors; a perimeter safety mat; 
and a surrounding plexiglass 
fence that’s three-feet high. 

For more information, or 
distributor referral, contact 
Sega Enterprises Inc. (USA), 
2149 Paragon Drive, San 
Jose, CA 95161; (408) 
435-0201; FAX (408) 
435-0294. 

For more information, or 
distributor referral, contact 
Leisuretime Consultants Inc. 
P.O. Box 17085, Plantation, 
FL 33318; (305) 973-9342; 
FAX (305) 752-1576. 


nar NEW 





Adapter platform 


Perfect 360 has released a 
new product, the Australian 
Perfect 360 adapter platform. 
Operators can easily retrofit 
the Perfect 360 switching 
module to the Australian 
joystick, as well as Wico’s 
heavy-duty joystick and Happ 
Control’s Super Joystick. 

The solid-state switching 
module eliminates outdated 
mechanical switching on 


joysticks. Designed to 
operate without fail for 10 
years, it’s priced under $20. 

For more information, con- 
tact Perfect 360, 3840 
Hillside Lane, Salt Lake 
City, UT 84109; (801) 
534-8950; FAX (801) 
487-7784; or contact Amuse- 
ment Emporium Inc., (800) 
525-7059. 





Validator, stacker 


Coin Bill Validator Inc. has 
two new products on the 
market: a versatile currency 
validator/acceptor and a 
lockable, 500-bill stacker that 
detaches. 

The compact, self- 
contained validator, known 
as Model 100, has a $4,096 
credit register and can be set 
to accept $1, $2, $5, $10, 
$20, $50, and $100 bills—in 
any combination. The uncon- 
ditionally guaranteed 
machine also offers tighter 
security, since the electronics 
are all on top and out of the 
reach of sprayed fluid or 


dampness. In addition, 
Model 100 won’t give credit 
if a bill is inserted and then 
pulled out, and it will not 
accept counterfeits. 

The validator’s companion- 
model stacker offers a unique 
advantage. Available as an 
option, the unit can be 
attached in more than one 
position, which allows it to 
accommodate space 
limitations. 

For more information, con- 
tact Coin Bill Validator Inc., 
30 Di Tomas Court, 
Copiague, NY 11726; (516) 
842-3810. 











Mars Electronics Interna- 
tional has introduced an elec- 
tronic bill acceptor that’s 
made specifically for the 
coin-op amusement market. 
The VFM2 Amusement bill 
acceptor gives operators a 
host of features within one 
unit. 

It can be set to accept $1 
bills or both $1 and $5 bills, 
providing payment flexibility 
and maximum revenue. The 
bill acceptor contains a pulse 
interface and a serial inter- 


face for compatibility with 
both existing and new amuse- 
ment machines. 

The pulse interface is an 
industry standard used in a 
wide range of machines, 
while the serial interface is 
being used in some new 
applications. In addition, the 
VEFM2 can be programmed to 
provide one, two, three, 
four, five, eight, 10, or 20 
pulses per dollar, with credit- 
pulse accumulation 
capability. 


The unit’s compact size 
means it can be easily install- 
ed in a variety of games and 
amusement machines. Simple 
installation procedures make 
it easy to move the bill 
acceptor from one machine to 
another. 

For more information, con- 
tact Mars Electronics, 1301 
Wilson Drive, West Chester, 
PA 19380; (215) 430-2500; 
FAX (215) 430-2694. 
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Sports news 


SportsTicker, an instant 
sports news and information 
service, has introduced 
Tickervision, a constantly 
moving sports information 
‘‘crawl’’ line. It’s superim- 
posed over any existing video 
at the bottom of an ordinary 
TV set or monitor. 

Designed for the hospitali- 
ty, retail, and sports facility 
markets, Tickervision 
delivers SportsTicker’s up- 
to-the-minute scores, break- 
ing sports news, daily 
schedules and game 
previews, standings, 
Statistics, and trivia quizzes. 
In addition to its 24-hour in- 
formation ‘‘crawl,’’ Ticker- 


vision permits programming 
of in-house messages, 
promotions, and local adver- 
tising with the use of an 
on-site keyboard. 

Tickervision is non- 
intrusive and will overlay any 
video source, allowing 
viewers to watch TV pro- 
grams originating from off- 
air, cable, satellite, or VCR. 
The unit can be installed in 
minutes. 

For more information, con- 
tact SportsTicker, Harbor- 
side Financial Center, 600 
Plaza Two, Jersey City, NJ 
07311; (201) 309-1200; FAX 
(201) 860-9742. 





Coin chute 


Monarch Tool & Manufac- 
turing Co. has introduced its 
Model 444 single, flat coin 
chute to the Canadian market, 
redesigning it to accept the 
Canadian Loon coin. This is 
the same chute that has been 
produced for the American 
nickel, dime, and quarter 
since 1935. 

The Canadian Loon chute 


incorporates the same high- 
quality die cast, stamped steel 
parts, and craftsmanship that 
has long characterized 
Monarch products. 

For more information, 
contact Monarch Tool & 
Manufacturing Co., P.O. 
Box 427, Covington, KY 
41012; (800) 464-9460 or 
(800) 258-9417 in Canada. 


Joysticks, pushbutton 


Two new joystick models 
and a versatile new pushbut- 
ton are now available from 
the JAMP Corporation of 
Torrance, Calif. 

Model JUW-UM-1 is a 
two-, four-, or eight-way 
joystick with interchangeable 
switching (from micro to 
leaf). The unique design lets 
operators make changes 
without having to take out a 
heavy control panel. All 
that’s required is the loosen- 
ing of four joystick screws. 

JAMP’s Turbo 360 (Model 
JL-1) joystick offers all of the 
above—and more. A 
microswitch allows for 
360-degree movement of the 
joystick, giving the user a 
greater feeling of control. 
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In addition to the joysticks, 
the company has a new 
pushbutton, Model 
OBSL-28. It has inter- 
changeable switching (from 
micro to key) and a small 
screw diameter (24 to 30 
mm), allowing it to fit just 
about any kind of hole on the 
control panel. The pushbut- 
ton’s soft touch and fast reac- 
tion lets players play longer 
without finger fatigue. 

The pushbutton comes in 
an array of colors, including 
eye-catching neon. 

For more information, con- 
tact JAMP Corp., 3101 Plaza 
del Amo, Unit 47, Torrance, 
CA 90503; (213) 787-0140; 
(213) 787-0144. 


cisssnee 


PLAY METER’S classified ads are sold by the column inch ($30 per column jnch witha | inch minimum). 
Prepayment must accompany ad. You may pay by check, money order, Visa or Master Card. The deadline 
is one month before you want the ad to appear (example: August ad must be in by July 1). Send ad orders 
and payment to: PLAY METER Magazine, P.O. Box 24970, New Orleans, LA 70184; FAX 
504-488-7083. For more information, contact Carol Lea LeBell (504) 488-7003. 


FO Ry S AL t WE SPECIALIZE IN 
POKER BOARD REPAIR 
WE BUY & SELL 8 Jennings 700 series We also do all types of 
USED PC BOARDS Quarter Slots w/cabinet P.C. Board Repair! 


. Call Today: 
4 Jennings 400 series 
Nickle Slots w/cabinet Jay 5 Vending service 


Eldorado Products Sales-Service-Parts 
3385 E. Artesia Blvd. 5 Grayhound Casino Distributors For Leading 
Long Beach, CA 90805 Games (like new) Coin Machine Factories! 


(213) 630-3300 2 Grayhound ’ 


= . North Point Village Shopping Center 
sien eiceaiacaa: Basketball games 4035-4037 North Point Blvd. 


Baltimore, MD 21222 
Call 
Call for Quotes (301) 388-0993 (301) 388-1425 


(201 ) 830-0753 FAX (301) 477-3110 


CLASSIFIED 
DEADLINES 


for the 


ACME Show Issue 


will be “ 
WENO ame Ae! e 


(not the usual 15th) 

The April ’91 Issue 
will be at the ACME Show 
on March 22, 23, 24 

Contact Carol Lea 


by phone 1 02 9) 483-7003 
or by Fax (504) 488-7083 


before March 8th for this Special Issue 


DONT MISS tT? 
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STEP-N-ROLL 
DOLLY. 


The fastest 
and easiest 
way to move 
pool tables! 











*How many times have you had to send two men to a 
location to move a pool table for a party, band, D.J., etc.? 
Unique heavy duty 
levers raise table 
off ground for easy 
transport, one- 
person operation! 
... Saves time 
and money!! 


*TheNew "Step-N-Roll Dolly" stays on location under the 
pool table and can be easily operated by one person. 






*Enables pool table to be easily moved into, and out of, 
hard sell areas such as dance floors , dining space. 







*The New "Step-N-Roll Dolly" will keep your pool table 
level, eliminates leg and caster damage, protects floors. 









Features a limited warranty. 








For more information call or write... 


wa, STEP-N-ROLL DOLLY. @® 


a division of J.E.R.M. Enterprises 






131Youngstown-Warren Road Phone: (216) 652-1251 
Niles, Ohio 44446 TOLL FREE: 1-800-634-6157 









PATENTS PENDING 
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Slot Machines 
me) (ee) (olen dele] COA), 


Aristocrat e Bally e IGT e CEI 
Jennings e Games of Nevada 


Vintage Slot Machines & Jukeboxes 


e For Export 
e For Home Use 


e Legal In Most States 


re OF [=To |p 1-1) MN) ple) 0) e]=70 | 
Machines 


7038 Hoke Road 
Clayton, Ohio 45315 
(513) 833-5143 
Fax: (513) 833-4845 





OR Why Gamble on just 
one game per cabinet? 


Want to get more money out of your games? 
$$$ 
Reduce you licensing expenses? 
$$$ 
Offer more variety of game play in your locations? 


Then get Play-4! 


¢ Games used in Play-4 
can be 2 joysticks, 
3 buttons, to | joystick, 
1 button, etc. 

© Revitalize your older 
games more effectively 
and attract more players 
to your locations. 


¢ The Play-4 system allows 
you to put any 4 games into 
one cabinet 

e Use your own Pcb’s 
be they new or old 

¢ All Jamma compatible 
harness system with 
adaptor cards for non 
original jamma games 


DON’T LIMIT YOURSELF TO 1 GAME | CABINET EXPENSE ANY LONGER! 


Play-4 $350.00 


for more information call: Brad Brown Higbee Enterprises 


800-729-6979/805-484-0253 
Fax 805-388-8232 





Great Deals on Redemption 
| C A a | Equipment — Try us first!! 
‘ j You will be surprised at the 
THE EXP E RT savings: Skee-Ball, Cranes, 


| Rotaries, Token/Ticket 
ce ee ene Games, Pushers, Basketballs 
lpha Omega (all sizes). We also sell tokens 


Sa | es 6 Sutton Place, Edison, NJ 08817 


(908) 287-4990 EXPORT—FREE OCEAN CRATING 
FAX # (908) 287-3079 ‘“Hablamas Espanol un poco”’ 


SUPER ‘‘CRANK’’ SPECIALS 
Combatrides u/r — $995 Simpson’s — $2095 


Overdrive — $1995 Super Off Road — $1595 
Final Fight — $1895 Super Monaco GP — $1995 
Moon Walker — $1695 Punk Shot — $1895 


“CRANK” SPECIALS: 


Aliens Gates of Doom ulr 1495 Pigskin 
American Horseshoe’s G-Lock 2895 Power House 
Ataxx u/r Golden Axe u/r 1295 Power Drift 
Basketball (2 pl.) Hydra 1595 $.C.I. 

Beast Busters Magic Sword u/r 1795 Sly Spyu/lr 
Chase H.Q. Narc 1295 SmashTV 
DR. Dude Ninja Turtles 1795 Turbo Drive 
ESWAT u/r Pigout 1495 WWFulr 


VIDEO GAMES Super Sprint PY ec iecnhonkeaenxs 295 REDEMPTION GAMES 

Team Quarterback Robo Cop Reconditioned-Warranteed 
Turbo Outrun mini SlySpy DIONE UG? cs ca hake we 5 1895 
Vindicators Twin Eagle Klondike 
Volleyball U/R Pop-A-Ball 
World Soccer Finalist .. 1995 Skill Dozer 

Blockout Single Big Choice 

Bottom of Ninth U/R.... PC BOARD & HEADER 5-in Line Bingo 

Buster Bros. U/R Silver Ski (6 pl.) ....... 8900 

Capcom Bowling American Horseshoes ... PINBALLS 

Continental Circuit U/R . Blockout Back to the Future 

Crackdown Buster Bros. Black Knight 

Crime Fighter Bone Busters 

DJ Boy - Combatrides Cyclone NEW BASKETBALLS 

Escape - Robots Crime Fighters NEW PUSHERS 

Gain Ground DJ Boy NEW CRANES! 
Escape - Robots Fire Fighter 

Ninja Gaiden U/R = New Skeeball 10’ & 13’ 

Ninja Warriors Big Choice & Action Claw 

Operation Thunderbolt . 1595 Gates of Doom Clean Sweep & Classic 

Operation Wolf Golden Axe Single, Super Single 
Guerilla War Pool Shark and Jumbos Call 

PlayChoice 10 Ikari II] Riverboat Jr. Basketballs - Dribbles 

Quarterback Rollergames Shoot to Win Jr. 

RoadBlasters Silver Slugger Bozo Basketball 

Rolling Thunder Jackpot Rotary 

Rowe BC 25 MC Animal Festival 

Stun Runner Pigskin Rebound-Body Match 

ALL RECONDITIONED GAMES ARE GUARANTEED 60 DAYS — CALL FOR COMPLETE LIST 
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KRAMERGAME 


BETTER THAN EVER !!! 


@GREAT PRICES AND 
COURTEOUS SERVICE 
@SAME DAY SHIPMENT 
OF PARTS ORDERS 
e@QUICK TURNAROUND 
ON REPAIRS 


KRAMER MANUFACTURING’S CUSTOMER 
SERVICE PERSONNEL ARE THE BEST IN 
THE BUSINESS AND WE’RE ANXIOUS TO 
PROVE IT TO YOU! JUST PICK UP THE 
PHONE AND DIAL 1-800-631-2126 FOR 
PARTS OR 1-215-788-8516 FOR CUS- 
TOMER SERVICE. 


ask aBouT OUR 8-LINE KITS 


“THE EASIEST TO INSTALL, MOST COMPLETE KIT AVAILABLE” 


KRAMER MANUFACTURING 
451 MAGNOLIA AVE., CROYDON, PA 19020 
PARTS: 1-800-631-2126 
CUSTOMER SERVICE: 1-215-788-8516 
























QUIK POKE 


FACTORY 





CLOSEOUT | 


$75Q° 


FO.B. BAY CITY, MICHIGAN 





LIMITED QUANTITY — 


UPRIGHT AND COCKTAIL MODELS AVAILABLE 


Contact Melody 
1-800-248-2837 
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MARS ELECTRONICS 


BILL ACCEPTORS 
$1 - $5 - $10 - $20 


($1 & $5 ALSO AVAILABLE) 
TEKBILT INC. IS ALARGE STOCKING DISTRIBUTOR 


for Mars ‘‘Amusement & Games’’ Bill Acceptors. 


TEKBILT is proud to announce 
it’s official appointment as: 


* Great Price - Great Service - Same day shipping! 
* Let the quantities we purchase save you money! 
* Distributor and OEM inquiries invited! 


CALL US TOLL-FREE TODAY! 
, a a ae a aie ai aie aie ae ae. 


Huntingdon Valley Industrial Center 
- ? 3979 Mann Rd. 
CY¥YTED Huntingdon Valley, PA 19006 
a BILT inc (215)322-3232 


FAX (215)322-3238 


1-800-666-7776 





VALLEY. e 





GREEN COIN MACHINE DISTRIBUTORS, INC. 


150 Jet Port Industrial Park * Myrtle Beach, SC 29578 © 803-626-1900 « Fax 803-448-9899 « Ask for Royce 
NEW ADDRESS: 2560 Overton Crossing * Memphis, TN 38127 ¢ 901-353-1000 ¢ Fax 901-353-1155 © Ask for Jan 
3701 I-55 South ¢ Jackson, MS ¢ 601-371-1000 ¢ Fax 601-371-1259 © Ask for Jay 





Free Delivery On Four or More East of the Mississippi 
fe Call to be put on our mailing list. 


S.C.C.0.A. SHOW 
February 22, 23, & 24 
Columbia, SC 
Call 803-345-2048 


MID SOUTH 
REGIONAL SHOW 
April 25, 26 & 27 
Memphis, TN 
Call 615-684-1067 or 901-521-1234 





. WANTED 
S SALESPERSON: Position open for aggressive, | 
Ea honest individual, working out of a first class | ad AUCTION e 


. facility, selling premium new and used Columbia, sc 
Bea ~=equipment. Some telephone work, some travel. , 

ee Generous commission structure. Call Royce or Friday, February 22 
Ee Jan at (901) 353-1000 or send your resume to Call Royce for Details 


Ee the Memphis address above. se i 
For Operators Only 











Redemption 
Doyle: Batter Up 
Batting Cage $5995 
Super Shifter (4 pl.) $6995 
Skee Balls $1395 (each) 






Alpha Amusements, Inc. 
1-800-33-GAMES 





for toy professionals! 
1-800-992-2388 





YI DEO COR NEG TiON 930 JEFFREY LANE, DIXON, CA 95620 


100% COMPLETE — FACTORY KITS 


Final Flight (#1 Kit - Final closeout) ............ CALL 
Capcom Bowling (Top Tavern Piece) ........... $850 
Golden Axe (Excellent Earning Medieval 2 pl.) . . . $750 
UN Squadron (Jet Fighters over Iraq) .......... $695 
Snow Bros. (2 pli. like Bubble Bobble) .......... $650 
Toki (King Kong collects BIG money) .......... $650 


D J Boy (2 pl. Wolfman Jack on rollerskates) .... $495 
Combatribes (2 or 3 pl. WWF Style Street Fight) . $495 
Sly Spy (James Bond & Golden Gun adventure) . . $495 


Street Smart (2 pl. street fight deluxe) ......... $495 
Leland Strike Zone (Top Baseball Winner) ...... $495 
Bubble Bobble (Super novelty style sleeper) .... $475 
Shinobi (All time top earner) ................. $450 
PlayChoice 10 (10 different games) ........... $450 
Nastar Warrior (2 pl. Rastan Il the ultimate Conan) $395 
Double Dragon Il (The Revenge, Now a kit) ..... $395 
U.S. Classic Golf (Top Tavern Place) .......... $395 


Bad Dudes (2 pl. Rescue the President from ninjas) $395 
Sky Adventure (Vert. 2 pl. Biplane Shoot Out) . . . $375 
Omega Fighter (New 2 pl. vert. Space Odyssey) . $375 
Hell Fire (2 pl. Top Earning Space Blaster) ...... $350 
Ajax (Helicopter VS Jet Fighter) .............. $350 
Dead Angle (Guns and Grenades in New York) . . . $350 
Silkworm (2 games in 1! Jeeps & Helicopters) ... $295 


New Zealand Story (Bubble Bobble Part Il) ...... $295 
Contra (Vert. 2 pl. Commando Adventure) ...... $295 
Double Dragon (Top earning 2 pl. Karate) ...... $295 
Pyros (Enchanted Forest Maze) .............. $295 
Kageki (Vert. 2 pl. Boxing Action) ............. $275 
1943 (2 pl. simul.-hit like 1942) ............... $275 


Thundercade (2 pl. Rambos on Harley) ......... $275 
Unisystem Kit w/Super Mario Bros ............ $250 
Castle of Dragons (2 pl. like Golden Axe & Gladiators $250 
Guerilla War (Jungle Rambo hostage rescue) .. . $250 


Sky Shark (Vertical Airplane Shooter) ......... $250 
Dygar (Vertical Air-Sea Combat Action) ........ $250 
Fighting Golf (Bar Piece for Cocktail Tables) .... $250 
World Series (Baseball at its best) ............. $250 
Ledgendary Wings (2 pl. GALAGA style) ....... $195 
UFO Robo Dangar (X-Former Robots Gone Wild!) $175 
Ikari Warriors (2 pl. Rambo Style Combat) ...... $175 
Time Soldier (2 pl. Medieval Ikari Warrior) ...... $175 
Renegade (similar to 1 pl. Double Dragon!) ..... $175 
Light Force (2 pl. Absolutely Fantastic Voyage) . . $150 
Top Gunner (2 pl. Ikari Warrior style) .......... $150 
Last Mission (Space Weapons Galore) .......... $95 
Legends of Kage (Knives & Throwing Stars) ..... $95 
Gladiators (Medieval Sword Fight) ............. $95 
Empire City 1931 (Shoot Gangsters w/Gun)...... $95 
Ghosts & Goblins (Haunted Graveyard) ......... $95 
Gauntlet | or Il (Medieval 4 pl. Adventure) ........ $95 
Marble Madness or R/Runner or Indiana Jones .. . $95 
VS Dr. Mario (Tetris Style Winners) ............ $375 
VS Super Mario Bros (All Time Greatest) ....... $195 
VS RBI Baseball (Top Earning Software) ....... $195 
VS Sky Kid (Airplane shoot-um up) ............. $75 
VS Freedom Force (Airliner hostage rescue) ..... $75 
VS Golf (Excellent Tavern Piece) .............. $75 
VS New Red Unisystem Gun .................. $75 
VS TKO Boxing (Like Ring King Il) ............. $49 


Buy 2 kits & get $50 off of DJ Boy, Omega Fighter, or a free control panel button label sheet 


Buy 3 kits & get a free Time Soldier, Gauntlet, Rampage, or Nintendo Unisystem PC Board or one 





of the following conversionkits: Yie Kung Fu, Commando, Karate Champ, Kicker, Rush n Attack, or Kung Fu Master 


We want to buy Super Mario Bros., Platoon, Ice Climber and R.B.1. VS Software; plus Tetris 
Control Panel Button LABEL SHEET - 150 plus labels (Enough for 20 conversions: Fire, Bomb, Punch, Kick, Sword, Shield, Attack, etc.)............ $29 


Buy, Sell or Trade 


916/678-5189 


CALL OR WRITE FOR FREE NEWSLETTER: 


916/678-1313 


‘‘The Conversion Kit Hit Parade-over 200 Kits Listed’”’ 
FREE with order of any TWO Kits — Control Panel Button Label Sheet or 
SUPER MARIO BROS. Update Chip 
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Long Distance Model 300 Now Available for only $375 


Now you can make money with your own pay phone 3 ways! 


¢ Local Calls 
e |] + Long Distance 
e 0-& 0+ Long Distance 
Model 101-A (for local calls only) is still available at $295 





IDEAL PHONES FOR: 


e Small Business Owners 

e Employee's Lounge 

e Retail Stores 

e Restaurants, Night Clubs and Bars 

¢ Meeting Halls, Churches, Gas Stations, 
Barber Shops, Beauty Salons, Etc. 

e Vending Locations 


PHONE FEATURES: 


e LCD Display 

te e Line Powered, No AC Power Needed 

? aa e Desktop or Wall Mount with Lock-up 

Bank Stand 

ni | e Easy Installation 

¢ Computer Programmed for Local Calls, 
Toll Calls and Long Distance Calls 

e Free Calls: 911, 800 Toll Free Calls, 
Free Access to Credit Card Calls and 
3rd Party Calls 

e Restricted Calls: 976 Prefix Calls, 
Overseas Calls and Others 





Pay Phone Industries 


2415 West Amherst Road © Bloomington, IN 47404 Since 1983 


812-333-9939 ¢ 800-284-2255 
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NEW KITS 


Eswat Jr. (R) 
1 NEO GEO (S) 
U.S. Classic Golf (V) 


USED KITS 
Aliens (H) 
Arch Rival (H) 
Combatribes (H) 
Cyberball (H) 
Eswat (H) 
Gate of Doom (H) 
Ikari Warrior (V) 
Magic Sword (H) 
Midnight Resistance (H) 
Smash T.V. (H) 
Snow Bros. (H) 


Harnesses ¢ Interface Boards 
Color Conversion ¢ PCB 


Custom and 8 Line type wire 
harnesses made to order 
8 Line tails @ $20, 
8 Line generic complete 
w/terminations @ $26.50 


Jamma/Generic Harnesses 


1 thru 25 @ $15.50 © 26 thru 50 @ $14.00 
51 thru 75 @ $12.50 © 76 thru 100 @ $10.50 
Over 100 @ $9 


Strider (H) Conversions Made Simple With Interface Boards 


Task Force Harrier (V) 
Two Crude (H) Double Male Interface Board with Jamma pinout one side & choice of either 28/56, 


22/44 or 18/36 on other side @ $12. Male/Female Interface Board with Male Jam- 
USED GAMES ma pinout on one side with choice of 28/56, 22/44 or 18/36 Female Connector on 
Afterburner other @ $15. Boards wired to your pinout @ $7. Nintendo Monitor Color Conver- 
sion PCB. Instructions furnished @ $22. 
Battleshark . 
Blasteroids Quantity prices on request. 
Championship Sprint 
ernie Panis! LOUISE’S HARNESS SHOP, INC. 
Double Dragon II 712 Country Rd. 58 ¢ Prattville, AL 36067 
Guerilla Wars Tel.: 800/365-1941 ¢ 205/365-1841 
FAX: 205/365-4435 


Prices subject to change without notice. 


Heavy Barrel 
Kageki 

Last Duel 
Mechanized Attack 
Moon Walker 
Operation Wolf 


KKK KKK KKK KK KKKKKKKK 


at 
TOP GUNS 
WANTED 


Positions available in Texas, Georgia, Kansas, Hawaii, Missouri, Michigan & Ilinois! 
We need your winning attitude, demonstratable results, 
and desire to succeed on our winning team! 


District Managers $36,000 - 48,000 / yr. 
AreaManagers $27,500 -32,000/ yr. 
Store Managers $21,500 - 30,000 / yr. 


Send resume to: Fun Factory, Inc. - Personnel Dept. 
91-246 Oihana Street « Ewa Beach, HI 96707 ¢ (808) 682-5767 


DI III III IK KI KKK KKK KK 


Shooting Master 
Sky Soldier 
Spy Hunter 


High Speed 
Mousin’ Around 
Special Forces 
Silver Slugger 
Speak Easy 


REDEMPTION GAMES 
Seidel Bingo Reno 
Seidel Hilo 
Turbo Drive 
Wac A Mole 
8’ Skeeball 


The Game Exchange 
(614)258-2933 


lke Re ee He ee es ee ee He Ae ie en Re ee es 


* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 

* 
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SWITCHING POWER SUPPLY 
FOR VIDEO GAME 


¢ OVERLOAD PROTECTION ¢ HIGH EFFICIENCY 
¢ BUILT-IN EMI FILTER ¢ SHORT CIRCUIT PROTECTION, ON ALL PRODUCTS 
¢ HIGH QUALITY 





150W POWER SUPPLY OUTPUT+ 5V/15.0A 








— MODEL: A3150XTF +12V/5.5A 
INPUT: 110V/220VAC - 5V/1.0A 
47-63HZ FCC CLASS A 


MODEL AC IN DC OUTPUT 





95 ~ 125V 
OR } 3095483 | 
azi20ar3 | 19° 28Y P evagaytav2al-5V1A _ 
195 ~ 250V 
SIZE: 52(W) x 124(H) x 177(D)MM Se EUN Sere 
209x406 % 6.37 INCH SIZE: 50(W) x 125(H) x 156(D) MM 
N.W.: 0.67KG 1.5LB 
PWM PWM 
ALUMINUM ALUMINUM 





Morntree International Co., Ltd. 
3F, No. 10, Alley, 1, Lane 131, Yen-Chi St. Taipei, 

Taiwan, R.O.C. 

Tlx: Fax 882-2-775-1131 
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Mars $1,5 
Mars $1,5 
Mars $1-20 











Super Bingo 







Miracle Joker (New 


aan 3% 
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Slightly Used Bill, hasan: ES 
While Quantities Last 


Dream 9 (8-Line Game with Numbers instead of Symbols) 
Bakara (8-Line Game with Cards Instead of Symbols) 
Lucky Bar (All Bar 8-Line Game) 

Jumbo 8-Line (Animals Instead of Symbols) 


Lucky 37 (Wing’s Newest!) 





NU. 


PLAIN 


Sa actin 
| eate_ ~~ = — 












BOARD REPAIR 


Over 20 Years Combined Experience In Service and Repair. | 


( You Can Trust Us ! ) 


Fast Turn Around Times. 
( Less Down Time For You ! ) 


Satisfaction Guaranteed. 
( Done Right The First Time ! ) 


— Flat Rates: 


8-Liner PCB’s $55.00 + Parts 
Joker Poker PCB's $45.00 + Parts 
Other PCB’s $50.00/hr + Parts 


Call Toll-Free 1-800-277-6136 


Micro Manufacturing 535 Old Nashville Highway * Lavergne, TN 37086 


(615) 793-5510 * Fax: (615) 793-5512 


No Stacker $195.00 
With Stacker $225.00 
With Stacker $275.00 
550 Stacker $175.00 





8-Line Game) 


$495.00 
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PCB's 
Black Jack $395.00 
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"We t Use “Only dl 
TOP QUALITY pe 
MARS, EEI, CBV, or ROWE bill acceptors WELLS GARDNER monitors 
WICO power supplies HAPP CONTROLS lighted push buttons 


LICENSED ORIGINAL PCB’s 



















- Hottest 
| Games 
—p4 Bingo 

Skill Chance 
















Cherry Bonus I 
Lucky 8-Lines 
Jumbo 8 
Black Jack 
Turbo Poker I 
Lucky 86, 21, 90 
Cherry Master 
Tic-Tac-Toe 





























Countertop Units 
w/ 9" or 13" Monitors 
Available for All 
Games 
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With Mounting Kit 
Only - 
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New Kiddie Rides 
Solid State Engineering * Lightweight * Durable ¢ [) A is T S 


Weatherproof ¢ American made replacement parts ® Universal 
base for all rides © Wheels individually molded for realism ARAC HNID 
English Mark Darts 
4 vi PREM 4500 - $395.00 


4500 W/Cricket - $675.00 
6000 - $1,075.00 
Shopped, No Break Ins, Street Ready, 
Extra Flites & Tips 


BUILD DARTS INTO YOUR ROUTE 
@ $395.00 A POP 


JIM STANSFIELD VENDING, INC. 
La Crosse, Wisconsin 
‘Hold on to these reigns as you Call Max 


(608)782-7181 


or 


FAX Max for facts (608) 785-7016 


gallop away with a full cash box.”’ 


P.O. Box 939, Florence, MS 39073 


601-845-7501 « 1-800-647-6460 


‘“SUPERDERBY”’ 


New - Combination Bets 
Bet on Ist & 2nd Place! 


Replace your Quarter 
Horse P.C. Board only! 
Racetrack Exacta Bets: 


«Bet to Win 
e Bet 1st & 2nd Place 


Exclusive Distributor: 


Gold Key Systems Inc. FAX (407) 354-0290 
Orlando Florida Tel (40 7) 4 5 1 -04 1 6 
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(Phil) M & P AMUSEMENT 


Se Habla Espanol 


658 West Market St. ¢ York, Pennsylvania 17405 


(717) 848-1846 Fax # (717) 854-6801 


SUPER SPECIALS 
(Complete Games) 
PROM oo. ciccaeedaenncakeds 495 

Betson Big Hitter 

Golf (w/ticket) ............. 5995 
Boller Roller (w/ticket) ......... 795 
Buggy Challenge (s/d) ......... 895 
Choe itor (9/0) «5.65 cescveswes 450 
Combat Tribe Kit . cas census 495 
Crime Fighter Kit ..... 2. .c.se8ces 495 
FlipaWinnerS3pl.............. 995 
Frog Bog w/counter 

and money drop ........... CALL 
Gates of Doom Kit............. 795 
Gates of Doom Kit (ded./new) ... 1495 
Grayhound Basketball 

with dollar acceptor ......... 1195 
Goblet Toss w/counter 

and money drop........... CALL 
Intermark Driving Range ...... 4995 
MC #35 Changer............. 1995 
Pid SMA eicas Seveiceudeuss 850 
Pop Gun w/counter 

and money drop ........... CALL 
WOW MG ZS 6 oss cceseseuaxss 1550 
Single Cranes w/dollar kit ....... 995 
SMS Poker Roll w/ticket ....... 2595 
stock Market... .....s. ssc cee. 500 
Thunder Jaws Kit ............. 795 
1iCROl (ODO tc vsesiedkowiesade 500 

SHUFFLE ALLEYS 
TO BBWS visciweddedeeeuas CALL 
SURG ZOMG 656s ccxcaas wens CALL 
MUSIC SPECIALS 
FIOCKGIO BGG ga0s-d0k ed akadweess 395 
PIOOKCNA FAT 4 in. cisedeapekek es 495 
FIOCKOIN BIU ci ccsxakuncnawn ox 495 
FIOCKOIG 464. .iog ic cacisncauwnn 495 
MIOCKOIG 474. oy.ccceaivaviavass 495 
FiOCKOIG 460)... sn ivea vec cewans 550 
FIOCKING SOG 2 ih ese dias see euer 795 
Rockola 488 w/dollar kit ........ 895 
FIOCKOIA 490 66k csc waencw ds 895 
Rockola 490 w/dollar kit ....... 1050 
Rockola 490-1 w/dollar kit ..... 1350 
Rowe Combow/1-5........... 2495 
POWEMOS tc 2abicackicnvansas 1345 
BOGDUIOS cd ie on 6 Sheek ee 495 
WANTED 
After Burner Sitdown 
Galaxy Force (s/d) 
Dixieland 
Namco Four Trac (s/d) 
Wacky Gator 
Power Drift (S/d) 


PINBALLS FOR SALE 
PYONE. 5 s-ixs i wand esesa ee hee ex 495 
COMB sc sis eek cd ecnoandue darn 595 
ENGNG nics Cea OF tw Keowee 1495 
Earth Shaker ........66.5es60 1895 
Fs wisice, shai eos wcaraee a erat teem 695 
CONS eee encaokeneev conve. 495 
ON WN sos bei ece ew Ka 550 
PNG BOOGG sk bcs erko wan neud es 695 
Pot GOL akc oN 4a40e chev aseewen 895 
PORES -nepeviaskbeoarnesas 1295 
Millionaire ................... 595 
Monte Cane «..6 ssc escsevuess 650 
Mousin Around .............. 1550 
Phantom of the Opera ........ 1695 
PPP RN vie se wr are, ioc eae Hie ee 795 
Polic® FOP 2... ssc cies cace 1695 
POO! SNGIK «4. 008ksceeewseuws 1495 
MOG MING exc ceccdecececerass 550 
Roller Game . .. sea kc keensaws 1650 
DOCG! evan chveonwnroxee®s 595 
SOACO SIAUON cad ccawsacacans 995 
MONTY, vu, ce:sn. 0) toee ened gen dev hs. ae 1250 
WOOES a95.¢3-> na Rae OR ee eS 1795 
i 1695 

DEDICATED P.C. BOARDS 
W/USED ACCESSORIES 
Bee DUGG x65 a ech ek ieee icees 395 
BIBSIOIONG 6 ¢.cc kwh bieeewndnws 150 
CneOS HG 6 sks sieewevee yes v2 1750 
CHODUNO! viccaciac deed iowa 150 
GOMDEt THD: ccccccesdatsruvs 495 
COO gc eda Kiwis d eee ewes 200 
TUNG FIGKO! science ewesnaees 495 
DOUDIG DIAGON 6.5 cca ves vee wes 150 

Escape from Planet of 

Robot Monsters ............. 395 
Gauntlett Il .................. 150 
Gondo Mania 2.5606 sca cecewes 200 
Guerfilla War... ice caeccanas 200 
(Karl Wane! <6. 8 cccukdenad sas 100 
Karate Champ «ios cca ce dwcaws 50 
Kung Fu Master occa ccccccees 50 
Miss Pac Man................ 300 
TESS kC50 5 des Oe Re Cae ~eeEs 200 
Ninja Gaiden ................. 395 
ial > || | ro ee 850 
Play Choice vs Dual........... 495 
PON ss .s0 babe ected week ond 225 
PIBINDOOS 66464 o6-2%50e eRe eS 150 
PENG iw ce we ee 395 
Road FUNNG! < css iced eu cdw dues 50 
MOOG CGP #260 secik tocdweewds 395 
SOOO jai dic bike nt meme eww a 195 
Oe OOM <6 aks Kad eed a Deke wees 495 
BUPOUNGN 6 inks aadnoece xe deen 395 
TO VAIO WOME. Seon pad cdaa een he 100 
TOra POIs unk cucer cevaewiws 100 
Thunder Jaws ................ 795 
TIS WANE ote a nda om ware oar Ses 100 
Vi8-Al KUNG FU: cs ied cx cecceewes 50 


(Terry) 
(Mike) 
VIDEOS FOR SALE 

AIAN cco ks taste ghveedes 495 
Afterburner (u/r) .............. 1295 
PUOY MOBS! 665.266 ceca vineayes 350 
APG WN SOGl sc csascceusewews 795 
PUB MG id cht dhde bes Wews 550 
PICHIVEL osiees cba eso h-e wae eaes 895 
Blades of Steel ................ 495 
Championship Sprint ........... 995 
Choplifter (S/d) ................ 450 
RI en ue ein 3 a CERES RS RRS 750 
EMG CH 2c. 3s0sa8ewanvad oes 295 
Enduro Racer (u/r) ............. 850 
PUG TOD <a cexece eee Rhee SSeS 150 
Gates of Doom (ded./new) ...... 1495 
OP Gs | In 595 
Gimme A Break ............... 550 
GhOStN GooIIN 5 564 kwe ses ca dees 395 
COGHBIIONG 6 2 ke ec cnedeeadcwua 325 
AUTOS sos ok 2k dS ew eeser donor 225 
PON. Bic kia dane eee ed a owees 845 
Heavy Barrel ................. 450 
Heavy Weight Champ .......... 750 
Hot Rod (3 player) ............. 695 
INGIGNA SONGS 2... ssa ccassctnas 695 
fe rr a rg 395 
LOGENG Of KAGE <2... eee eee cae: 295 
MME ENOS: secre eswakeend se aexs 195 
ME INANIE 6 sc ccan oun buneun ouars 175 
oo: | et re 495 
Operation Thunderbolt ........ 1750 
Operation WO... cc oxsecaccvass 995 
Out Run MM 5 i ccccncevewnads 1750 
eA) Sa ae oe 825 
PONE ORION Nae ear been cales 595 
POG POSTION 2 c<cansacaaducnven 795 
QUSNGIDGCK joker oeesharnvaas 995 
MAM DEOG ccccoevertontescsent 550 
MeSta ckaveeveenseekaaeueede 495 
PHN PANG Soc acne aes ode Kees eas 295 
Road Blasiel ..5..6ssaiwwewes 1095 
MOnING (HUNGO! s .2.stackdacnas 695 
ROUGN FIBRO! 6s cc0sckensasads 295 
BINH cae sk Saar ken eeeen eet 595 
FEE Se iG teenetW ake neacwne exe 945 
PEIN ib ieee dhe vee 395 
BO PUG! heck eens no eeieeus 550 
Super Hang On (S/d) .......... 1995 
Super Hang On (u/r)........... 1395 
Super Off Road .............. 1750 
Super Sprint ................. 1195 
SUDGMNON « o.ecaxkwvdamanarees 595 
Thunder Blade (u/r) ........... 1095 
TMOG TIO bk vastedetensicesueke 395 
Time SOIC? oo. cae eaes a seass 395 
TOT kobe ket F4SsESSKe EER ES 1950 
WW QUE each ee haus te eeasee 100 
NOMEN wer cer nk eee nd ews eu dse 295 
WOO MUI. 5 6:tna's eames eGaeadas 450 
WI EGG «oc cweseorseeucious 450 
WIQUAING 5.0¢saweses S48 5S weed ee 495 
MUNOCRIO oh. he Sie ae OR Ea ae 695 
MOU Ba cies ncaa 4a de reeawes 695 
World Series .................. 295 
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DAEMCO 
Top Mall Quality Kiddie Rides 


(American Made) 
e 1 year warranty 


e Safety 
Engineered 


e Many coin box 
configurations 


e Custom 
manufacturing 





Remember, small spaces can 
make ‘‘Big Bucks’’ 


Dynamic Amusement Mfg., Inc. 
P.O. Box 596 
Grapevine, TX 76051 


1-800-583-6066 


Brian Swanson — Mark Swanson 


Look to 






“PLAY-4” Kit 
* Get dollar play 
without validator 
* Gives bonus games 
for 25C¢ or 50C¢ 
pricing 


“LUCKY 8 LINES” 


W4-W6-F5 

F77 — Cherry Master 
Skill Slot/Take Five 
and more... 



























Complete Games, 
Kits, and PC Boards 


8 Line Parts available 
Plexi Glass, Harness, 
Buttons, Power 
supply 


* Great for old or 
new games 


* Dazzling attract 
mode 


































* Easy Installation 


CALL FOR DETAILS 











QUANTITY DISCOUNTS 
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“‘Super Prices - Great Service’ 


QUANTITY DISCOUNTS 





RECESSION? 
NOT HERE!! 


DARTS 


1990 DART INCOME UP! UP! UP OVER 1989 
FIRST 10 DAYS OF JANUARY 1991 UP! UP! UP! 


OVER JANUARY 1990 
\Zo 


JIM STANSFIELD VENDING, INC. 
LA CROSSE, WI 


CALL MAX 


(608)782-7181 


OR 
FAX MAX FOR FACTS (608) 785-7016 


ARACHNID 
English Mark Darts 
4500 - $395.00 
4500 w/crick-kit - $675.00 
6000 - $1075.00 








“SBA” Kit “REDEMPTION” 
($1-$5-S10-S20) 
$1-$5-S10-S * Various brands of 
* Converts ALL Ardac Skill Stop Slot 
S1 & $5 validators Machines 


to $1-$5-$10-$20 














* Many standards 


Quick & easy to available 


install 














* Special low price 
with purchase Of 
game or kit 


Coming Soon! 
“LOTS O' LUCK” 

















CALL FOR DETAILS 


SUNNINTERNATIONAL INDUSTRIES INCORPORATED 


624 Douglas Ave. @ Suite 1412 e Altamonte Springs, FL ¢ 407-774-9636 e FAX 407-682-7860 





Printers 


Our reliable 40-column printers will meet your needs! 


NCR is your supplier of printers and print 
mechanisms for Video Poker, Kiosks, ATM’s 
and POS terminals. We offer a full line of — 
receipt, journal, and validating printers with 
options like 2 part paper, receipt Knives, paper 
low and paper exhaust. Printer runs on 28 VDC 
or optional 120 VAC. These printers are used 


NCR 2202 Receipt, 


Journal Printers 





Features - 
¢ Print speed: 171 lines/min. 

¢ 42 column print 

¢ Driver/options board standard 

¢ Fast, simple paper loading module 

* Smooth stepper motor line feed and fast feed 

¢ Single and double width printing on the same line 
¢ Automatic forms thickness compensation 

¢ Journal cover with autograph window and lock 

¢ Full paper handling capability 

¢ Fully cabinetized 


worldwide, they are proven! You'll have fewer 
problems, less downtime, more business! 
These are not throwaway mechanisms! 
Includes 90 day mail-in warranty. Printers 
and mechanisms can be factory refurbished! 
Here is just one example of what NCR can 
offer you! 


¢ Snap-on ribbon cassette with tear off edge 

¢ Manual paper advance wheel 

¢ UL recognized component 

¢ Journal paper out sensing (option on receipt) 


Options 

* Receipt knife—selectable full or partial cut 
¢ User selected Electro-stamp 

¢ Validation of inserted forms (6 or 15 lines) 
¢ Paper out sensing (standard on Journal) 

¢ Two part paper handling (journal take-up) 








NCR Corporation 


Technology Marketing Division 
950 Danby Road, Ithaca, NY 14850 
(607) 274-2525 FAX (607) 274-2404 


e FOR SALE e 


TRUCKSTOP LOCATIONS 
WITH EQUIPMENT 


e Betson Big Choice Cranes - Button version 
— Single/Double/Triple 

Betson Big Choice Cranes - California 
Joystick Version — Single/Double/Triple 
New Big Choice Limited Edition, with Bill 
Acceptor — Single/Double 

New Smart Clean Sweep Classic Jumbo, 
with Bill Acceptor — Single/Double 

New Version Lucky Crane Low Boys 

Rowe Bill Changers — BC-1, BC-12, BC-25, 
and BC-35 

Coin Counters — Lynde Ordway 380- 

Fast Count 

Redemption Showcases: 

78 3/4" Height x 380° Wide x 24 1/8" Deep 
Equipt with shelves, lights and keyed locks 


Jeff or Chuck 
(800) 950-9696 (407) 582-6309 


* FREE « 
100 Plush Toys with purchase of 5 boxes 


QUALITY PLUSH PRE-PACS © 75¢ 
QUALITY PLUSH PRE-PACS™ $1.05 
QUALITY PLUSH PRE-PACS™ $1.30 

We are the only manufacturer of Quality 
Plush Pre-Pacs,” with Supreme quality 
at lowest prices and over night delivery. 

(We have all season of variations) 


BEST MFG. CO. 


1-800-962-4486 
(414) 547-5051 
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CHALKIT UP... 
with MR. CUE 


e Provides up to 90% 
reduction in chalk 
consumption. 

e Simple to install, 
easy to service. 


e Helps eliminate cost- 
ly service calls, and 
broken chalk messes. 


e Manufacturing from 
quality aluminum. 


¢ Life-time warranty. 


Here’s what some of our customer’s had to say: 


‘*I needed help and this was the solution.’’ Bob Mosley — Best Amusement 


‘‘T had my doubt, but this really works’’ Don Dukes — Funtime Amusements 
‘*Simple idea, works great.’’ Hugh Andrews — Drews Dist. Co. 


‘*Works for my route.’’ David Foshee — Collins Music Co. 


$ 1 1 2 Q5/ air — Hardware Included 


‘“‘Mr. Cue’, Inc. 
Seven George St. 
Honea Path, SC 29654 


Prompt delivery 


To Order: or write: 


Call (803)575-2800 


“Patent Pending. 


MAKE YOUR OLD KIDDIE RIDES 
LOOK LIKE NEW 





SPECIAL INTRODUCTORY OFFER 


y. 819900 


INCLUDES: 


¢ Complete custom refinishing in the color of your choice. 
e Minor body repair. 

¢ 3 coats of ultra clear coat. 

¢ Complete cleaning of ride. 

e Finishing sealer wax. 

* (Not including major renovations or shipping charges) 


We are a full service kiddie ride company, we offer: 
¢ A complete parts inventory for all makes and models. 
 —e New unit sales of Kiddie’s manufacturing kiddie rides. 


:_ © Competitive pricing and volume discounts. 
a LOCATION FINDING. 


‘ ““e Complete consulting services. 
¢ Computer programs for the kiddie ride industry. 


LET US BE THE #1 SOURCE 
FOR ALL OF YOUR KIDDIE RIDE NEEDS 


CUSTOMER SATISFACTION GUARANTEED 


reese gi" Plog jy. 
59-18 Central Avenue. Farmingdale. NY 11535 
Phone: (516) 293-8129 © Fax: (516) 293-1268 








yune \3 


012-333-9939 


Auctioneer: Bill Hughes 







\\G “All Auctions: 


Saturday, 11 a.m. 


Anaheim, CA 


February 23, Anaheim Stadium 
Home of the Rams and Angels 
Consignments all day 

Tursday and Friday 

Auction: Saturday 10 a.m. 

2000 State College Blvd. 

5 Miles from Disneyland 
213-718-7626 cellular 

Reorder Tone Dial: 502-551-1866 


Tampa, FL 

March 16, Florida State Fairgrounds 
Special Events Bldg. 

Hwy. 301, off I-4 

813-623-7626 cellular 

Reorder Tone Dial: 502-551-1866 
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2415 West Amherst 
Bloomington, IN 47404 


For Information 


Call Ric Stephan: 
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“Rebuild” 
your old 
KLOPP. 

at the 
factory 


MANUAL 


OR 
ELECTRIC 


Fast Service 
Call for details 


CALL (813) 855-6789 


D 225 Dunbar Court 


INTERNATIONAL. ENC. Oldsmar, Florida 34677 


CD & 45 RPM STORAGE BOXES 


CD Box Holds 100 ¢ 45 RPM Box Holds 
200 ¢ Both Are Triple Thick Front/Back 
Walls ¢ Double Thick Side/Bottom 
Stackable * White Color ¢ 200 Lb. 
Test ¢ Lift Off Lid ¢ Tote Grips 
CD Box $6.00 ea. (Min. Order 12) 

Plus $8 S&H 
45 RPM Box $5.00 ea. (Min. Order 5) 
Plus $4 S&H 
Visa/MasterCard/Choice/American Express 


VOICE or 24 hr. FAX ¢ 1-800-950-JUKE 


Title Strip Co. 
P.O. Box 333, Riva, Maryland 21140 





WANTED 


Vendall, Vendex & Easy 
Vend Machines Wanted. 


Top Dollar Paid 
Call 


213-453-8666 
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R & M DISTRIBUTING CORP. 


540 Hempstead Turnpike, West Hempstead, NY 11552 


516-292-8900 or Fax us at 516-292-8025 
Phone 1-800-229-4 FUN 


We Export Worldwide 


Nos Hacemos Cargo De Toda Exportacion Requerida 
We have expanded our exports division for your convenience 


Espanol 


Italiano Deutsche 


e Contact Richard Bartlett or Roberto Hernadez 
or Louie Gutierz-Rummenigge 


* FEBRUARY WAREHOUSE CLEARANCE * 


We welcome special requests & have over 1500 machines 
in * our * inventory for immediate delivery 


VIDEOS 
720° 1095 
Afterburner 1299 
Air Buster 1100 
Air Inferno Call 
Air Wing Carrier Call 
Aliens 1295 
Alien Storm 1695 
Altered Beast 550 
American Darts 895 
APB 750 
Arkanoid 395 
Ataxx Call 
Bad Lands 1450 
Battle Shark 1995 
Beast Busters 2995 
Big Run 1795 
Blasteroids 399 
Bonanza Bros. 1995 
Buster Bros. 795 
Blood Bros. Call 
Brute Force Call 


Capcom Bowling 995 
Championship Sprint 1295 


Chase H.Q. 1995 
Combatribes 1295 
Crime Fighter 1295 
D.J. Boy 995 
Double Dragon 600 
Final Fight 1449 
F-15 Strike Eagle Call 
Golden Axe 1195 
Hang On 895 
Hard Drivin’ \4799 
Hammerin’ Harry Call 
Hit the Ice 2395 
Hydra 1595 
Klax 799 
Lightning Fighters 1195 
Magic Sword 1495 
Majestic Twelve Call 
Mechanized Attack 1599 
Mega Twin 1350 
MIA 1095 
Dr. Mario Call 
Hot Shots Tennis Call 
Merc 1799 


Moon Walker 

MVP 

NARC 

Ninja Gaiden 

Operation 
Thunderbolt 

Operation Wolf 

Out Run 

Over Drive 

Paper Boy 

Pigskin 

Pit Fighter 

PlayChoice 5 

Pole Position 

Pole Position II 

Power Drift 

Found For Found 

Punk Shot 

Quarterback 

High Impact Q.B. 

Road Blaster 

Robo Cop 

Sega Mega System 

Shinobi 

Smash TV 

Spy Hunter 

Strider 

Stun Runner 

Super Monaco GP 

Super Off Road 

Super Sprint 

Superman 

Team Quarterback 

Thunder Fox 

Thunderjaws 

TMNT 


Thunder & Lightning 


Two Crude 

Violence Fight 

WWF Superstar 

Zero Wings 

All American FB 

Space Gun 

World Soccer 

Little Slugger U/R 

Rockola Hideaway 
20 Wallboxes 


1499 
1495 
1599 

895 


1995 
995 
1750 
1999 
745 
1599 
2299 
1195 
695 
795 
1695 
Call 


ARCADE PIECES 


& SITDOWNS 

Four Trax 9500 
Galaxy Force 7500 
G-Loc DLX 8100 
Air Inferno Call 
Grey Hound Crane 995 
Hard Drivin’ 7995 
Line of Fire 5795 
Race Drivin 7995 
SMS Jumbo 

Crane Dbl. 1495 
SMS Crane 995 
Stun Runner 2795 
Super Hang On 2495 
Thunder Blade 2495 
Top Landing Call 
WGP 2895 
Shuffle Inn 1699 

PINBALLS 

Backtothe Future 1995 
Bad Cats 1695 
Bugs Bunny Call 
Car Hop Call 
Cyclone 1499 
Diner 1799 
Dr. Dude Call 
Earth Shaker 1895 
Elvira 1995 
F-14 650 
Fire 795 
Fun House Call 
Game Show 1650 
High Speed 695 
Phantom of the Opera1995 
Pinbot 795 
Playboy 1400 
Police Force 1695 
Pool Shark 1899 
River BoatGambler Call 
Roller Games 1895 
Silver Slugger Call 
Simpsons Call 
Space Shuttle 695 
Tight Fight Call 
Vegas 1850 
Whirl Wind 1850 
Taxi 1250 


Black King 2000 1750 





e Distributing 


Duk 
210 Cherry St. 


Franklin, KY 42134 
(502) 586-1663 © (502) 586-1773 (Also our Fax#) 


FREE Freight on 4 or more pieces — UPS Shippable — 





Free delivery on 4 or more pieces in a 20 state area 


Technician Available For All Your Service Needs 
We Take Trade-Ins! 


sx For Sale Now x& 


Used Rowe AMI’s Used Rockolas Used Pokers 
IGT Draw 80 — R/B Dbl. Slot and R/B 
Sgl. Slot starting at $795 


Omega Derringer/ 
905 & 903’s starting at $625 


C/T Bonanza/Golden Poker $650 


R-92 combo Draw/J oker Poker | 
RW CD100A Starting at $595 


Ves Lucky 8 Lines x‘ Cabinet Styles Parts & Supplies 
Upright 19’’-13”’ . MARS 1-5-10-20 
W-4 @ F-5 © W-6 © W-7 countertop ® cocktail . EET 1-5-10-20 
Jumbo ® Bingo ® Lucky 90 minis ® kits . Wiring Harness 1-10 


Cherry Bonus I, IT & III Cherry Glasses over 10 
Cherry Master ® 1-10 @ $35 . Power Supplies 
Lucky 21 ¢ Lucky 55 11-25 @ $30 . 13’ - 19’ Monitors 
over 25 @ $25 (Wells-Gardner) 
. 25¢ Coin Mechs & Channels $16.95 


Prices on kits starting @ $375 . Buttons & Switches w/legends ... $4 
Prices on Games starting @ $1675 set of 6 


Prices on Boards starting @ $300 
Empty Cabinets 


Tommy Gates (for standard pick-ups) w/7’’ extension 

Klopp Coin Counters 

New Valleys, Dynamo, & UBI Pool Tables starting @ 1395 
Used Williams Pinballs starting @ $675 
New & Used Pokers 
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MONITOR 


GET-WELL KITS 
WICO now distributes 
Zanen get well kits 


Saves time & money on monitor repairs! 


KIT #101: Eliminates most problems with the Elec- 
trohome G07 color monitors (warping, blacking out, 
smearing, etc.). WICO #36-0243, 17 parts in kit-$7.95 
ea. 10 or more $6.95 each. 


KIT #201: Eliminates most problems with the Well- 
Gardner K4600 series monitors (warping, brightness 
problems, etc.). WICO #36-0244, 14 parts in kit - 
$6.95, 10 or more $5.95 ea. 


KIT #301: For Nintendo color monitors (Sanyo), 
eliminates vertical shrinking, jail bars, low brightness, 
etc. WICO #36-0425, 15 parts in kit- $6.95, 10 or more 
$5.95 each. 


For more information check article 
on page 148 of Sept. 1989 Issue. 


Money-Back Guarantee! We Pay S & H. 


A29951-B Flyback $47.95 each 
2SC3039 $1.95 each 
$4.49 each 
$1.95 each 
2N3792 $1.95 each 


ZANEN ELECTRONICS 
gg (806) 793-6337 @w 


JENNINGS SLOT 
MACHINE BOARD 
REPAIR 


A&B AMUSEMENT 


RT. 2 BOX 285 
SO. RANGE, WI 54874 


715-398-3677 


Drews Static Gard 
Poker Protection! 


~y This unit detects static Ve 
hits and stops cheating. 
Simple To Install 
803-574-0162 
Fax 803-574-7680 


_ Distributor Inquiries Invited 
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pry 'ZeSi 


Jumbo Merchandise 
1-800-992-2388 


SAVE SAVE 


Buy all your locks keyed the same as the locks 
you are now using; ‘‘Abloy’’, ‘Ace’, ‘‘Fort’’, 
‘““Wico’’, ““American’’, ‘““KD’’, “‘ESD”’, ‘‘Green- 
wald’’, ‘‘Baton’’, or any other manufacturer's 
similar type lock directly from our factory. 


ALARMS From as 
for Vending low as 


and Amusement $69.95 


— 


Your Money Is In 
High-Security This Machine — 

Cam Locks, Padlocks and Don’t Make It 
T-Handle Locks AtPrices Easy For A Thief! 

You Normally Pay 

) For 

Ordinary 
Locks! 


Double Door 
Security Bars 


TUBULAR Coin Box Protection game bar 
LOCKS at a Reasonable Price S807T 


GET SECURITY & SAVE MONEY TOO!!! 


LOCK AMERICA, INC. 


1-800-422-2866 (national) 1-800-243-2418 (Canada) 


Mid-Atlantic States Mid-Western States 
1-800-448-2075 1-800-243-2418 









Missouri’s Largest Coin Machine Distributor 


Representing all leading manufacturers of equipment and kits. 


Kansas City Branch * 1518 N. Topping * Kansas City, Mo. 64120 * 816-231-2349 
Home Office * 5617 Highway 50 West * Jefferson City, Mo. 65109 * 314-893-2756 
St. Louis Branch * 2800 Market St. * Valley Ctr. Bldg. H * St. Louis, Mo. * 314-531-8777 


Please Call Rich or Ron at our St. Louis office 


314-531-8777 OF Fax 314-531-7814 


Ask About Our New 100 CD-Deck Player Conversion Kit For Any Type of Phonograph 


$995 
Moon Walker (Sega) 


$895 


Golden Ax (Sega), Robo Cop (Data East), 
Strider (Capcom), US Classic Golf (Taito) 


$695 


Arch Rivals (Bally), Crime Fighter 2 pl. 
(Atari), Ninja Gaiden (Tecmo), Shadow 
Dancer (Sega), Superman (Taito) 


$595 


Crime Fighter 4 pl. (Konami), 
Cyberball 2072 2 pl. (Atari) 


$495 


Chopper | (SNK), Crime City (Taito), Escape 
Planet/Robots (Atari), ESWAT Cyber Police 
(Sega), Final Round (Konami), Heavy Barrel 
(Data East), Main Event (Konami), Skull & 
Crossbones (Atari), Super Contra (Konami), 
Thundercade (Romstar), Vigilante (Data 
East), Wild Arrow (Neyco) 


$395 


Cobra Command (Data East), Double 
Dragon (Taito), Guerilla War (SNK), Kageki 
(Romstar), R-Type (Nintendo), Silk Worm 
(Tecmo), Splattered House (Namco), Zero 
Wings (Williams) 


$295 


Chelnov (Data East), Dragon Spirit (Atari), 
Haunted Castle (Konami), Ikari Ill (SNK) 
P.O.W. (SNK), Rescue Raider 
(Bally), Twin Eagle (Taito) 


$245 Cc 


Alien Syndrome (Sega), War Dudes (Data 
East), Bermuda Triangle (SNK), Birdie King 
Ill (Monroe), Bionic Commando (Capcom), 
Black Tiger (Romstar), Double Play 
(Leland), Fighting Golf (SNK), Poker (RVI), 
Rastan (Taito), Side Arms (Romstar), 1943 
(Capcom), Tee’d Off Golf (Tecmo), Tiger 
Road (Romstar), Yukon Power (Exidy) 


Systems Softwares 
New Close Out Factory Kits & Marquees: 

Kits Price (Controls if available) 
<1 Bottom of the Ninth (Konami) $445 Kits | Price 
~ Cadash (Taito) 695 System 1 (Atari) 195 
Champion Bowl (Romstar) 595 ~ Marble Madness (W/C) (Atari) 95 
Crackdown (System 24) (Sega) 45 Road Runner (W/C) (Atari) 49 
Double Play (Leland) 395 Sac-Pac System (Bally/Sente) 45 
Road Runner (Atari) 45 Mini Golf (W/C) (Bally/Sente) 95 
Strike Zone (Retofit) (Leland) g5 Night Stocker (W/C) (Bally/Sente) 145 
World Series (Cimat.) 195 Name That Tune (W/C) (Bally/Sente) 95 
Starguards to Rampage (Bally/Mid.) 35 Spiker (W/C) (Bally/Sente) 95 
Street Football (W/C) (Bally/Sente) 95 
Stompi (W/C) (Bally/Sente) 95 
Used dedicated complete VS. Systems (Nintendo) 95 
video games Baseball (Nintendo) 45 
Kits Price Golf (Nintendo) 45 
C Blasteroids (Atari) “//2 395. Hogans Alley(NoGun) (Nintendo) 35 
~ Gain Ground (3p Warrior) (Sega) 895 Slalom W/SKIS (Nintendo) 75 
Hot Rod (3p Driving) (Sega) 945 __— Tennis (Nintendo) 45 
Moonwalker 25” (Good Buy!) (Sega) 1495  T.K.O. (Data East) 45 
Power Drift (Driving) (Sega) 1595 System 24 (Sega) 795 
Xybots (Atari) 495 Crack Down (Sega) 45 
Gain Ground (Sega) 145 
Scramble Spirits (Sega) 95 


$195 


Alley Master (Cinematron), Birdie King II (Monroe), 
Boot Camp (Konami), Bottom of Ninth (Konami), Contra 
(Konami), Crusin (Kitkorp), Galaga (Midway), Gon- 

donamia (Data East), Gauntlet II (Atari), 

Ikari Warrior (Trade West), Karnov (Data East), Kid Wiki 
(Data East), Metro Cross (Kit Korp), Sky Shark 
(Romstar), Ten Yard Fight (Tecmo), Time Soldier 
(Romstar), Touch Down Fever (SNK), 1942 (Capcom), 
Top Gunner (Konami), World Series (Cinematron) 


$145 
Life Force (Konami), Pac Land (Bally), Rygar (Tecmo), 


Solar Warrior (Romstar), Tiger Heli (Romstar), Wonder 
Boy (Sega) 


$95 
Galaxian (Midway), Gladiator (Taito), Karate Champ 
(Data East), Mania Challenge (Metro), Happy (Bally), 
Mario Bros. (Nintendo), Q-Bert (Gottlieb), Special 
Forces (Konami), Two Tiger (Bally), Yie Kung-Fu 
(Konami) 


Break Thru (Data East), Donkey Kong (Nintendo), 
Donkey Kong, Jr. (Nintendo), Donkey Kong III (Ninten- 
do), Express Raider (Data East), Goonies (Nintendo), 

Popeye (Nintendo), Rush 'N Attack (Konami), Terra 
Cresta (Nichinutsu) 


Specialty Games: Sit Down 
Cocktail Tables, Cockpit Driving 
Games & Novelty Games 


Kits Price 
Dbl. Player Basketball (Intermark) 1595 
Grid lron (F/ball table) (Atari) 495 
Final Lap (2 p, sit down) (Atari) 5995 
G-Loc Deluxe (sit down) (Sega) 9500 
GP Rider (2p Motorcycles) (Sega) Call 
Jr. Pacman (Cocktail Table) (Bally) 495 
Pot Shot (Redemption) (Atari) 2995 
Race Driving (sit down) (Atari) Call 
STUN Runner (sit down) (Atari) 2695 
Super Monaco GP Del. s/d (Sega) 5795 
Time Pilot (Cocktail Table) (Centura) 395 
Quick Poke (Vally) 595 
World Cup Soccer Table (Tecmo) 445 
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MUNCIE NOVELTY CO. 
PH. 800-428-8640 


GOOD QUALITY—LOW PRICES 


ABC COIN (214) 596-1212 


2839 Biscayne — Plano, TX 75075 


CASH LOANS LIGHTING SPECIALISTS: BC-9 Conversion Kit 


Manufacturers of Chase 

a a i Channel and Versalite Lighting. SAVES HUNDREDS OF DOLLARS 

y mal 3 Direct Importers of Rope Lights, FROM BUYING NEW CHANGERS 

Belt Lighting, Crystal Belt, Converts a BC-9 to BC-35 
Free details! Sparkletrack and Neon Like Gem 
cae ¢ 55 Acceptance 
‘ . : light. Solid State Chase & Solid ciate. cell Wee 
Financial Services, Box 248, Controllers, Bulbs all kinds. Quick ee 
eet ¢ Installs in minutes 

Service with dependable 


Nicholls, Georgia 31 554-0248 continuing interest in our customers. 
i I / Action Lighting, Inc. To Order Call: 
(ENGSS CMEC ROY 800-248-0076 Catalog 616-245-8235 





USED GAMES 


50th STATE All Games From Fun Factory Centers 50th STATE 
COIN-OP Excellent Condition & Like New Appearance COIN-OP 


On location in Arizona, Texas, Georgia, Kansas City, Michigan, Illinois, Maryland 
Immediate Availability While Quantities Last 


DEDICATED/COMPLETE GAMES 


Afterburner (V/R) $ 995 Cadastt $1495 Crime City $ 495 Final Round $ 495 
Alien $1395 Championship Sprint $ 895 Devastator $ 495 Narc $1395 
Ataxx $ 995 Combatribes $1395 Double Dragon $ 595 Quarterback $ 795 
Bottom of 9th $ 695 Contra $ 495 E-Swat $ 695 Team Quarterback $1195 


KITS (BOARD & HEADER) 


Bottom of 9th $ 595 Final Round $ 395 Rolling Thunder $ 395 Twin Eagle > 295 
Double Dragon $ 395 Ninja Gaiden $ 650 Superman $ 595 Zero Wing 7. O92 


PINS 


Diner $2295 Genesis $ 495 Party Animal $ 795 Pool Sharks $1895 
Game Show $1695 Mousin Around $ 159 Police Force $1595 Taxi $1295 


REDEMPTION & NOVELTY 


Action Lotto $3500 Gypsy Fortune $ 395 Lotto Fun $1000 Skill Dozer $ 995 
Bowler Roller $1600 Love Meter $ 395 Reel Poker $1800 Super 6 Darts $1100 


A FREE call is all it takes to SAVE money! Prices do not include shipping & handling. 


Toll Free 1-800-424-5050 FAX: (808) 682-4789 
91-246 Oihana St., Ewa Beach, HI 96707 
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The SILENT 
PARTNER 

uses the time tested 
ideas and ways of 
approximately 435 
operators worldwide. 


Here is our guarantee. 
Not 30 days but 365. 
That’s right!!! 

Put the SILENT 
PARTNER to work 
for you and in the 
next 365 days if 

you find something 
faster and better 

we will also 
purchase it and 
DOUBLE 

your money back. 


THAT'S OUR 
GUARANTEE! 


“THE SILENT PARTNER” 
COMPUTER SOFTWARE 


Have you looked and looked and still 
don’t know what to do? 


One ad sa ys one thing 
another says something else. 


Here is a sure thing. 


THE SILENT PARTNER 


Let it help you manage and control your business. 


It will tell you where a machine is, where it has been, life 
time income, year to date income, and weekly average with 
a keystroke 


It will watch your money, check your service calls, give gas 
mileage reports on your trucks 


It will give instant graphics showing monthly income for three 
years on every machine you have. 


It will give you a line graph on every machine in every 
location with just a keystroke. 


It will allow comparison with other like machines. 


It will allow comparison with every pinball, video game, etc. 
that any specified location has ever had. 


If that is not enough there are 739 additional reports available 
at the touch of a key. The only requirements are that you enter 
the incomes of each machine and the computer will do the rest. 


JUST ONE ENTRY!!!! 


In an operation of 1000 machines, it usually takes one hour 
a day to post income. 


CALL OR WRITE FOR FREE INFO: 
THE SILENT PARTNER, INC. 


3441 South Park e Springfield, Illinois 62704 


(217) 793-3350 or Fax: 217-793-1842 





Single user or Multi user 
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GAME PARTS (new & Used) WANTED 
TUBES (New/Rebuilt) B ET S O N C RAN E S 


(Doubles , Triples and Jumbo Only) 
CONVERSION ITEMS 


P505 10Amp Power Supply 
P515 15Amp Power Supply 


Gen. overlays, mix or match many types ... 11.95 
USO OF Oe) iuas beiwsesdudsid aren ens 9.95 
DOORS ck tin bk ae Fae Ae ARETE Ds 8.95 
RMA CS) sake cédeernaswineenerees 7.95 


We have the largest selection of used parts in America! 

We buy and sell — Call us now for our up-to-date PCB 2015 East Riverside Drive Austin, TX 78741 1-800-458-2523 
pricelist. Complete Game Repair Service. Monitors, 

PCBs, Power Supplies, etc.! 1-DAY TURNAROUND 

AVAILABLE! 


ALSO BUYING GREYHOUND JUMBOS 


OTHER ITEMS 
Box of 1000 Quarter-wrappers ............ 2.50 


Bag of 1000 Wire Ti 

Track Ball Roller Sets FO ee Sy AL E Po p-A-S hot 
FOr CONIONS sis cdkand ds tateew ewes 5.95 
OE WAMOGO aS wade cha wegares eta s 6.95 


Roller Bearings .................0.0000- 2.45 4 Drews Tiger Cranes Basketbal | 
Pale le Ole) xicxc ans dau awnercevaees 9.95 


Multi-game Systems $895 each Steel Game 
Excellent Condition Te 
Arcade Analyzer for all types of Reco n d | tl O n ed 


"Eldorado Products, Ltd. 803-575-2800 Like New 
3385 E. Artesia Blvd. ¢ Long Beach, CA 90805 TIM’S AMUSEMENT CO. 91 3-82 7-6229 


(213) 630-3300 ¢ FAX 213-630-1566 


















EVERY ae 
MAKE & MODEL OF |e=¥ 
@ KIDDIE RIDES @REDEMPTION GAMES 
@ ARCADE NOVELTIES & SPECIALTY GAMES VA 
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OF WHAT THEY 
WOULD COST 
NEW.” 






AMERICA'S 













LARGEST THE AMUSEMENT | 
SELECTION SOUIPMENT EXCHANGE. INC 
SELECTIO EQUIPMENT EXCHANGE, INC 
AMUSEMENT 

EQUIPMENT 






1203 5th AVE. ROCK ISLAND, IL 61201 
(309) 788-0135 FAX# (309) 788-0148 
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Have your own copy of Play Meter 
Magazine delivered to your home 


or Office. Call (504) 488-7003 fo 
start your subscription today. 
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(} Mr. Ms. Name 
Street 

City 

Zip 

Signature 

Title 

Company 


(] Payment Enclosed 
Charge my: 
Card No. 


O New 
C}) Renewal 


ohn eet 


_ 
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Saas 
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pais & 


Telephone 


1) Billme 
(1) MasterCard 
Card Exp. Date 


USA 

$50.00 
90.00 

120.00 


"Canada 
$50.00 
90.00 
“Payable in U.S. currency only 


"Foreign 
150.00 
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Check One: 

O Manufacturer 

1) Distributor 

CL) Route Operator 
CL) Arcade Operator 
(1) Support & Supply 
CX) Technician 

1) Other 

Please specify: 
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Yes! | want to receive every issue of Play Meter. Please enter my subscription as shown below: 


1) Mr. Ms. Name 
Street 

City 

Zip 

Signature 

Title 

Company 


1 Payment Enclosed 
Charge my: 
Card No. 


LC) New 
1) Renewal 


Telephone 


1 Billme 
(1) MasterCard 
Card Exp. Date 


USA 

$50.00 
90,00 

120.00 


*“Canada 
$50.00 
90.00 
"Payable in U.S. currency only 


"Foreign 
150.00 


Check One: 

CL) Manufacturer 

C) Distributor 

1) Route Operator 
(1) Arcade Operator 
1) Support & Supply 
C1) Technician 

CJ Other 

Please specify: 
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BUSINESS REPLY CARD 
FIRSTCLASS PERMITNO.954 NEW ORLEANS, LA 


POSTAGE WILL BE PAID BY ADDRESSEE 


BUSINESS REPLY CARD 
FIRSTCLASS PERMITNO.954 NEW ORLEANS, LA 


POSTAGE WILL BE PAID BY ADDRESSEE 


Have your own copy of Play Meter 
Magazine delivered to your home 
or Office. Call (5O4) 488-7003 to 

start your subscription today. 


NO POSTAGE 
NECESSARY 
IF ig 


THE 
tienen: STATES 


NO POSTAGE 
NECESSARY 
IF MAILED 
IN THE 
UNITED STATES 
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SAVE 25% 
ON COMPLETE SYSTEM 


ARE YOU TIRED OF SWAPPING OUT MACHINES, BUYING 
DOLLAR BILL VALIDATORS, LOSING ACCOUNTS DUE TO 
BREAK DOWNS, AND MAKING COIN RELATED SERVICE 
CALLS? INSTALLING THE IMONEX’ COIN SYSTEM CAN 
REDUCE ALL OF THE ABOVE. 








e INCREASE SALES 

¢ ANTI-CHEAT 

¢ NO MOVING PARTS 

|e NO ELECTRICITY 

ge VEND UP TO $7.00 

| ¢ NOELECTRONIC REPAIR COSTS 
¢ QUARTER ONLY 


we ACCEPT OR REJECT CANADIAN 
QUARTERS 


e DECREASE COIN RELATED 
SERVICE CALLS 


e AVOID EXPENSIVE ELECTRONIC 
ACCEPTORS 


e TWO SYSTEM KITS AVAILABLE: 
System Kit #302-88 
For NRI® rejectors and ACMR’s 


System Kit #603-90 
For Coinco® acceptors and ACMR’s 


CALL TODAY! 
800-446-2719 





P.O. Box 519 @ Katy, Texas 77492-0519 
5328 E. 5th St., Suite 1 ¢ Katy, Texas 77449 
(713) 692-7021 © FAX: (713) 391-4239 
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The Future Has Arrived! 
Say Goodbye to 45’s! 


Convert That Coin-Operated Phono 
With Our New CD Jukebox Conversion Kit 


South East Rep. 
Scot Morris 
615-831-2996 





North East Rep. 
Vincent Francischetti 
201-663-3663 





Exports: 

Elemar Enterprises 
Jorge Morfin 

(201) 273-7355 


Southern Calif. 
Small Change Dist. 
Dave Suhy 
818-713-1174 


Central North 
Aeries Int. 
Jack Deming 
(612) 933-1041 





Features: Kit Features: 


e Programmable Pricing 4 (12) Compact ANY AND ALL 
sea rca a optional upto DARTS AND DART 


Attract Modes 


3 players) 
e Programmable Disc e CPU Board PARTS. 
(Undesirable songs can be (USA Manufactured) 
Bieo eine yyy) e Selection Buttons @ COMPLETE SETS 
e 12 Month Warranty on CPU @ FLIGHTS 
and Disc Player e LED Readouts w SHAFTS 
e Built by Operators for * Control Panel @ BARRELS 
Operators e Wiring Harness mw TIPS 
e Easy Installation ¢ Decals and @ WALLETS, PINS, 
e User Friendly Instructions PATCHES, ETC. 
CD JUKEBOX KIT CO. INC. GREAT LAKES 
P.O. Box 747 DARTS DISTRIBUTOR 
: et ee oe -= Dresden, Tennessee 38225 3125 S 108th Street 
 ——e- West Allis, Wisconsin 53227 
901-364-5140 (414) 543-9773 
Fax 901-364-3303 ¢ 901-364-5140 (800) 225-7593 


FAX (414) 543-9820 
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SA-20 PROGRAMMER $695_ | ~—so pinBALL PARTS SALE 


i USA made 
“rors Flipper Rubbers 


39¢ each 


Stand-up Target Switch 








Assembly 
LOGIC BOARD SALE: 
$75 $99 EA $145 EA $195 EA $295 EA 
Commando Renegade Vigilante P.O.W. Double Dragon II 
Break Thru Gondo Mania Silk Worm Cabal Gemini Wings 
Double Dribble Ikari Warrior Black Tiger Blasted Play Choice 10 
Future Spy Victory Road Kagecki Double Dragon Xybots/Jamma 
VS Board Punchout World Series Contra Rastan 
Karate Champ Pacman Trojan Super Mario Pole Position 
Jail Break Birdie King Time Soldier Top Gunner 
Rush N Attack Solar Warrior Speed Rumbler Turbo KITS 
Yie ar Kung Fu Quartet II Empire City Pacland : 

Shoot Out Super Dodgeball Karnov Air Wolf Crime Fighter $695 
Moon Patrol Gladiator Tokio Rampage/Jamma High Impact $1495 
Slash Road Section Z Mag Max Gauntlet/Jamma Sly Spy $495 

MX 5000 Gun Smoke Last Duel Exidy Gun 


ieee Ue PUBTIME/ARACHNID SHINOBI KITS: 


Mini Golf 00 
Stocker Replacement $99. 


Trivial Pursuit | a cations 
Monitors Convert the Followin 


Alien Syndrome ¢ ESWAT 
Street Football $95 each Altered Beast 
Night Stocker Body Slam e Golden Axe 


PLAYCHOICE KITS AT $49 EACH 


Tennis Hogans Alley Mario Bros. Tennis 
Baseball Excitebike Baseball Hogans Alley 
Duck Hunt Goonies Wild Gunman 
Super Mario .... Duck Hunt Gradius 
Ladies Golf Balloon Fight Excitebike 


C&P DISTRIBUTING 


4014 N. Fir Rd., #45 « Mishawaka, Indiana 46545 
OR FAX US AT: 


219) 256-1138 219-256-1144 
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“KICKER STOPPER” 
BARS 


ha “ haf 
SNEWS 


ay 


‘(O 


g 


padlock) 


For | ~ 
over/under H 
S=== y) 


Regular Doors 


SN-22KS 


STYLE SN-23 


HERE ARE 8 REASONS | 


aA 
OW. NVHL U3DNOULS.O™ 


All ““KICKER STOPPERS”’ are made 
with a kicker bar 2 inches wide by 3/16 in- 
ches thick with hidden hinges. They 
cover the top half of coin return boxes for 
maximum door protection against ben- 
ding and vandalism.Your choice of 
regular padlock hasp or covered padlock 
hasp. 


A-1 PRODUCTS 


PHONE TOLL FREE: 
1-800-STANS A-1 or 1-800-782-6721 
PHONE OR FAX 1-919-728-5311 
Rt. 1 Box 654A, Hwy. 101 Beaufort, NC 28516 
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JUKEBOXES 
VIDEOS 
PINBALLS 


jh 
We 


Belita Coin Counters 


The best and most convenient 
Coin Counter ever made. It is 
specially designed for Operators - 
large or small. 


e Lightweight (only 9 Ibs) 

e Portable (take with you to location) 
e Very inexpensive 

e Long lasting/low maintenance 

e Fast and easy to use 

e Automatic Stop for easy counting 
e Coin Tray Support Bag Holder 


TRY A SAMPLE AND BE CONVINCED 


Send Check for Sample 
MANUAL - $425 


ELECTRIC $550 (110V or 220V) 


FOR DETAILS CONTACT: 


R. H. BELAM COMPANY INC. 


ONE FULTON AVENUE 
HEMPSTEAD, NEW YORK 11550 


TEL: 516 292 2670 
FAX: 516 486 0957 







— WANTED — 
Super Mario Bros. 
VS Software 


(916) 678-5189 


Game Room For Sale 


West Florida Location 
Only Arcade 
Servicing the Area 


Serious Inquiries Only 


407-793-9556 


$25,000 
GRANTS! 


Never repay! 


Financial-G, Box 248, 
Nicholls, Georgia 31554-0248 


(Enclose envelope!) 





Drews Static Gard 
Poker Protection! 


~> This unit detects static “73 
hits and stops cheating. Ly 
Simple To Install 


803-574-0162 
Fax 803-574-7680 


Distributor Inquiries Invited 


TITLE STRIP PROGRAM CO. 


200 free title strips with the purchase of the 
easy-to-use computer title strip program. 
Print your own song titles. Print a list of all 
your records at each location .. Over 150 
features! $79.95 
Voice or 24 hr. FAX ¢ 1-800-950-JUKE 
(301) 956-5856 (For information) 
Visa/MasterCard/Choice/American Express 


"TITLE STRIP PROGRAM CO." 
P.O. Box 333 
"RIVA, MARYLAND 21140" 






















__ 1.5” (38 mm) Wheel Vends 


e 1.3” (33 mm) Capsule STRATED 
e Large Gum and Candy com Syne 
1.125” (29 mm) Wheel Vends AND open 


¢ Gum and Candy 
Adjustable Merchandise Wheel Vends 


All types of small bulk items. 
YOUR SOURCE 


Coinage size up to 1.25” (32 mm) 
















FOR: Machine size height 25” (63.5 cm) 
: Width 8” (20.3 cm) Depth 8” (20.3 cm) 
poi Custom sounds — can have your own 
2.3” Round | 





record made to say anything for 5 seconds. 
Clear Capsule Up to 4 different sayings on each side. 


Both Halves Same For: 













$1.00 items; 50 items 


25 Feature items 
cranes etc. 


1.3” Capsules 
Mixed colored top with clear 
bottom. Filled or empty. 


TALKING VENDOR CO. 


— 
| 
, 


/ 


y 


mm e In-capsule - items 
i e Rings & Holders 
Bulk & Assembled. 


Rings in 
Holders 


Bulk or Assembled. 
e Mixes 


P.O. Box 326 e Chatham Ontario ¢ N7M 5K4 


Phone: (519) 351-2181 Fax: (519) 351-2181 


GALAXY DISTRIBUTING 


401S.Elgin ¢ Tulsa, OK 74120 
1-800-678-7665 « Fax: 918-584-4168 


CALL US FOR ANY NEW or USED GAME 


NEW CLOSEOUT 
FACTORY KITS 


Snow Bros. .... $645 


V-Ball (4-pl.) .... 295 
U.S. Classic .... 450 
Sports Match ... 295 


NOVELTIES 


Quick Silver 
(Like New) .. $1595 
Grayhound Crane w/ 
joystick & bill 


acceptor .... 1295 


DEDICATED P.C. 
BOARDS W/HEADER 
& USED ACCESS. 


Capcom Bowling $695 
Crime City 

.50 Caliber 

Sky Soldier 

Nastar Warrior .. 
Ghost Buster .... 

ZA 2) rn 
Altered Beast ... 


Arkanoid 

Pinball Action ... 
Strike Zone 

Black Tiger 

Ikari Warriors .. 


PINBALLS 


Gold Wing 
Secret Service 
Cyclone 
Genesis 


$895 


Whirlwind 


Roller Disco ... 2195 


SUPPLY 
WITH BUILT-IN FAN 


21 AMP 
1-Year Warranty 
$33.95 each 
8 or more $31.95 


Call for best price on NEW & USED games — Large Selection 
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Let's Mae 
A Dea! 


COCKTAIL TABLES: 


Ms. Pac-Man, Galaga 
1942, Alcon, Arkanoid, 
Dangar, Gaplus 
Mag Max, Mission XX 
MY Hero, Sky Shark, 
Star Force & OTHERS! 


AREA 
AMUSEMENTS 


(619) 471-6232 





MR. “BALL 
POLISHER” 
ONLY $395 00 


90-Day Money-Back Guarantee 


Makes old pool balls 
look shiny and new! 
1 Year Warranty On Motor. 
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KITS! KITS! KITS! 


All kits include board and marquee 
& monitor glass if available 


$35 
Buck Rogers, Donkey Kong, Frogger, 
Kangaroo, Make Trax, Looping, Pleiades, 
Stargate, Theif, Time Pilot, Track ’N Field, 
Wizard of Wor, Zarzon, Zaxxon 


$50 
10 Yd. Fight, Bump & Jump, Commando, Arabian, 
Championship Baseball, Elevator Action, 
Food Fight, Gunsmoke, Crazy Climber, Hogan’s 
Alley, Mat Mania, Polaris, Roc 'N Rope, 
Satan’s Hollow, Tagteam, Tron, Space Duel, 
Seicross, VS Duck Hunt 


$75 
Birdie King, Commando, Choplifter, Front Line, 
Hat Trick, Jailbreak, Joust, Joust Il, Karate 
Champ, Kung Fu Hero, Mania Challenge, Marble 
Madness, Pacman +, Star Wars, 
Yie Ar King Fu, VS Excitebike, 
Xenophobe (with Joystick) 


$100 
Bionic Commando, Cobra Command (Laser Disc), 
Clash Road, Draw Poker, Gauntlet, Gimme a 
Break, Ikari Warrior, Nintendo VS Motherboard, 
Sente Mother Board, VS Top Gun, VS Platoon, 
VS Goonies, VS TKO 


$150 
Blasteroids, Demo Derby, Dyger, 
Guerilla War, Last Duel, Rampage, Victory 
Road, World Series, V-Ball 


$200 
Devastator, Kageki, P.O.W., Pyros, Vigilante 


$250 
Altered Beast, Silkworm, Rolling Thunder, Spy 


$350 
Bad Dudes, Final Round, Escape from Robot 
Monsters, Heavy Barrel, Hippodrome, Prehistoric 
Isle, Ninja Gaiden, Robocop, R-Type, Shinobi, 
Super Contra, Stocker, Thunder Cross 
$450 
DJ Boy, Double Play, Ghoul’s 'N Ghosts, R-Type 


ll, Quarterback, Twin Cobra, Sly Spy, U.S. Classic 
Golf, Stocker, Vindicator, Zero Wings 


$500 
Ameri-Darts, Crime Fighter, Crime Fighter 
(for Guantlet), Dragon Breed, ESWAT, Rambo lll, 
Sky Adventure, Street Smart, Street Fighter, 
Task Force, Wrestle War 


$650 
Arch Rival, Columns, Combatribes, Snow 
Brothers, Strider, Wheel of Fortune 


REDEMPTON 
Doyle: Batter Up Batting Cage 
$5995 
Super Shifter (4 pl.) $6995 
Skeeballs $1395 (each) 


Buy $1000 (or more) worth of used 
boards & get a 10% Discount! 


Alpha Amusements 
26477 Hoover-Warren, Mi 48089 
Toll Free (800) 33-GAMES 
(313) 756-1555 After 5 pm EDT 
Fax 313-756-1563 
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THE PUCK STOPS HERE 


"The Original Air Hockey Safety Shield" 


1-800-933-0145 


Jumbo Merchandise 
1-800-992-2388 


TICKET AVENUE 
SHAMOKIN, PA 


6 17872-0547 
National 7: 
Toll free fax: 


T’l C K ET ©€CO© © 800-326-9320 





== 


1991 


February 10-12 

Night Club and Bar Hotel/Restaurant/ 
Beverage Show, Tampa Convention Center, 
Tampa, Fla. Call (800) 247-3881. 


February 22-24 

South Carolina Coin Operators Association 
(SCCOA) Annual Convention and Trade 
Show, Columbia, S.C., Sheraton Hotel at 
I-20 and Bush River Road. Contact Helen 
Sikes (803) 345-2048 or (803) 779-2498. 


March 1-3 

World Championships of Flipper/Pinball, 
sponsored by the AMOA/International Flip- 
per Pinball Association (IFPA), Chicago 
O’Hare Hilton. Contact Joe Conway (414) 
263-0233. 


March 22-24 
American Coin Machine Expo (ACME), 
Sands Expo and Convention Center, Las 


Vegas. Contact Bill Glasgow Inc. (708) 
333-9292. 





se 


————————EEEee 


—— 


April 12-13 

Minnesota Operators of Music and 
Amusements (MOMA) Annual Convention 
and Trade Show, St. Paul Hotel, St. Paul, 
Minn. Contact Hy Sandler (612) 927-6662. 


April 12-14 
National Amusement and Vending Expo, 


ERNCEERED 
and x 


-1992; FAX 
(502) 473-1999. 






April 19-21 

Georgia Amusement and Music Operators 
Association (GAMOA) Annual Convention 
and Trade Show, Evergreen Conference 
Center in Stone Mountain Park, Atlanta. 
Contact GAMOA (404) 972-7445. 


April 19-21 

National Automatic Merchandising Associa- 
tion (NAMA) Western Convention and Ex- 
hibit of Vending and Foodservice Manage- 
ment, Anaheim Convention Center, 
Anaheim, Calif. Contact NAMA head- 
quarters (312) 346-0370; FAX (312) 
704-4140. 


April 25-28 

Mid-South Regional Amusement and Music 
Operators Convention and Trade Show, Om- 
ni Memphis Hotel, Memphis, Tenn. Contact 
LaVerle Franzen or Jan Green (901) 
353-1000; FAX (901) 353-1155. 


April 30-May 3 

Amusement and Music Operators 
Association-National Dart Association 
(AMOA-NDA) Team Dart VI International 
Team Championship, Sahara Hotel and 
Casino, Las Vegas. Contact Joe Conway 
(414) 263-2444. 

May 16-18 

Wisconsin Amusement and Music Operators 
(WAMO) Annual Convention and Trade 
Show, Country Inn Resort, Pewaukee, Wis. 
(near Milwaukee). Contact WAMO (414) 
529-4704. 


May 18-22 

Amusement and Music Operators Associa- 
tion (AMOA) Government Affairs Con- 
ference, Hyatt Regency, Washington, D.C. 
Contact AMOA (312) 644-6610 or (312) 
565-4602. 


May 25-June 1 
11th Annual Valley National 8-Ball League 
Association (VNEA) International Singles 
and Team Championship, Riviera Hotel and 
Casino, Las Vegas. Contact Gregg Elliott 
(517) 893-1800. 


May 28-June 1 

INTER-GAM ‘91, first annual consortium of 
conferences and exhibits related to gaming, 
Atlantic City, the tri-hotel complex of Taj 
Mahal, Resorts International, and Showboat. 
Contact the Public Gaming Research Institute 
(301) 330-7600; FAX (301) 330-7608. 


May 31-June 1 
Ohio Coin Machine Association (OCMA) 
Annual Trade Show and Convention, 
Radisson Airport Hotel and Conference 
Center, Columbus, Ohio. Contact OCMA 
(614) 486-8677. 


July 11-13 

8th Annual Billiard Congress of America In- 
ternational Trade Expo, Downtown 
Nashville Convention Center, Nashville, 
Tenn. Contact Frank Zdy, Continental Pro- 
ductions (619) 278-3877; FAX (619) 


September 12-14 

Amusement and Music Operators Associa- 
tion (AMOA) Expo, Las Vegas Convention 
Center, Las Vegas. Contact AMOA (312) 
644-6610 or (312) 565-4602. 


international 


April 3-6 

International Vending, Music, and Games 
Show, Palace of Culture and Science, War- 
saw, Poland. Contact George Herman, ABP 
of Calabasas, Calif., (800) 735-4ABP or 
(818) 713-0166; FAX (818) 713-0518. 


qrones INDEX 


Rie -tiika ee eewanaaesees 85 
Alter Enterprises ........... 89 
American Sammy........... 13 
AMG doc sceeencete dene: 64 
BEAGCIWUG oe 6 :Ceko Reais e aad eee 49 
ROGAD o4kn% oe caesar 35-36 
AtariGames ....... Cover 4, 23 
Bally/Midway .............. 69 
BOON LOCK sos dee eke onan 44 
Betson Enterprises ......... 68 
CAbCON < cnccwisceaee Cover 2 
Coastal Amusements........ 51 
Coin Concepts ............. 12 
CGN TER cii-vanse ewe cees 17, 77 
Deltronic Labs ............. 72 
OG and bo 8 eK ew Rass 75 
Happ Controls 2.66 cass vinnss 4 
Hoffman & Hoffman.......... 6 
Innovative Management ..... 93 
[| ee 45 
Jukes, Pins and Amusements. 24 
Kaneko USA............... 19 
Konami ......... Lee eee 64 
Laramie Interests........... 21 
Leisure Entertainment....... 73 
RS oy eliaa w nian Xo as 84 
Mayoni Enterprises ...... 72, 84 
Merit Industries ............ 92 
Micro Prose Games .......... 7 
NAINGO. isc 4 ws ew ai eas 43, 65 
New Orleans Novelty........ 86 
Nintendo.............5: 41, 67 
N.S.M./Lowen-America ...56-57 
PARS Electronics........... 39 
Philip Morris USA........... 79 
PMI Toys & Novelty ......... 53 
POS ee kee eeicun eae 11 
Randy Fromm’s Arcade School. 105 
Roger Williams Mint......... 60 
MOGISUS! Gireetab ein dewed es 33 
Rowe International.......... 31 
Smart Industries............ 83 
Be hi eee Mehha aes Cover 3 
1 | SUSE go ee ae ee eee 5 
Strata Games .............. 71 
(i Se a ere 61-62 
UU Biavit cs eae sitav ene eawate 99 
Van Brook of Lexington ..... 86 
Vari-Tech International ...... 12 


February 1991/PLAY METER 143 


enters 






t’s the day after New Year’s as I write 

this. I dread the torture that must now 
be inflicted upon my body to make my 
face once again look like the photo in the 
upper left-hand corner. Non-stop food 
and wine during the holidays, I’ve found, 
will make your face nice and round. 

Anyway, extra weight aside, the 
holidays are a good time to catch up with 
old friends and relatives, people you 
never see during the rest of the year. The 
conversations quickly turn into gossiping 
sessions. 

‘*Hi, Aunt Louise, how’ve you been?”’ 

‘Fine, Chris. Say, what’s this I hear 
about your brother and a 43-year-old 
hooker from Honduras?”’ 

‘Well, boys will be boys. This carrot 
and beet casserole is delicious ....’’ 

Friends you haven’t seen in years keep 
you on guard as well. 

‘*How many years has it been, Chris?’’ 

‘*Oh, I guess about six or seven. 
You’re looking good.”’ 

**So are you, except for that extra chin 
you re developing. Been hittin’ the Fritos 
and onion dip pretty heavy, I see. Tell me, 
do you ever run into Paula Thibodeaux 
any more? I hear she really turned into a 
porker. Or how about Jimmy Freidrichs. 
] hear he....°”? 

Inevitably, that tired subject we all 
dread takes center stage: What Are You 
Doing With Yourself These Days? 

Relative #1: ‘‘Still in school, Chris?’’ 

‘*No. I’ve been out since ’84.”’ 
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és LAST WORD 





Old Friend #1: ‘‘I hear you’re working 
for a newspaper in Cajun country.’’ 

‘*No. I left that job two-and-a-half 
years ago.”’ 

Relative #2: ‘‘Where have you guys 
been? Chris has been working for a video 
game magazine. You know those Ninten- 
do games that your kids beg for every 
Christmas? That’s what he writes about. ”’ 

‘*Well, not exactly,’’ explain. ‘‘There 
are magazines for the home market, but 
ours is for the coin-operated amusement 
industry. We’re a trade publication for the 
video games you see in arcades, along 
with pinball machines, redemption equip- 
ment, jukeboxes, pool tables, electronic 
darts, and, more recently, legalized video 
poker machines. ”’ 

Old Friend #2: ‘‘Oh. So do you think 
you could get me some game cartridges 
for my son? He already has the Nintendo 
NES, but lately he’s been asking for 
Sega’s Genesis. Which one’s better, 
Chris?’’ 

‘*T wouldn’t be a good judge. Like I 
said, my magazine covers—’”’ 

**Old Friend #3: ‘‘Oh, I know all about 
those home systems. Now if I were a kid, 
I’d prefer....”’ 

Knuckleheads. Nobody in the general 
public, it seems, wants to hear about the 
coin-op industry. Even people I see on a 
regular basis don’t act particularly in- 
terested in the latest games on the market. 
Do I ever get asked, ‘‘Chris, what’s the 
best new pinball at the arcade on Veterans 


Goodrich doesn’t 
have a blimp 


Highway”?’’ No. Or maybe, ‘‘How does 
Race Drivin’ compare to Hard Drivin”?”’ 
Never. 

But let me talk to a seven- or eight-year- 
old who thinks he knows what I do for a 
living. ‘“Do you know where I can find 
The Wrath of Black Manta for my home 
system?’’ 

The point I’m making is that our in- 
dustry is finishing second in a two-horse 
race with the home market. The product 
available for the home is fresh in the 
public’s mind; ads for the games are all 
over the airwaves and in periodicals. It is 
my opinion that the coin-op industry, in 
its current state, is yesterday’s news. 

Players aren’t doing as much playing, 
operators aren’t buying as many new 
games, and manufacturers appear to have 
hit creative bottom. Exceptions, of 
course, do exist. Operators of redemption 
equipment and CD jukeboxes, according 
to our ‘‘State of the Industry’’ survey, 
have met with success. Pool and darts still 
earn steadily. But the comments we’ve 
heard, in sum, amount to a cry for help, 
help to combat the home market. 

I need to get away and think about this 
some more. Maybe I can hitch a ride 
aboard the Goodrich blimp. (1 


Midaphe Cacia 


Christopher Caire 
News Editor 
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To Play!” 
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_ Call for Details: 
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Become Master Builder and 
Conqueror in the Medieval Age 
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RAMPART combines the best of =~ 
strategy puzzle games with avian 4 
action and destruction. Programmed | 
by the same game designers who ~ " 
created such superhits as CYBERBALL, __ 

720° and Parersoy, RAMPART ae 
allows up to three players 7 
at a time to travel back 
in time to the Middle 
Ages. There, they build 
fortifications and 
position cannons — ) ~ Then, it’s on wi 
as powerful lords and ) | Bd re Pie: the eb sattle, as eack 










im.Darons once did. rojec 
<. at) desert ly walls | 
Once the onslaught e ends, May 








the players must quickly — ionic 
rebuild and extend their vale play appeal 
before the next battle. The promises to be 








action is lightning fast. : eae breaking! 
The strategy is 


exhilarating. 





675 Sycamore Dr. 4S 
P.O. Box 361110 ‘ee 
Milpitas, CA 95035. 
408/434-3700 


1990 Atari Game§ Corporation 
All rights reserved 
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